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Meet the Sustainability Leaders of 2021
Welcome to the winners report for the
2021 Sustainability Leaders Awards.
Now in their 14th year, the UK’s largest sustainability awards recognise excellence across the spectrum of green
business; from the best efficiency programmes through to product innovations, from stakeholder engagement
and social sustainability initiatives to the people on the ground who are making change happen.
This year, due to the strict social distancing guidelines that remain in place as a result of the Covid-19 pandemic,
edie seized a unique opportunity to evolve these awards into a virtual experience. The online ceremony took place
online Wednesday 3 February 2021.

• Energy Management Project
of the Year

Hundreds of applications were submitted across 24 categories, including five new categories added this year to
widen the scope of the awards. In this report, you’ll find in-depth profiles from each of this year’s winners, detailing
the people, products and initiatives that stood out from the crowd, as well as commentary from the judging
panel on why these individuals and firms won the coveted award. You will also find a list of all the finalists that the
winners were competing against, illustrating the high calibre of entries, and the mountain they had to climb over
their finalist competitors.

• Net-Zero Carbon Strategy of the Year
NEW FOR 2021!

Congratulations to all of this year’s winners – we look forward to being able to celebrate with you in person soon!

• Employee Engagement and Behaviour
Change Initiative of the Year

• Social Sustainability & Community
Development

edie’s Content Director Luke Nicholls at the 2020 awards
ceremony which took place as a live event

• Supply Chain Excellence

Thanks to our official Awards sponsors and partners...

Thanks to our Awards judging panel...

• Sustainability Reporting &
Communications

Sponsors

The Judges

Partners

• Transport/Fleet Management Initiative
of the Year

Susanne Baker
Associate director –
climate, environment and
sustainability
techUK

• Waste an d Resource Management
Project of the Year
• Water Management

INNOVATION AND INDUSTRY
LEADERSHIP

Mike Barry
Director
Mikebarryeco

• Product Innovation of the Year
• Plastic Reduction and Innovation
NEW FOR 2021!

Elaine Cohen
Managing director
Beyond Business

• Circular Economy Innovation
of the Year

Anya Ledwith
Founder
Eshcon

• Consultancy of the Year
• Green Recovery Initiative of the Year
NEW FOR 2021!
• Investor of the Year

Anita Longley
Chair
Institute of Corporate
Responsibility
& Sustainability

• Small Business of the Year
NEW FOR 2021!

THE CHANGEMAKERS
• Rising Sustainability Star

Patrick Mahon
Chief strategic adviser
WRAP

• Team of the Year
• Energy and Carbon Leader
of the Year

Henry Majed
Co-founder
MyMynd

Ryan Jude
Associate
Green Finance Institute

Sarah Mukherjee
Chief executive
IEMA

Mike Thornton
Chief executive
Energy Saving Trust

Mike Pitts
Deputy challenge director
Innovate UK

Gudrun Cartwright
Environment director
Business in the
Community

Trewin Restorick
Chief executive
Hubbub
Sally Uren
Chief executive
Forum for the Future
Charlotte West
Strategic account
director
Global Action Plan

Nick Turton
External affairs director
Energy Institute
Martin Fry
Chair
Energy Management
Standards Committee

Michael Rea
Chief operating officer
The Carbon Trust
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• Business Leader of the Year
NEW FOR 2021!
• Business of the Year
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The Lifetime Achievement Award for 2021
WINNER: Dame Polly Courtice D.B.E., L.V.O.
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NEW FOR 2021!

Polly is Founder Director of the University
of Cambridge Institute for Sustainability
Leadership (CISL), which since its
foundation in 1988 has grown to become
an internationally recognised centre of
excellence in sustainability leadership.
She is also Founder Director of The Prince of Wales’s
Business & Sustainability Programme, and Academic
Director of the University’s Master of Studies in Sustainability
Leadership. She is Chair of the Faculty Board of Engineering
and a member of the University’s Environmental
Sustainability Strategy Committee. She is a By-Fellow
of Churchill College and an Honorary Fellow of Murray
Edwards College, Cambridge.
Polly is a Director of Jupiter Green Investment Trust and a
Non-Executive Director of Anglian Water Services Ltd. She
is a Board Advisor to the British Standards Institute and
serves on the environmental/sustainability advisory boards
for AstraZeneca, Lloyds Banking Group and Nespresso. She
is a member of the judging panel for the Queen’s Award for
Sustainable Development, and Chair of the Unilever Young
Entrepreneurs Awards. Polly holds a BA from the University of
Cape Town and an MA from the University of Cambridge.

She founded CISL with the aim of helping businesses,
academics, financial institutions and policymakers
collaborate to deliver positive outcomes for society
and the environment. The body has grown steadily
over the years and now works with more than 250
organisations including corporates, global banks and
national governments. It employs more than 100 staff in
three countries and has an international network of more
than 16,000 people. This work earned Polly her OBE in
2016, for services to Sustainability Leadership, following a
nomination from the University of Cambridge.
In November 2020, CISL announced that Polly would be
stepping down as its Director this April. The organisation
has selected Clare Shine as her successor.
In addition to her OBE, Polly was nominated by the
University of Cambridge and appointed Dame Commander
of the Order of the British Empire (DBE) for her services
to Sustainability Leadership. Prior to that, in 2008, Polly
had been made a Lieutenant of the Victorian Order
(LVO) announced in the Queen’s Birthday Honours list. In
2015, she received Stanford University’s Bright Award for
Environmental Sustainability which recognises ‘an individual
who has made unheralded contributions to environmental
sustainability’.

• Circular Economy Innovation
of the Year
• Consultancy of the Year
• Green Recovery Initiative of the Year
NEW FOR 2021!
• Investor of the Year
• Small Business of the Year
NEW FOR 2021!

THE CHANGEMAKERS
• Rising Sustainability Star

THE JUDGES SAID: “For three decades, Dame Courtice has been championing the importance of putting
sustainability at the heart of economies around the world. She has made a tremendous contribution to global
sustainability leadership and has harnessed the power of education and collaboration to help leaders be
more confident in their efforts to solve the climate crisis. We could think of no one better to win our Lifetime
Achievement Award for 2021, and we wish Polly all the best as she steps down from CISL later this year.”

• Team of the Year
• Energy and Carbon Leader
of the Year
• Sustainability Leader of the Year
• Business Leader of the Year
NEW FOR 2021!
• Business of the Year
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WINNER: Tideway Legacy
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The construction of the Thames Tideway
Tunnel will clean up the River Thames,
helping reconnect Londoners with the city’s
largest natural asset.
Tideway’s core commitment is to improve water quality
in the River Thames, which will allow biodiversity to thrive
and provide a healthier environment for river users. In
addition, the company hopes to leave a wider Legacy
of social and economic benefits related to employment
of underrepresented groups, quality education, training
and engagement with SMEs and charities through the
implementation of its legacy plan.

• Supply Chain Excellence
• Sustainability Reporting &
Communications
• Transport/Fleet Management Initiative
of the Year
• Waste an d Resource Management
Project of the Year
• Water Management

INNOVATION AND INDUSTRY
LEADERSHIP
• Product Innovation of the Year
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NEW FOR 2021!
• Circular Economy Innovation
of the Year
• Consultancy of the Year
• Green Recovery Initiative of the Year
NEW FOR 2021!

Increasing population and urbanisation has led to the
existing Victorian sewer system being overloaded resulting
in an average 60 million cubed metres of untreated sewage
overflow into the River Thames annually. Sewage has the
effect of decreasing dissolved oxygen levels, harming aquatic
ecology. It is also detrimental to the river economy and
restricts its recreational use. The Thames Tideway Tunnel
will capture 94% of these discharges and take them to the
improved sewerage treatment works for treatment.
Tideway has an ambitious overall vision to reconnect
Londoners with the River Thames, whether it is by
demonstrating the economic and environmental business
case for using the river for the transportation of over 4 million
tonnes of material, or allowing recreational activities to
flourish in a cleaner and safer river environment.
The Thames Tideway Tunnel is a major UK infrastructure
project and, as such, it has both an opportunity and a

responsibility to deliver wider benefits to the community.
Tideway has set out 54 commitments in its legacy strategy
under the themes of environment, health, safety & welfare,
economy, people, and place.
Responsibility for protecting and enhancing the environment
is embedded within the contractual conditions and
commercial arrangements. Each commitment has a
measurable target which is reported either on a monthly
or quarterly basis to the company’s board, investors, and
government sponsor Defra.
Tideway’s treasury and sustainability teams worked together
to align its financing with its ambitious sustainability agenda
through the development of its Green Bonds Framework,
which has so far raised £1.7bn in green financing, including
£1.5bn in green bonds and £75m in green USPP.
In November 2019, Tideway moved 10 bonds which had been
issued prior to the approval of its green bond strategy in 2017
to the Green segment of the London Stock Exchange. This
greening of its past bond issuance was done in collaboration
with S&P Global Ratings and the London Stock Exchange
Group. S&P’s updated green evaluation confirmed that its
original assessment score of 95%, its joint-highest global
score, was still valid.
The framework links the company’s 54 legacy commitments
to seven UN Sustainable Development Goals which it is
contributing to, such as bringing gender equality, using the
river to transport 90% of materials thereby creating less air
pollution and alleviating the pressure on the road network,
employing people from areas that the company works in,
and setting targets to employ apprentices and ex-offenders.

The river strategy has cost an additional £54m, however it was
agreed that this investment would be worthwhile if it reduced
the burden on the communities, assisted in rejuvenating the
river community and reduced the likelihood of a collision with
a vulnerable road user.
Through the initial assessments it was predicted that
Tideway’s HGVs would be involved in 14 accidents resulting
in life changing injuries to cyclists. The company is currently
more than halfway through its mass haul of materials and,
due to the modal switch to river and the investment in 27 low
entry cabs for the remaining HGVs, it has not caused a single
accident.
To ensure that other projects can learn from the work on
Tideway, the business is a founding partner of I3P – a collection
of infrastructure organisations and providers which finance
and share innovation in a transparent manner. Not only does
this portal contain examples of best practice, it also includes
case studies of where the business feels greater benefits could
have been achieved if it had adopted a different approach.
The business also shares knowledge on a regular basis with
projects such as Heathrow expansion, HS2, Lower Thames
Crossing and stakeholders such as the Mayor’s Office and the
London Low Emission Construction Partnership, and with its
peer organisations through the edie Sustainability Leaders Club
and various conferences.
Tideway has conducted an initial social return on investment
study which has concluded that for every £1 spent on the
project there is a social benefit of £3.19 through improved
natural environment, rejuvenated river economy, employment
of under-represented groups through community investment.

• Investor of the Year
• Small Business of the Year
NEW FOR 2021!

THE CHANGEMAKERS
• Rising Sustainability Star
• Team of the Year
• Energy and Carbon Leader
of the Year

THE JUDGES SAID: “Despite its scale, Tideway has integrated environmental and social impacts into its core
approach from day one, championing a number of innovative approaches which really push the boundaries
and to show a positive way forward for future infrastructure projects.”

• Sustainability Leader of the Year
• Business Leader of the Year
NEW FOR 2021!
• Business of the Year
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AeroFarms – Largest Indoor Vertical Farm

Glasgow Airport Investment Area

AeroFarms’ local, environmentally-controlled indoor vertical farms can grow all year round
independent of climate and weather events with 390x the productivity of field farms per
square foot, using 95% less water than field-farmed food with zero harmful runoff and zero
pesticides. In 2020, AeroFarms announced the buildout of a 90,000 square foot sustainable
farm in Abu Dhabi, which it claims will be the world’s largest of its kind. The farm will be
dedicated to the research and development, and commercialisation of local crops.

Wills Bros Civil Engineering was the principal designer and contractor for construction of
the Glasgow Airport Investment Area (GAIA) project in Scotland, which delivered a new
road, bridge and a cycle bridge between Paisley and Glasgow. The project pushed beyond
contractual requirements, overcoming an array of environmental challenges, such as
contaminated land, invasive species, bird and flight safety management, marine mammal
habitats, and difficult ground condition conditions. The project was also the first to take on
CEEQUAL version 6, PAS 2080, zero waste-to-landfill and becoming carbon-neutral.

• Employee Engagement and Behaviour
Change Initiative of the Year
• Energy Management Project
of the Year
• Net-Zero Carbon Strategy of the Year
NEW FOR 2021!
• Social Sustainability & Community
Development
• Supply Chain Excellence
• Sustainability Reporting &
Communications

Canary Wharf Group – One and Five Bank Street
One and Five Bank Street is a 65,000 square-metre, 27-storey, low-impact, and customerfocused building. From the project’s inception, Canary Wharf Group (CWG) set out to go
beyond its planning commitments and deliver a BREEAM outstanding-rated building with
biodiversity net gain, while providing a healthy indoor environment. The Group established a
collaborative culture by involving the tenants and suppliers in the design development of the
building to create a healthy, vibrant, and efficient space which works for everyone.

• Transport/Fleet Management Initiative
of the Year
• Waste an d Resource Management
Project of the Year

Phipps Conservatory and Botanical Gardens – Exhibit Staging
Centre
The Exhibit Staging Centre (ESC) is the reimagining of a dilapidated 1960s public works
building, which showcases the latest green building technology, transforming a degraded
space on a former brownfield site into a place dedicated to the physical well-being of its
occupants and visitors, the ecology of its site, and the habitat of native species. The netpositive ESC serves as an inspiration to Phipps’ half a million annual visitors, demonstrating
that with the right priorities, even the unhealthiest spaces can become ones that enhance the
wellness of people and the ecosystem.

• Water Management

INNOVATION AND INDUSTRY
LEADERSHIP
• Product Innovation of the Year
• Plastic Reduction and Innovation
NEW FOR 2021!
• Circular Economy Innovation
of the Year

Cleve Hill Solar Park
At 350MW, Cleve Hill Solar Park is seven times larger than the next biggest solar park in the
UK. Commencing construction in spring 2021 after receiving government approval, the Park is
expected to save 68,000 tonnes of CO2 per annum and generate enough clean renewable
electricity to power around 91,000 UK homes. The project is the first of its scale to be delivered
subsidy free and includes consent for the world’s largest battery. Hive Energy hopes the project
will significantly contribute to the UK’s ambitious targets of achieving net-zero carbon by 2050.

• Consultancy of the Year
• Green Recovery Initiative of the Year
NEW FOR 2021!
• Investor of the Year
• Small Business of the Year
NEW FOR 2021!

THE CHANGEMAKERS
• Rising Sustainability Star
• Team of the Year

Triple Point Heat Networks Investment Management – Heat
Networks Investment Project
The Heat Networks Investment Project (HNIP) was developed to help scale up the heat
networks market in the UK, by delivering £320m of government support to unlock heat
projects across England and Wales, leveraging more than £1bn of additional project
expenditure. It is being delivered by a delivery partner consortium in collaboration with BEIS.
The £95m awarded so far will provide clean heating to around 35,000 homes and buildings
and will deliver a CO2 reduction of 487,600 tonnes.

Dubai Electricity & Water Authority – Solar Innovation Centre
The Solar Innovation Centre, developed by Dubai Electricity & Water Authority (DEWA), is
a public attraction focused on promoting clean technology innovation and partnerships. It
targets diversifying energy mix in Dubai and beyond, as it drives innovation and sustainability
through global partnerships, supporting the 2030 Agenda for Sustainable Development. It
is a highly efficient and sustainable building itself, achieving 101 out of 110 LEED Platinum
Certification, and it achieved numerous awards throughout design and construction phases.

• Energy and Carbon Leader
of the Year
• Sustainability Leader of the Year
• Business Leader of the Year
NEW FOR 2021!
• Business of the Year
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WINNER: Zero Waste Scotland – Trial Period
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Trial Period is a bold and first-of-its kind
consumer engagement campaign for Zero
Waste Scotland. The multi-channel campaign
tackling a taboo subject – periods and
menstrual waste – was new territory for
the organisation, and a subject which is
seldom discussed in the mainstream, let alone
featured on massive billboards.
There was a need for this campaign to encourage the switch
from single-use menstrual products to reusable alternatives
(such as menstrual cups, cloth pads and period pants) in a bid
to tackle the 427 million single-use products which are disposed
of every year in Scotland, either ending up in landfill or flushed
down the toilet, thus becoming a significant cause of marine
litter containing plastics and other synthetic materials. Whilst
pre-campaign research showed good levels of awareness
that reusable alternatives exist, Zero Waste Scotland’s study
found that only 10% of people in Scotland were using reusable
products and although they may have heard of them, there was
a lack of knowledge and understanding on how to use them.
The process that was undertaken to ensure campaign success
was as follows: scoping, research, planning and objectives,
campaign development, creative campaign testing with target
audience to decide on final approach, campaign refinement,
pre-launch with stakeholders, launch and evaluation.
Even with the environment dominating agendas worldwide,
encouraging mass behaviour change is not easy with a topic
like this which is still stigmatised. Pre-campaign research was
the most important part of the project to ensure the campaign
had cut-through and that Zero Waste Scotland understood the
enablers and barriers to switching. The business conducted 10
focus groups and a detailed survey with 1,000 respondents on
awareness and attitudes to reusable period products.

Findings highlighted the key barriers to behaviour change
were lack of knowledge of reusable products – 80% had
never tried one, 30% had never even heard of them, and
effectively changing a habit of a lifetime – once people
have tried a period product and found it works, they seldom
switch.
Positively, the initial research also found 76% would consider
trying at least one reusable period product. Zero Waste
Scotland tapped into this receptiveness to encourage people
to try and switch, and from here #TrialPeriod was created,
showcasing a clear call to action.
From the research findings it was clear Zero Waste Scotland’s
overarching strategy needed to dispel the myths behind
reusables, educate on what products are available and drive
free trials so people could see for themselves. The key drivers
of product consumption are convenience, hygiene, comfort
and accessibility. Environmental benefits were used as a
secondary message in line with the above insights.
The campaign focussed on 25-35-year-olds as the research
identified this group as one of the most receptive segments
to making the switch.

during the events Zero Waste Scotland held The business had
2,000 sign-ups for products within 36 hours.
Post campaign, Zero Waste Scotland has continued to
respond to media requests on menstrual waste and the
issue is more widely discussed now. Post climate week in
September, after a webinar on Trial Period, the organisation
featured in the Sunday Times as well as various other print
media requests this year.

Zero Waste Scotland created a three-part communications
strategy blending paid, earned, shared and owned media.
Communications methods included digital and online content
driving traffic to the campaign website, PR coverage on BBC
Reporting Scotland, BBC Radio Scotland and major print titles,
pop-up events, outdoor advertising in prime city locations
and public washrooms, and stakeholder engagement to
encouraging partners and large employers to share and run
their own events.

Since the campaign officially ended at the start of 2020, Zero
Waste Scotland has: published the results of the free trial
on menstrual health day in May 2020, taken part in media
interviews for BBC radio, delivered various webinars on the
topic for community groups and organisations, promoted
reusables during Environmenstrual Week, launched the
single-use plastics consultation in Scotland – which doesn’t
include menstrual products under the current list for market
restrictions at the moment, but the Scottish Government is
exploring future action as part of this consultation.

The campaign had a positive impact across consumer
audiences with amazing feedback from those who tried a
product, as well as a great response on social media and

The campaign is always live online, and Zero Waste Scotland
is currently planning how it can run it in 2021, adapting to the
‘new normal’.

THE JUDGES SAID: “Zero Waste Scotland’s Trial Period was a really impressive campaign on a challenging
issue that needs attention. It was well-researched, imaginative and showed real impact – everything we were
looking for in this category.”

• Sustainability Leader of the Year
• Business Leader of the Year
NEW FOR 2021!
• Business of the Year
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Consumer Engagement/Marketing Campaign of the Year FINALISTS
Contents

leading to a near doubling in uptake, the charge has helped create ground-breaking
behaviour change trials. Highlights include community campaigns in four major cities to
clean plastic from waterways, £1m invested in recycling infrastructure nationwide, creating a
pioneering reuse trial at Gatwick airport, and increasing reuse in Manchester stores by 2.2%
through a targeted marketing campaign.

In the order they were announced
on the night...
SPECIAL AWARDS
• Lifetime Achievement Award

PROJECTS AND INITIATIVES
• Building/Infrastructure Project
of the Year
• Consumer Engagement/Marketing
Campaign of the Year

CDSL – #FixFirst
CDSL’ s mission is to help as many people as possible fix their home appliances so they last
longer, and fewer repairable goods end up in landfill – whether that’s with the support of an
engineer, or teaching consumers the skills they need to make repairs in their own home. The
business created and launched its #FixFirst campaign with its consumer brand eSpares, to
encourage repairs, raise awareness about the sustainability issues surrounding e-waste, and
reach a new audience. Since launch, the campaign has helped people fix products at home
around 10 million times.

• Employee Engagement and Behaviour
Change Initiative of the Year
• Energy Management Project
of the Year
• Net-Zero Carbon Strategy of the Year
NEW FOR 2021!
• Social Sustainability & Community
Development
• Supply Chain Excellence
• Sustainability Reporting &
Communications
• Transport/Fleet Management Initiative
of the Year
• Waste an d Resource Management
Project of the Year

The aim of the 21elephants campaign is to increase awareness of recycling and reuse in
Chelsea & Westminster Hospital (C&W). ISS Facility Services and the C&W facilities team
developed a creative campaign with children from the hospital community school to engage
the entire hospital community, change behaviour and reduce waste. Involving children who are
patients at the hospital, in this positive, creative activity also provided them with fun, purpose
and an alternative focus during their time in hospital.

• Product Innovation of the Year

Hubbub and Barley Communications – Community Fridge Network

• Plastic Reduction and Innovation
NEW FOR 2021!

Food waste is a huge issue in the UK, with £13bn of edible food thrown away in homes
annually and a further £3bn wasted by the hospitality and food service sector. Barley
Communications supported the launch of Hubbub’s 100th community fridge at Dumfries House,
opened by HRH Prince Charles. The campaign grabbed the attention of local businesses to
donate surplus food and raise the fridge’s visibility among vulnerable community members.
190 coverage items were achieved, and the network is now redistributing an average of 975
tonnes of food surplus per year in the UK.

• Circular Economy Innovation
of the Year
• Consultancy of the Year
• Green Recovery Initiative of the Year
NEW FOR 2021!
• Investor of the Year
• Small Business of the Year
NEW FOR 2021!

THE CHANGEMAKERS
• Rising Sustainability Star
• Team of the Year
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of the Year

NLWA, OLGA and Barley Communications – Swish and Style
In the UK, more than 206.456 tonnes of textile waste is produced each year and only 25% of
it is reused or recycled. NLWA’s Swish and Style campaign, supported by OLGA and Barley,
aimed to raise awareness of the environmental impact of fast fashion and encourage north
Londoners to swap, restyle, shop second-hand, or otherwise reuse or recycle their clothing. The
business’ overall target for Swish and Style was to divert 1.2 tonnes of textiles from waste – a
goal it exceeded by 108%, diverting 2.5 tonnes of textile waste.

Chelsea & Westminster Hospital in partnership with ISS Facility
Services – 21elephants

• Water Management

INNOVATION AND INDUSTRY
LEADERSHIP

OLGA

Hubbub and Starbucks – 5p cup charge

Shaftesbury – Carnaby Ocean Protection
In 2019, Shaftesbury pledged to focus efforts on ocean protection through a programme of
action and engagement across its Carnaby village. The business wanted to use the profile of
Carnaby to inform and inspire others, generating a much greater impact than acting alone.
Its campaign successfully used a range of strategies and collaborations, from art installations,
pop-up shops and social media campaigns, to the establishment of a unique ‘Blue Turtle’
mark. This was awarded to restaurants, bars, and cafes which made meaningful commitments
to protect oceans, including eliminating single use plastics, reducing waste and sourcing
sustainable seafood.

Vodafone UK – The Great British Tech Appeal
The key to success for Vodafone’s campaign was rapid activation and business-wide support
from digital, terminals, commercial, brand, PR, and social. This made it possible to launch the
campaign in fewer than three weeks. The business used a multi-channel comms approach –
social, influencer PR, customer newsletter (six million reach), employees and leaders – to drive
high levels of engagement. Initially a public appeal, Vodafone soon saw the opportunity to
involve businesses. It set up a bulk returns process, collecting and donating more than 1,100
devices from businesses in a week.

To tackle the huge environmental issue of single-use coffee cups, Starbucks UK and Hubbub
entered into a strategic partnership to introduce a voluntary 5p charge on disposable cups
across the coffee chain’s 900 outlets. As well as nudging customers to switch to reusables,

• Sustainability Leader of the Year
• Business Leader of the Year
NEW FOR 2021!
• Business of the Year
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The All Greens is an employee network
running across all 19 offices and offering
two tiers of membership: ‘engaged’ –
employees interested in sustainability, and
‘involved’ – volunteers to drive the network.
Members are divided into running events
and challenges, leading projects – internal
and with universities – and communication.
What sets the All Greens apart is its scale, strategic
positioning, and psychological underpinning. It is open to
every employee, runs monthly events, regular strategic
projects, is embedded into the business’ corporate
governance and is based on the COM-B model – the latest
behavioural science in social norms, nudge theory and
gamification.
The All Greens helps CBRE achieve a lot more than it could
otherwise through its scale and expertise. It gives the
business greater bandwidth to run more projects to a higher
standard and more easily across offices, raise awareness
of and involvement in its initiatives, and communicate more
effectively. The programme is supporting CBRE in becoming
a more responsible business, and strategically into its ESG
governance.
The business uses several proven psychological methods for
engagement. These include profiling – CBRE uses the 3Us
framework to track ‘understanding’, ‘usefulness’ and ‘unity’
for employees. From this the business sets up a two-tiered
system to allow for engagement and involvement and cater
for both competitive and cooperative preferences.
Another method used is the endowment effect – all

employees in CBRE’s network share how they want it to run
to give a sense of ownership and allow them to drive the
issues they care about.
All Greens also uses gamification to drive engagement
with CBRE’s strategy, using Obliquity’s Stickerbook to nudge
and track meaningful engagement, and using challenges
and rewards to incentivise action. And it uses the Mere
Measurement Effect, via DoNation’s platform, to encourage
people to make pledges in their own lives.
CBRE measures success by profiling and understanding
baseline data via an initial welcome survey, which is used to
understand employees’ motivations etc. The business then
conducts gamified ‘cross sectional and pulse’ surveys to
track awareness and buy-in. It also gamifies involvement, for
example challenges to suggest improvements and ‘who has
the least environmentally damaging commute’ competitions.
The business also tracks membership and attendance –
generally and at each monthly event - and reports the
initiative’s successes to the board. Engagement across each
board member’s business line is also tracked and discussed.
The network runs across 19 offices so, when the Covid-19
pandemic hit, it was set up to be virtual and, anecdotally,
the network has given employees a platform to stay
connected and engaged whilst working remotely.
The initiative has had impact at both company (macro)
and project (micro) level. For example: 100% of employees
in all offices and jurisdictions are now able to help shape
and achieve CBRE’s net-zero aims, 27% of employees have
undertaken strategic training in the business’ sustainability
strategy, 61 employees have volunteered to be heavily
involved and help shape and drive the sustainability
strategy. Additionally, the business has so far formed

research relationships with Kings College London, Imperial
College, and the Cambridge Institute for Sustainability
Leadership, saved carbon equivalent to 34 car journeys
around the world, saved 6,892,899 litres of bottled water,
and saved 10,654 wheelie bins of waste.
Key learnings from the scheme include: Engagement must
be simple and rewarding yet aligned to strategic action
to be meaningful, relying on tested behavioural science
techniques is critical to create engagement, and setting up
a strategic network takes time but is self-sustainable.
CBRE has a formal sustainability engagement strategy and
has hired a dedicated sustainability engagement lead.
Communications channels used to raise awareness of the
scheme include: Microsoft Teams for the management,
DoNation for personal pledges, and Obliquity’s Stickerbook
for strategic gamification and engagement. CBRE does
use central comms support to drive awareness, but more
heavily leans on the snowball or peer-to-peer methods, as
this has been found to be more trusted and effective. As
employees are the most trusted sustainability ambassador,
they are encouraged to share and engage with content on
social media.
Going forward, CBRE’s engagement platform – Stickerbook
– will become available to all employees, and the network
and platform will become available to its three sister
companies in the UK. Learnings can be shared with and
incorporated by the business’ international colleagues to
help create a wider CBRE engagement network for its
97,000 employees. The business also aims to share learnings
with its clients to encourage best practice in behaviour
change to help more organisations achieve their ambitions
– agreements are in place to start this in 2021.

• Investor of the Year
• Small Business of the Year
NEW FOR 2021!

THE CHANGEMAKERS
• Rising Sustainability Star
• Team of the Year
• Energy and Carbon Leader
of the Year

THE JUDGES SAID: “CBRE’s All Greens programme stood out for its broad scale of engagement and its board-tointern reach across the business. The organisation used behavioural science to shape the initiative, and utilised
‘gamification’ techniques to engage employees. The impact was really clear, which made this entry really stand
out in the category.”
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• Business of the Year
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Contents

for our Planet’ – was the first time many employees had heard about the campaign since
the business’ merger with SSE. Engagement was measured daily – through data analytics
embedded into interactive quizzes, live-views recorded, and comments captured. OVO amassed
more than 25,000 impressions across its digital activations, with more than 55% of colleagues
committing to take an active role in contributing to the plan.

In the order they were announced
on the night...
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of the Year
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Campaign of the Year

Aquabio – SHIFT (Sustainable Health in Future Transport)
Aquabio has introduced a cycling incentive scheme to reduce car use. For each kilometre
travelled by bicycle – by staff or contract employees – Aquabio donates 2.5p to charity. All
trips by bike can contribute, including commutes to offices or sites, part of a journey which
includes other transport, and personal trips or leisure rides. Initially no targets were set – it was
an experiment to see if the incentive of donating money to charity could be used to change
behaviour. However, as the annual cumulative total approached a milestone, this was used to
remind employees of the scheme and keep people motivated.

• Employee Engagement and Behaviour
Change Initiative of the Year
• Energy Management Project
of the Year
• Net-Zero Carbon Strategy of the Year
NEW FOR 2021!
• Social Sustainability & Community
Development
• Supply Chain Excellence
• Sustainability Reporting &
Communications
• Transport/Fleet Management Initiative
of the Year
• Waste an d Resource Management
Project of the Year

GSK has mobilised a community of 850 volunteer-colleagues across 83 sites globally to remove
single-use plastics from the business’ sites. Over a three-year period, this amounts to 24.9
million items and 447 tonnes of single-use plastics removed or replaced. This single-use plastics
reduction (SUPR) initiative has engaged more than 100,000 employees and empowered them
to take an active role in GSK’s sustainability strategy, no matter their location or experience.
The business’ education and empowerment principles have created a community of circular
economists, which extends the SUPR mindset to all corners of GSK and beyond.

INNOVATION AND INDUSTRY
LEADERSHIP
• Plastic Reduction and Innovation
NEW FOR 2021!
• Circular Economy Innovation
of the Year
• Consultancy of the Year
• Green Recovery Initiative of the Year
NEW FOR 2021!

Investec & Hubbub Enterprise on Sustainability at Home: Supporting
Employees Through Covid-19
With Covid-19 fusing homes and offices into one, Investec developed a brand-new approach
to keep employees engaged at a digital distance. In partnership with Hubbub, the business
launched the ‘Sustainable Living Workshop Series’, to encourage employees to prioritise green
behaviours, and tackle the pressing issue of employee isolation. The initiative offered innovative,
safe and inclusive volunteering opportunities as well as re-engaging Team Green – Investec’s
volunteer group of environmental change agents – through an ambassador programme.

• Investor of the Year
• Small Business of the Year
NEW FOR 2021!

THE CHANGEMAKERS
• Rising Sustainability Star
• Team of the Year
• Energy and Carbon Leader
of the Year

Tommy Hilfiger developed the Make it Possible campaign to help it create a comprehensive
sustainability strategy. Using a co-creation process, the brand developed 24 targets across four
pillars, with the goal of creating fashion which wastes nothing and welcomes all by 2030. Over
the course of 18-months, it hosted six sessions across the globe, including C-suite, mid-level and
entry-level associates from every function within the business. Workshops gained popularity
as the series progressed, with 177 employees attending the first 13. Monthly ‘Team Green’
newsletters have received 3,368 opens over the past year, with a 73.16% average monthly open
rate.

GSK’s Single Use Plastics Reduction (SUPR) programme

• Water Management

• Product Innovation of the Year

Tommy Hilfiger – Make it Possible

OVO and Given – Plan Zero Week: ‘Find Your Thing for our Planet’
OVO and Given developed a focused week to introduce Plan Zero (OVO’s commitment to
driving progress towards zero-carbon living) to employees. The initiative – ‘Find Your Thing

Ulker Biskuvi San. ve Tic. A.S. Behavioural & Cultural Transformation
on Employee Engagement
At Ulker Biskuvi, all employees’ performance, including the chief executive, is evaluated with key
sustainability performance indicators. This, and behavioural trainings with several engagement
campaigns in sustainability, helps employees to further enhance the company’s corporate
culture. In addition to this, Ulker Biskuvi’s Mind Cube system, which also functions as an in-house
innovation platform, collects employees’ ideas about sustainability. These made up 27% of all
ideas collected through Mind Cube for the past five years. Thanks to these works, the company
has increased its employee engagement rate to 80.4%.

Vodafone Energy Gurus
Since March 2019 Vodafone has recruited more than 400 ‘Energy Gurus’ globally. These gurus are
energy efficiency advocates whose job it is to inspire action. Monthly briefings covering targeted
topics, which have continued during Covid-19, ensure that these Gurus grow as a community.
They have delivered a diverse range of programmes with measurable benefits, across
Vodafone’s telecoms networks and workplaces. Innovation and ideas schemes, coupled with
senior management support, have made this a highly successful initiative. So far, Vodafone has
had more than 67 energy and environmental suggestions from its Gurus and has implemented
23 of these within the business.
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WINNER: British Land Energy Efficiency Programme
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In 2020, British Land achieved an industryleading 55% reduction in landlord energy
intensity across its entire portfolio and a
73% reduction in portfolio-wide landlord
carbon intensity versus 2009 – marking the
culmination of its highly effective energy
efficiency programme across one of the UK’s
largest commercial property portfolios.
In the past year alone, the energy reduction programme
generated £3.7m of gross savings for British Land and its
occupiers (£2.8m net), with £18m of gross savings since 2012 (£8m
net). British Land is building on this success, working to transform
its entire portfolio to net-zero carbon by 2030.
British Land’s 23-strong technical services team, 20 retail
operations managers and four departmental managers are
responsible for building performance across over 22 million square
foot of real estate. This includes around 50 acres of workspace in
central London and 40 retail destinations around the UK.
British Land achieved its impressive 2019/20 performance through
proactive day-to-day management and by identifying and
implementing projects to bring about step change, building on
successful pilots. It has driven progress, working collaboratively
with hundreds of occupiers, service partners and consultants.
In 2019/20, British Land led £880k of investment to deliver over 20
energy efficiency projects, forecast to produce additional annual
energy savings of 2,250,000kWh. It has led £10m of investment in
energy efficiency since 2012.
British Land’s building teams scrutinise 15-minute and half-hourly
energy data daily to identify efficiency opportunities, made
possible by the early rollout of smart metering and monitoring
systems across the portfolio, with building dashboards for early
identification of issues.

Many improvements implemented in the past year continued
to be free or low-cost, such as ensuring plant and lighting are
always off outside working hours, eliminating heating and cooling
conflicts, increasing intake of external air (for example, night air
for cooling on hot days), optimising temperature ranges, installing
efficient LEDs and PIR and daylight sensors, and setting lighting to
automatically adjust with changing sunlight hours.
In addition to culture change, the business has introduced
technological innovations across the business’ portfolio in the past
12 months. For example, 2020 marked a tipping point for demanddriven controls becoming standard practice for British Land.
In today’s changing world, buildings need to be intelligent and
adaptable, responding to how people are working, shopping and
living. Combined CO2, temperature and humidity sensors in each
tenancy on all floors in several of British Land’s office buildings
now feed data into the building control system. This means fresh
air is supplied based on the number of people in the building,
rather than on a standardised ratio of workers per square foot.
And HVAC systems are initiated based on actual demand, as
opposed to whole building design assumptions.
In addition, using its workplace spine, weather data and
occupancy data, British Land supplies chilled water when and
where it is needed, rather than being constantly pumped around
the building. This all contributes to well-controlled, comfortable
and energy efficient buildings.
A full LED solution was introduced at three retail centres in 2020,
with proposals under way at additional centres. The system
incorporates the latest LED lamp technology, fully configurable
controls and detailed measurement, including advanced
maintenance warnings (for example, burn hours, day burning
and system health). It also accurately measures daylight hours,
automatically adjusting lighting to save energy.
Additionally, the UK’s largest shopping centre solar array was

retrofitted at Meadowhall in Sheffield, made up of 3,418 solar
panels. This was switched on in 2019, following successful
installations at St Stephen’s in Hull and Serpentine Green in
Peterborough.
British Land has exciting innovations in the pipeline, including the
rollout of air source technology at five sites, on track to complete
within 18 months, following results at 350 Euston Road, where the
company was one of the first organisations in the UK to retrofit
air source heat pump technology on a commercial office building.
This reduced gas use by 80%.
The business will also be introducing additional products such as
more heat recovery chillers, extra on-site renewables, expansion
of condition/reliability-based maintenance, battery storage and
Power Purchase Agreements.
British Land sets ambitious corporate energy efficiency goals and
provides support to building teams, including independent energy
audits. Building teams manage lifecycle costing schedules and
planned preventative maintenance, preparing business cases,
developing project plans and holding regular discussions with
occupiers to gain their buy-in and deliver services efficiently in line
with their needs.
Research includes Energy Savings Opportunity Scheme
(ESOS) audits. Up to 2019, the organisation identified initiatives
representing £6.4m of investment which would save £3.7m
annually. Through its audits in 2020 it identified further
opportunities representing £1.4m of investment which would save
£1.2m annually and pay back in 13 months.
In June 2020 the business launched an ambitious new goal to
transform its entire portfolio to net-zero carbon by 2030, targeting
a further 25% improvement in energy efficiency, funded via an
innovative transition vehicle.

THE JUDGES SAID: “This is an excellent example of how to engage all employees, through team leaders, to
deliver significant energy savings. British Land made significant investments which delivered a rapid return on
investment. All in all, this is a shining example of sustainability engagement, commitment and achievement.”
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AB InBev – 100% Renewable Electricity

AB InBev has partnered with BayWa re: Renewable Energy to build two solar farms which
are expected to contribute an additional 200MW of renewable capacity to the Spanish
grid. These projects will offset 100% of AB InBev’s electricity needs across Belgium, Germany,
Netherlands, Luxembourg and Spain. This project is considered the largest pan-European
corporate solar power deal.

• Consumer Engagement/Marketing
Campaign of the Year

En+ Group’s New Energy Programme

En+ Group’s business advantage comes from the full integration of world class hydropower
assets which reliably and sustainably supply the electricity required for the production
of aluminium. The group’s ‘New Energy Programme’ is an ambitious modernisation effort
to further reduce its carbon footprint across the entire production process, including its
hydroelectric power plants (HPPs). It is hoped that the programme will increase efficiency,
minimise repair costs, and improve performance, and generate an additional 2TWh of clean
energy beginning in 2022, while removing up to 2.3 million tonnes of CO2 emissions.

• Employee Engagement and Behaviour
Change Initiative of the Year
• Energy Management Project
of the Year
• Net-Zero Carbon Strategy of the Year
NEW FOR 2021!
• Social Sustainability & Community
Development
• Supply Chain Excellence
• Sustainability Reporting &
Communications

Brau Union Österreich – Heating with beer

Heating with beer is an innovative energy supply concept to provide heat and hot water for
900 apartments near the brewery of Schwechat using waste heat from the brewing process.
This concept gives regional resources a sustainable application and reduces CO2 emissions
by about 800 tonnes per year. Additionally, the project – realised by the co-operation partners
Brau Union Österreich and EVN – is expected to be a flagship project for other industrial
companies, to encourage them to0 continue with their sustainability commitments.

• Transport/Fleet Management Initiative
of the Year

Federated Hermes – Using demand reduction to drive UK’s net-zero
target

The international business of Federated Hermes has exceeded its industry-leading 2020 target
to reduce absolute landlord-controlled carbon emissions by 40% against its 2006 baseline.
The team has achieved these results primarily through collaborating with property managers,
occupiers, and sustainability consultant Carbon Intelligence over several years, along with
the rollout of smart optimisation. This success demonstrates how carbon emissions can
be decoupled from portfolio growth. What’s more, efficiency savings have gone hand-inhand with wellbeing improvements. The programme is spearheaded by a smart building
optimisation programme which has contributed £380k in energy cost savings.

• Waste an d Resource Management
Project of the Year
• Water Management
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• Product Innovation of the Year
• Plastic Reduction and Innovation
NEW FOR 2021!
• Circular Economy Innovation
of the Year

Centrica Business Solutions – Cornwall Local Energy Market (LEM)

Centrica’s Cornwall Local Energy Market (LEM) is a £16.7m landmark flexible smart energy project,
part-funded by the European Regional Development Fund (ERDF). The business achieved a world
first by enabling a distribution network operator and National Grid to buy flexibility simultaneously
and in a coordinated fashion via a single third-party platform. The project uses renewable
generation, storage, monitoring and Virtual Power Plant software to bring homes and businesses
together via Centrica’s auction-based marketplace. This is an online platform for trading flexibility,
aimed at reducing network constraints and congestion, enabling greater utilisation of renewables
and lower energy bills.

• Consultancy of the Year

Mitie and Vodafone – Transforming energy consumption and
volume of greenhouse gas emissions

In October 2020, Mitie announced it had supported Vodafone UK in reducing its carbon
footprint, saving 100GWh of energy – equivalent to 25,000 tonnes of CO2 – in just three
years. The energy saved could power a town with a population of 65,000 people for a year
and saved around £10m. All energy savings have been independently validated by third-party
energy auditor EEVS. Mitie has worked with Vodafone UK for 10 years, providing integrated
facilities management.
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of the Year
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Dubai Electricity & Water Authority – Energy Management System,
Head Office
Aligned with its vision of being a globally leading, sustainable, innovative corporation, Dubai
Electricity and Water Authority (DEWA) implemented an energy management System for
its head office to monitor energy consumption and implement conservation measures.
This resulted in improved energy performance, top management’s commitment, employee
awareness, and more indicative KPIs. Consumption reduced from 5,875,899kWh in 2014 to
5,632,049kWh in 2017, and then further to 4,258,711kWh in 2019. DEWA now has a plan to
expand the system to include additional buildings, generation plants, substations, and fleets.
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WINNER: LafargeHolcim Net Zero Climate Pledge
LafargeHolcim has developed a breakthrough
strategy to save 150 million tonnes of CO2 by
2030. This is a landmark in the hard-to-abate
cement sector, where a net-zero strategy
at product level has not been considered
possible. LafargeHolcim claims to be the first
global company in the cement industry to
sign the net-zero pledge with intermediate
science-based targets initiative validated
targets.
The business is taking an holistic approach on the journey to
net-zero, from shaping the plants of tomorrow with automation
and artificial intelligence to accelerating green solutions such as
ECOPact green concrete and Susteno green cement.
Leading the way in green construction, LafargeHolcim is the
first global building materials company to sign the ‘business
ambition for 1.5C’ pledge – setting a net-zero target with
intermediate targets approved by the Science-Based Targets
initiative (SBTi).
In addition, LafargeHolcim has partnered with SBTi to develop
the first guidelines for companies in the sector to adopt
net-zero aligned GHG targets. Science-based references to
net-zero for the cement sector currently do not exist.
LafargeHolcim has been actively involved in supporting the
development of low-carbon roadmaps for its industry. In 2017
and 2018, the organisation collaborated with the International
Energy Agency to update the low-carbon technology
roadmap for the cement industry.
Earlier this year, LafargeHolcim was a key contributor to the
Cembureau net-zero roadmap and the Global Cement and

Concrete Association’s Climate Ambition towards carbonneutral concrete.
These collaborations, together with the wide expertise within
the organisation, have supported the development of its own
strategy.
By 2030, LafargeHolcim aims to: accelerate the use of lowcarbon or carbon-neutral products such as ECOPact and
Susteno, recycle 100 million tonnes of waste and by-products
for energy and raw materials, double waste-derived fuels in
production to reach 37%, compared to 2018 baseline, reduce
scope 1 CO2 emissions per tonne of cementitious material by
17.5% compared to 2018 – equating to 475 kg net CO2/tonne
of cement by 2030, reduce scope 2 CO2 emissions by 65%
compared to 2018 baseline, establish its first net-zero cement
plant, and reduce scope 3 emissions by 20% on fuel and
transportation (baseline 2020).
By 2050, the business aims to: reduce scope 1 CO2 emissions
to a target consistent with a net-zero pathway endorsed
by SBTi, be carbon-neutral in scope 2 emissions, and reduce
scope 3 emissions significantly, targeting a 50% reduction.
LafargeHolcim has a strong history of leading its sector in
mitigating climate change and reducing carbon emissions.
Since 1990 its Scope 1 and scope 2 emissions per tonne of
product have been reduced by 27%.
Since the business appointed a chief sustainability officer in
2019, sustainability has been at the heart of decision-making,
including investments and company strategy development, and
at all levels of the organisation.
Through the Audit Committee and the Health, Safety and
Sustainability Committee (HSSC), the board of directors
oversees LafargeHolcim’s sustainability strategy framework
and reviews performance against key indicators.

Accountability for executing the net-zero pledge sits with the
CEO, senior leaders, and everyone in the company. The longterm incentive plan for the company’s top 200 managers tracks
the company sustainability results, and more specifically its CO2
targets. This has been a fundamental enabler for delivering
an innovative and ambitious carbon reduction strategy,
accelerating the organisation’s transition to green construction.
LafargeHolcim has received recognition from investors and ESG
ratings agencies for its leadership position on carbon reduction,
and customers are interested in the company’s growing range
of low-carbon products and solutions. Most large construction
companies have scope 3 reduction targets, and these products
help them to achieve them.
What’s more, employee engagement with the net-zero pledge
is inspiring, with LafargeHolcim’s 70,000 employees striving to
achieve this ground-breaking commitment. The pledge provides
a tangible sense of purpose.
The key elements of the strategy are developing as planned,
and the impact of its communication has exceeded
expectations.
At #ClimateWeekNYC, LafargeHolcim’s net-zero pledge was
featured in the opening speech of Alok Sharma, president of
the COP26 and UK secretary of state for business, energy and
industrial strategy.
In addition, CEO Jan Jenisch was invited to take part in the
Opening Ceremony – race to net-zero session in a recorded
discussion with COP26 High Level Champion Nigel Topping,
where he announced the pledge.
The pledge has also been featured in key media outlets such as
Reuters, Bloomberg and the Financial Times. And LafargeHolcim’s
net-zero pledge webpage has scored a record number of visits.

• Investor of the Year
• Small Business of the Year
NEW FOR 2021!

THE CHANGEMAKERS
• Rising Sustainability Star
• Team of the Year
• Energy and Carbon Leader
of the Year

THE JUDGES SAID: “This was a hotly contested category with entries across diverse sectors. LafargeHolcim is
recognised for its work to bring about change in notoriously hard-to-abate cement, a crucial feedstock for the
wider construction sector. The company’s net-zero strategy demonstrates a strong sense of pathway, with clear
interim goals for the next decade. It is also bringing about systemic change, for example by convening industry
experts to develop SBTi methodologies for the wider sector.”

• Sustainability Leader of the Year
• Business Leader of the Year
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• Business of the Year
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Carbon Neutral Nottingham 2028

Net-Zero at Schneider Electric

Nottingham City Council wants to achieve the UK’s first carbonneutral city by 2028, 22 years ahead of the Government’s
target. The actions it has taken to date have made a real
difference to people’s homes, businesses, transport and to the
way the Council operates, reducing the city’s carbon emissions
by 41% (49% per person). With its ambitious Carbon Neutral
Charter and Action Plan, the Council hopes to lead the way in
tackling the climate emergency.

At the Climate Week conference in New York in September 2019,
Schneider Electric reiterated its global commitments to achieve
carbon neutrality across its operations for its Scope 1 and 2
emissions by 2025. In addition, it wants to reduce both its own
and its customers’ energy demand through its energy efficiency
products and solutions. Schneider Electric aims to be carbonneutral by 2025, not only in the UK and Ireland, but globally
across all its operations in more than 100 countries.

Goldsmiths, University of London - PLAN25

Skanska UK Net-zero 2045

PLAN25 is a strategy for a low-carbon future at Goldsmiths,
University of London. It is highly ambitious, committing
Goldsmiths to significant reductions in its carbon emissions
and setting the College on a path to become carbon-neutral
by 2025 and a zero emissions campus by 2030. PLAN25 looks
beyond scope 1 and 2 emissions, pushing for a 50% reduction in
the College’s scope 3 emissions by 2030. The strategy continues
the work of a student and staff campaign in 2019 which called
for a Green New Deal for Goldsmiths.

In 2019, Skanska UK committed to net-zero carbon by 2045,
including its supply chain – an industry first. Including supply
chain emissions and annually publishing progress takes
responsibility for the business’ true impact as a major contractor.
The move inspired industry change, with other contractors
following suit by including supply chain in their carbon
targets. Since embedding its target and strategy, Skanska has
progressed to action and delivery, and achieved a total annual
emissions reduction of 60,371 tonnes of CO2 equivalent – a 15%
decrease. The business’ carbon intensity fell from 215 to 205,
meaning comparable construction activities produce fewer
emissions than previous years.

• Energy Management Project
of the Year

Barry Callebaut’s Carbon and Forest Positive
2025 commitment
In 2016, Barry Callebaut publicly committed to make sustainable
chocolate the norm, with four bold commitments to achieve
by 2025: more than 500,000 cocoa farmers in its supply chain
will have been lifted out of poverty, it will eradicate child labour
from its supply chain, it will be carbon and forest positive, and
it will have 100% sustainable ingredients in all of its products.
To achieve its goal of being carbon and forest positive, Barry
Callebaut is taking a three-step approach: reducing impacts in
operations and with suppliers, creating a more diverse on-farm
environment, and driving innovative solutions.
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• Waste an d Resource Management
Project of the Year
• Water Management

INNOVATION AND INDUSTRY
LEADERSHIP
• Product Innovation of the Year

VELUX Lifetime Carbon Neutral
In September 2020, the VELUX Group launched a new
sustainability strategy called ‘It’s our nature’. It marks the
beginning of a huge sustainable transformation in the way the
company does business and the products and solutions it brings
to market. The strategy contains 15 targets across the entire
business, covering its people, products and production. As its
most ambitious commitment, VELUX wants to pioneer climate
and nature action by capturing its historical carbon footprint
through forest and biodiversity projects, at the same time as
dramatically reducing its future carbon footprint to become
Lifetime Carbon Neutral by its 100-year anniversary in 2041.

• Plastic Reduction and Innovation
NEW FOR 2021!
• Circular Economy Innovation
of the Year
• Consultancy of the Year
• Green Recovery Initiative of the Year
NEW FOR 2021!
• Investor of the Year
• Small Business of the Year
NEW FOR 2021!

THE CHANGEMAKERS
• Rising Sustainability Star

NatWest Group Net Zero Carbon Strategy
NatWest Group is committed to having a positive impact
on the planet and society by reaching and maintaining zero
emissions, whilst continuing to invest in carbon sequestration
and removal. The business has reduced its Scope 1, 2 and 3
emissions by 61% over the past five years, achieved through
a 39% reduction in energy use in its buildings and a 60%
reduction in travel. It also buys 100% renewable electricity
in the UK and Ireland. NatWest plans to further reduce our
operational GHG emissions in line with or above a 1.5C
science-based target – an average of 4.2% per year.

Sky Zero
In February 2020, Sky committed to going net-zero by 2030.
The business has been certified carbon-neutral for its scopes
1 and 2 emissions since 2006 and has now committed to a
science-based target aligned with 1.5C warming. With its
indirect impacts making up 95% of its two million tonnes of
carbon emissions, and its 2030 timeframe, Sky’s commitment is
transforming its business, its 11,000 suppliers and its product use
in 32 million customer homes.

• Team of the Year

Willmott Dixon Now or Never
Willmott Dixon has been net-zero since 2012 and has reduced its
carbon emissions intensity by 61% since 2010, slashing absolute
emissions by 46%. Now, the business is taking it further and
tackling the 99% of its emissions in its Scope 3 footprint. Willmott
Dixon has launched an ambitious strategy with bold targets,
including for its own operations and all new buildings and major
refurbishments to be net-zero carbon by 2030 and for its supply
chain to achieve net-zero operational carbon by end 2040.

• Energy and Carbon Leader
of the Year
• Sustainability Leader of the Year
• Business Leader of the Year
NEW FOR 2021!
• Business of the Year
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Social Sustainability & Community Development
Contents
In the order they were announced
on the night...

WINNER: The Midcounties Co-operative

SPECIAL AWARDS
• Lifetime Achievement Award

PROJECTS AND INITIATIVES
• Building/Infrastructure Project
of the Year
• Consumer Engagement/Marketing
Campaign of the Year
• Employee Engagement and Behaviour
Change Initiative of the Year
• Energy Management Project
of the Year
• Net-Zero Carbon Strategy of the Year
NEW FOR 2021!
• Social Sustainability & Community
Development
• Supply Chain Excellence
• Sustainability Reporting &
Communications
• Transport/Fleet Management Initiative
of the Year
• Waste an d Resource Management
Project of the Year
• Water Management

INNOVATION AND INDUSTRY
LEADERSHIP
• Product Innovation of the Year
• Plastic Reduction and Innovation
NEW FOR 2021!
• Circular Economy Innovation
of the Year
• Consultancy of the Year
• Green Recovery Initiative of the Year
NEW FOR 2021!
• Investor of the Year

As a co-operative business owned by
700,000 members, Midcounties Coop is driving collaborative solutions by
connecting its members, colleagues and
communities together to build strong
sustainable communities.
Midcounties works with co-ops around the world to support
the UN SDGs, and the organisation recently completed
Business in the Community’s (BITC) Responsible Business
Tracker, designed to track businesses’ progress against these
global goals. 94 businesses completed this tracker, and
Midcounties’ overall score was classed as ‘outstanding’ –
significantly higher than the cohort average.
Using this insight and supporting its overall business purpose
of “creating a better, fairer world”, Midcounties aims to
connect its members, colleagues and communities together
to develop co-operative solutions to tackle climate change
and build sustainable communities, focusing particularly on
climate action, sustainable communities, and responsible
consumption and production SDGs.
To drive individual actions amongst its members the coop launched its ‘1 Change’ campaign, aimed at engaging
member pledges to tackle single use plastics in the
community, and to inspire and engage the next generation
working with its 44 childcare nurseries and across its 50
partner schools.
Using 1 Change pledges to drive forward collective actions,
the programme aims to connect and develop collaborative
community projects to tackle climate change across all
20 of Midcounties’ regional communities, including driving
circular economy innovations, and helping rebuild the health

of water, land and biodiversity. The business targeted
31,000 community volunteering hours to be completed by
colleagues in work time last year to enable the development
of sustainable communities.
Midcounties is also helping to drive change through its
products and services, to take the pressure of the national
grid and to reduce reliance on even more fossil fuels. Its
initiative aims to develop its Community Power Tariff by
buying sustainable power from local energy groups at a fair
price.
A key priority for Midcounties is to support vulnerable
members of the community during the Covid-19 pandemic.
Therefore, the business adapted its colleague volunteering
focus to support home deliveries from its food stores to
vulnerable members of the community. By connecting its
colleagues, members and communities together, the co-op
was able to develop its food retail home delivery service
from a standing start at the beginning of lockdown. The
service has delivered to more than 80,000 homes, aiding
an estimated 16,000 vulnerable people, and involving 700
volunteers working with 100 community groups.
To further drive the green economy, during the pandemic
Midcounties launched its Community Energy Fund, providing
much needed support to community energy groups to
continue the development of their projects. It also launched
community restart funds for local charities and foodbank
funds during the pandemic to help communities to re-build.
Through these funds, the business provided more than £100K
to around 100 community groups.
Through its 1 Change initiative, the co-op achieved its
target of engaging 1,000 member and community pledges
to tackle climate change. By connecting these pledges

together and enabling collaborative action between
members, community partners and colleagues, Midcounties
helped rebuild the health of water, land and biodiversity
by enabling over 700 volunteers to tidy up 380 bags of
litter from the natural environment across the business’ 20
regional communities.
Through its initiatives, the business engaged 20,000 young
people in co-operative values over the past year, beating
its target of 10,000. To Inspire the next generation and
drive this engagement with young people, the business
has collaborated with Cal Major as an ambassador for its
1 Change campaign, showcasing the work that Cal has
completed including paddle boarding from Land’s End to
John O’Groats cleaning up waste plastic from rivers and
oceans.
Working with Cal, Midcounties has engaged its 50
partner schools in its plastic is not fantastic education
programme. During the pandemic, the business has
built on this engagement with Cal to develop innovative
virtual engagement opportunities engaging 100 member
suggestions on tackling climate change.
Through all of this engagement, Midcounties has been able
to identify and build its own environmental commitments
by asking its members the one change they would like it to
make to further build sustainable communities.
The organisation’s ongoing initiatives help it embed a valuesled culture amongst its colleagues, which has encouraged
them to, for example, reduce waste in the workplace. This has
enabled the business to increase its recycling levels to 99%
from 21% in 2010 and reduce two tonnes of plastic per year
through its operations, helping it save £700,000 per year on
waste costs.

• Small Business of the Year
NEW FOR 2021!

THE CHANGEMAKERS
• Rising Sustainability Star
• Team of the Year
• Energy and Carbon Leader
of the Year

THE JUDGES SAID: “Throughout Covid-19, the Midcounties Co-operative has gone over and above what is
already a committed and impactful approach to positive community development and social sustainability.
The business is deeply embedded in the community, and its purpose to create positive social change runs right
through the organisation and its staff.”

• Sustainability Leader of the Year
• Business Leader of the Year
NEW FOR 2021!
• Business of the Year
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Social Sustainability & Community Development FINALISTS
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SPECIAL AWARDS
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PROJECTS AND INITIATIVES
• Building/Infrastructure Project
of the Year
• Consumer Engagement/Marketing
Campaign of the Year
• Employee Engagement and Behaviour
Change Initiative of the Year
• Energy Management Project
of the Year

AB InBev

Lekela Power

O2 in partnership with Hubbub

Covid-19 didn’t change AB InBev’s purpose, but it did change
the business’ operations, as it redeployed efforts to support its
communities. Since the outbreak hit, AB InBev has produced
three million bottles of hand sanitizer, using its alcohol, for
frontline services in more than 20 countries. Where drinking
water became scarce, it switched brewery lines to canned
water. It also mobilised its trucks to deliver food and medical
supplies to hard-to-reach areas, and converted brand
billboard space to public health messages. Additionally,
working with government and partners, the business built six
healthcare facilities in five countries.

Creating shared value and delivering positive change to
communities is a fundamental part of Lekela’s approach to
building and operating energy projects. A prime example
is the Taiba N’Diaye windfarm in Senegal – currently
commissioning into operations – which has an ambitious
community investment plan that has already started to deliver
lasting impact. Initiatives to catalyse education and skills,
enterprise and job creation, and energy and environmental
initiatives are reaching hundreds of people across the
community, as is a drive to advance women’s empowerment.

Smartphones have never been more important, yet 1.9 million
households are digitally excluded from internet access in
the UK, despite four phones sitting unused for every phone
in use. O2’s aim was to bridge this digital divide and put
smartphones into the hands of those needing them most
during lockdown. The business launched Community Calling
with Hubbub, and invited people to gift their old smartphones
to the digitally excluded. The first phase of the initiative gifted
538 phones to the digitally excluded in Southwark. Now the
business is rolling out a nationwide campaign across six cities,
targeting 10,000 smartphones.

• Net-Zero Carbon Strategy of the Year
NEW FOR 2021!
• Social Sustainability & Community
Development
• Supply Chain Excellence
• Sustainability Reporting &
Communications
• Transport/Fleet Management Initiative
of the Year
• Waste an d Resource Management
Project of the Year
• Water Management

INNOVATION AND INDUSTRY
LEADERSHIP

Malayan Banking Berhad
ADM
SAVAN, ADM’s partnership with Sahanala, is helping the
business create the industry’s first farmer-owned processor
and exporter of vanilla beans. This simplified supply chain
ensures farmers receive a better share of the profit for
activities including growing, curing, and exporting vanilla.
These farmers can then choose how profits are allocated
to benefit their own communities. SAVAN helps ensure poor
communities have access to reliable education, medical
care, and food security, as well as helping provide agronomy
support and promote sustainable best practices.

Maybank’s Cashville Kidz campaign is a financial literacy
programme which aims to help young people aged 9-12
understand the mechanics of financial literacy to help with
their future. Originally piloted in Malaysia, the programme
was expanded to Cambodia, Indonesia, Myanmar, Singapore
and the Philippines, with more than 210,000 school students
benefiting from the programme to date. The programme has
been at the forefront of efforts to propel ASEAN Economic
Community (AEC)’s agenda to foster a better economy and
shared prosperity in the progress of ASEAN integration.

Powerday
The health and wellbeing of young Londoners is suffering
as a result of deprivation and inequalities. In partnership
with London Boxing, Powerday is providing life-changing
opportunities to those most in need. Over eight years, the
organisation’s programme has had a profound impact,
improving wellbeing for 10,000 young people in the most
marginalised areas of London. This success inspired the
business to set up the Powerday Foundation and Powerday
Academy, which are enabling it to provide an even greater
impact, through both sport and employment.

• Product Innovation of the Year
• Plastic Reduction and Innovation
NEW FOR 2021!
• Circular Economy Innovation
of the Year
• Consultancy of the Year
• Green Recovery Initiative of the Year
NEW FOR 2021!
• Investor of the Year
• Small Business of the Year
NEW FOR 2021!

THE CHANGEMAKERS
• Rising Sustainability Star
• Team of the Year

HIGHLY
COMMENDED

Neighbourly

Hubbub
Hubbub believes community fridges offer a practical
solution to addressing food waste by sharing surplus food
within a local community. The organisation has supported
100 community groups across the country to establish a
community fridge, with another 70 in the pipeline, under
the banner of Community Fridge Network (CFN). The 100th
community fridge was opened by HRH Prince of Wales in
Dumfries, Scotland. Annually, the network redistributes the
equivalent of nearly two million meals, benefitting 77,500
people.

• Energy and Carbon Leader
of the Year

Neighbourly is a community investment platform enabling
big businesses to connect with hyper-local causes which
are providing life-changing support to some of the most
vulnerable people in the country. During the Covid-19
pandemic local causes in Neighbourly’s network responded
to a 106% increase in demand for services, from food banks
to domestic abuse charities, to mental health services
and care for the elderly and vulnerable. The Neighbourly
Community Fund was launched at the beginning of the
pandemic and supported 3,100 local causes with £1.2m in
emergency funding, directly benefitting more than a million
vulnerable people.

The PepsiCo Foundation
Today around two billion people live in high-water-stressed
countries and, by 2050, more than half the world’s population
will live in water-scarce areas for at least one month a year.
Recognising the severity of this crisis, The PepsiCo Foundation
has worked since 2006 to bring clean water to high-risk
communities, and, in 2020, achieved a major milestone of
helping 44 million people gain access to safe water. As
Covid-19 exacerbates this crisis, The PepsiCo Foundation is
working toward a new goal to reach 100 million by 2030,
focusing on distribution, sanitation, and hygiene to bolster
public health during the pandemic.

• Sustainability Leader of the Year
• Business Leader of the Year
NEW FOR 2021!
• Business of the Year
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Investment-grade sustainability management and ESG
reporting backed by 125 years of scientific expertise
UL’s software and advisory solutions streamline collection, management and reporting of
investment grade non-financial data to support corporate and investment ESG strategy.
We offer a range of reporting software solutions to enterprises, from multinationals with
bespoke requirements including scope 3, to SMEs starting out on their sustainability journey.

Learn more at UL.com/360
UL and the UL logo are trademarks of UL LLC © 2020.
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WINNER: ADM
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• Team of the Year
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of the Year

SAVAN is ADM’s partnership with Sahanala
– a farmer-owned cooperative based in
Madagascar, where almost 80% of the
world’s vanilla is produced through a
complex supply chain. Through SAVAN,
ADM has helped create the industry’s first
farmer-owned processor and exporter of
vanilla beans.
The aim of this unique initiative is to sustainably uplift quality
of life for farmers by directly connecting the economic and
sustainability motivations of ADM customers globally with an
incentive structure that supports socio-economic progress in
Madagascan farming communities.
The main goals include: digital traceability, enhanced
profitability for farmers, socio-economic sustainability, and
supplying cost-competitive, ethically sourced vanilla to
customers.
SAVAN was born from a genuine desire for farmers to have
the opportunity to own and profit from the whole vanilla
bean supply chain – from harvesting, to processing and
exporting the beans to international markets. Through SAVAN,
each farmer earns owner-incentive funds based on vanilla
sales, along with the purchase price of their uncured vanilla
beans. The project sets new standards for fair trading, while
investing in the local community and ensuring it continues to
thrive long term.
SAVAN directly correlates to the UN’s Sustainable
Development Goal 8 – Decent Work & Economic Growth,
while its focus on food security relates to Goal 2 – Zero
Hunger. Both have been identified as two of five Sustainable
Development Goals where ADM focuses its efforts overall.

ADM is also part of the Sustainable Vanilla Initiative for
increased accountability and transparency.
During the coronavirus crisis, SAVAN has bolstered the local
economy, proactively created a safe working environment
for staff, and supported farming communities at large. SAVAN
supports 19 paramedics to help deliver basic medical support
to remote farming communities. There, in partnership with
public health officials, the business distributed 10,000+ bars
of soap, 8,000+ pieces of PPE, and 8,400 medicine items,
in accordance with the standard protocol of the Ministry
of Health in Madagascar. Sahanala is also manufacturing
40,000 masks at its existing facilities for community
distribution.
SAVAN plays an important role in the country’s economy.
Recent developments include the opening of a new vanilla
plant in Antsohihy in June 2020, employing 130 people. The
President of Madagascar, Andry Rajoelina, visited this new
facility in October, meeting Sahanala farmers and SAVAN
staff.
SAVAN has taken the lead as the industry’s first farmer-owned
processor and exporter of vanilla beans: it puts more control
and earning potential in the hands of the farmer, resulting in
fairer working conditions and profits. SAVAN also bolsters an
extension worker program which provides agronomy support
and promotes best practices to help increase crop yields,
improve vanillin content, and establish a more stable industry.
In comparison with traditional supply chains, where farmers
receive approximately 76% of the revenue, SAVAN ensures
they receive 100%.
SAVAN further implements industry-changing, farmer-focused
social programmes, investing in the wider community. This
includes providing access to medical care and food security,
as well as reliable education for children and introducing

adults to more sustainable and efficient farming practice.
Meanwhile, each farmer association can choose how to
allocate the profits generated through the joint venture in
ways that will immediately benefit their communities –
including community health offices, schools and places of
worship.
Over 4,000 vanilla farmers across 18 associations in
Madagascar are currently farmer-owners as part of SAVAN.
Additionally, in 2020, ADM Cares has provided $70,000 worth
of rice through SAVAN to ensure food security during the
winter months: benefitting 17,000 people, including 4,410
farmers and their families.
The SAVAN project would not have been possible without
a partnership with the Sahanala vanilla farmer cooperative
based in Madagascar, and their willingness to embrace
ADM’s interventions. Sahanala has grown over time with the
inclusion of smaller local farmer co-ops.
Other socio-economic and environmental impacts are also
being monitored. For example, the number of new schools
being constructed or supported, and the amount of land
being re-forested to help maintain Madagascar’s renowned
biodiversity.
Within a few years, SAVAN has become one of the largest
exporters of vanilla beans in Madagascar. Meanwhile, the
industry has taken notice of the business’ digital traceability
initiative, and several exporters are now piloting similar
programmes.
ADM hopes the legacy of SAVAN will be to ensure a fair profit,
suitable working conditions and thriving local communities for
Madagascan vanilla farmers. By setting an example of how
farmer-owned initiatives can flourish, the business wants to
inspire similar projects throughout the region and the industry.

THE JUDGES SAID: “This was a lovely example of best practice adoption in a commodity supply chain. ADM has
demonstrated real business model innovation resulting in fair, stable, and sustainable working conditions for
vanilla farmers, with tangible benefits for their families and communities. A real standout in the category.”
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• Business Leader of the Year
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• Business of the Year
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SPECIAL AWARDS
• Lifetime Achievement Award

PROJECTS AND INITIATIVES

Dawn Meats and Dunbia

• Building/Infrastructure Project
of the Year

Sustainable sourcing has been key to Dawn Meats Group’s business success. For more than
20 years, the business has aligned and partnered with customers, suppliers and stakeholders
which share its commitment to sustainability. The business’ purpose is to “provide consistent
quality meat products from sustainable sources to support our rural communities, human
health and nature’s eco-system”, and its ambition is to be Europe’s most sustainable meat
company. In 2019, it became the first European beef and lamb processor have its sciencebased targets approved.

• Consumer Engagement/Marketing
Campaign of the Year
• Employee Engagement and Behaviour
Change Initiative of the Year
• Energy Management Project
of the Year
• Net-Zero Carbon Strategy of the Year
NEW FOR 2021!
• Social Sustainability & Community
Development
• Supply Chain Excellence
• Sustainability Reporting &
Communications
• Transport/Fleet Management Initiative
of the Year

Fit Out UK and Sainsbury’s
Driven by a Sainsbury’s retail transformation initiative, Fit Out UK delivered a service desk
roll-out programme of 239 projects over a 12-month period, streamlining the entire end-to-end
process and resulting in savings of 3,808 tonnes CO2 equivalent. The service desk installation
process, traditionally undertaken by multiple nominated suppliers, was managed using Fit
Out UK’s in-house self-delivery model, which includes design, manufacture, pre-assembly,
consolidated delivery and installation. The result of this simplified procurement approach was
to drive sustainability whilst significantly reducing programme duration and cost. It has set the
benchmark for how sustainable roll-out programmes could be approached in the future.

• Waste an d Resource Management
Project of the Year
• Water Management

INNOVATION AND INDUSTRY
LEADERSHIP
• Product Innovation of the Year
• Plastic Reduction and Innovation
NEW FOR 2021!
• Circular Economy Innovation
of the Year
• Consultancy of the Year
• Green Recovery Initiative of the Year
NEW FOR 2021!
• Investor of the Year

NatWest Group in Partnership with ISS Facility Services

• Small Business of the Year
NEW FOR 2021!

In partnership with ISS Facility Services, the NatWest Group has achieved the largest ever
UK zero waste-to-landfill certification awarded by the Carbon Trust. This huge undertaking
was delivered thanks to collaboration, diligence, and application of technology to accurately
investigate and evidence disposal routes at around 1,020 sites across the UK. ISS was able to
support in gaining this achievement through strong supply chain partner relationships, resilient
governance and compliance, and the expertise of the team.

THE CHANGEMAKERS
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• Team of the Year
• Energy and Carbon Leader
of the Year
• Sustainability Leader of the Year
• Business Leader of the Year
NEW FOR 2021!
• Business of the Year
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WINNER: Nestlé Cocoa Plan - Tackling Child Labour
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Child labour is a long-standing, complex
issue of serious concern to all stakeholders
in confectionery. Nestlé launched the
industry’s first Child Labour Monitoring
and Remediation System (CLMRS) in 2012.
The business was also the first to produce
a specific ‘Tackling Child Labour’ report in
2017. The 2019 iteration of the report was
widely acclaimed for its honesty, depth, and
volume of disclosed data. The supporting
web content, blogs, videos, and photography
continue to give stakeholders unprecedented
insight into the issue.
The content is divided into the main Tackling Child Labor
Report and a dedicated section of the Nestlé Cocoa Plan’s
(NCP) website.
At just under 80 pages, the 2019 Tackling Child Labor
Report is the most comprehensive of its kind and is
available in English and French. It includes analysis of
Nestlé’s impact, remediation activities and groundbreaking data on the causes of child labour in cocoa. It
also offers data-backed insight into the role of education
in eradicating child labour – and the challenges of
providing access to it. The report tackles the issue of living
incomes in cocoa farming communities, offers an overview
of the challenges the NCP faces and offers outside
perspectives from leading independent cocoa academics
and researchers.

The website, meanwhile, provides videos, animations,
photography, case studies and blogs which are regularly
updated.
With Nestlé committing to source 100% of its cocoa through
the NCP by 2025, the Tackling Child Labor Report demonstrates
the inherent operational urgency and importance of the CLMRS
as part of achieving sustainable cocoa within that timeframe.
The Report also demonstrates how the CLMRS aligns to the UN
Guiding Principles on Business and Human Rights.
While the content of the report was not subject to third-party
validation, all CLRMRS data comes from the International
Cocoa Initiative (ICI) an independent NGO, and implementation
partner. All other key data is taken from public sources and fully
referenced.
The report was lauded for its transparency. Data includes
full disclosures on the number of children found actively
participating in child labour, the total number of children
monitored, the number and type of interventions offered
and – in an industry first – the success rate of each type of
intervention. No other company in the sector has provided this
degree of insight.
As this was a single-issue report, the impacts are tightly
focused on remediation activities designed to prevent child
labour. Topics such as improved educational access and
outcomes for children, women’s empowerment, improving
farm finances, farmer education and better farming practices
are presented in appropriate chapters and case studies. The
global impact of the CLMRS (scale, reach, effectiveness etc.) is
presented in a specific chapter.

Upon publication, the report had 9.3m impressions on social
media (58.5k engagements), 19k employees watched at least
one Tackling Child Labor video, 273,796 social media impressions
resulted from employees sharing the content, and 486 media
articles and posts were generated.
Although this is a single-issue report, it is as detailed as some full
sustainability reports. At the same time, the tone and look and
feel of the report leave behind the dry approach typical in many
corporate sustainability documents. This is important because it
makes the report far more approachable and consumable to a
wider stakeholder audience.
The report was also innovative for its honesty – not in terms
of the facts and figures, where honesty is expected, but in the
no-holds-barred discussions around the challenges the CLMRS
faces. The report talks about its failures as much as its successes
in the hope that others may learn lessons that speed their own
sustainability efforts in this area.
Moreover, on the creative front, it is also honest in the sense of
being authentic. The reporting team (including the creative team:
designers, videographers, photographers and writers) were sent
to the field in Côte d’Ivoire. They spoke to the actual children and
their parents, saw the villages, fields, schools and landscapes
that they were reporting on. They witnessed the remediation
efforts – the successes and the shortcomings. The greater
nuance and authenticity that this resulted in, is clearly visible,
weaved throughout the entire report.
The report was successful before it was even published with
the draft version helping to convince the company leadership to
commit to sourcing 100% of its cocoa through the NCP by 2025.

• Investor of the Year
• Small Business of the Year
NEW FOR 2021!

THE CHANGEMAKERS
• Rising Sustainability Star
• Team of the Year

THE JUDGES SAID: “Nestlé’s report was a compelling, interesting, databased and comprehensive insight into the
topic of child labour, something that most of us do not know enough about. This well-written report reflects
the power of change that corporations can drive through meaningful social responsibility and accountability to
address important social issues.”
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• Sustainability Leader of the Year
• Business Leader of the Year
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• Business of the Year
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Arçelik

Kingfisher

Arçelik’s 2019 sustainability report lays out the companies’ performance against 2020 targets
and announces its 2030 targets within the framework of its new sustainability approach.
The report gives concise information on the material topics which arose from its materiality
assessment, which was re-conducted in 2019. The report covers business KPIs related to
social programmes. Credibility is strengthened through third party assurance on material
environmental and social KPIs – the first time this year – and through stakeholders’ quotations
which reflect the good as well as the bad. The 360-degree communication plan, executed
internally and externally, enabled content to reach a wider audience.

Kingfisher’s responsible business report and communications combine transparency with
accessibility to increase engagement with its responsible business commitments. The report
is now more concise, with a fresh design and layout, and uses multiple formats to increase
accessibility for internal and external audiences. It is underpinned by Kingfisher’s disclosure
of comprehensive data to enable scrutiny of performance. The report brings to life how the
business is using its scale, experience and influence to progress on its four priorities: colleagues,
planet, customers, and communities.

• Energy Management Project
of the Year
• Net-Zero Carbon Strategy of the Year
NEW FOR 2021!
• Social Sustainability & Community
Development
• Supply Chain Excellence
• Sustainability Reporting &
Communications
• Transport/Fleet Management Initiative
of the Year
• Waste an d Resource Management
Project of the Year

Mondi Group

Coca-Cola İçecek
Coca-Cola İçecek 12th sustainability report covers the business’ practices and performance
results during the period from 1 January to 31 December 2019. The report is its most effective
tool with which to inform its stakeholders about its sustainability efforts. Coca-Cola’s
commitments, goals and achievements, as well as the official data, were featured in the
report to address and respond to the various expectations of its stakeholders and to ensure
convenient access to the desired information.

Mondi claims to be “pushing the boundaries of best practice in reporting” with its 2019
sustainable development report – ‘Sustainable by Design Makes us Mondi’. The report provides
a comprehensive overview of the business’ approach to sustainable development and its
performance across its 10 growing responsibly action areas. Mondi’s reporting seeks to
address the needs of both specialist and generalist audiences by transparently reporting on
positive and negative impacts in a balanced and engaging way.

• Water Management

INNOVATION AND INDUSTRY
LEADERSHIP
• Product Innovation of the Year
• Plastic Reduction and Innovation
NEW FOR 2021!
• Circular Economy Innovation
of the Year
• Consultancy of the Year
• Green Recovery Initiative of the Year
NEW FOR 2021!
• Investor of the Year

Nutreco
Dubai Electricity and Water Authority
Dubai Electricity and Water Authority (DEWA) is a government-owned entity with sole
responsibility for supplying electricity and water to the Emirate of Dubai. DEWA was a part
of the GRI Standards Pioneers and was one of the first 100 organisations in the world to
adopt the new standards for the 2016 report onwards. The business wants to extend its
climate ambitions beyond its own operations, into tis supply chains, communities, the wider
society, and Dubai’s economy. The report addresses DEWA’s response to global sustainability
trends, with a focus on the UN SDGs, highlighting its success stories to achieve sustainable
development.

Though not a high-profile B2C business, Nutreco is an important global animal nutrition
company with around 12,000 staff in 40 countries. It is uniquely poised to address the
environmental impacts facing society today, as it is strategically positioned between raw
material producers and protein producers supplying the food retail and restaurants industries.
The business’ 2019 report was candid, and included an entire section detailing the dilemmas
the company faces in achieving sustainability goals and called for government and industry to
work together and step up their efforts.

• Small Business of the Year
NEW FOR 2021!

Shell

THE CHANGEMAKERS

Shell’s sustainability report highlights its three-pronged approach to sustainability. It wants to
run a safe, responsible, and profitable business, and aspires to deliver energy products people
need and want, in a responsible way, to help to shape a more sustainable energy future. The
business is committed to making a positive contribution to society and, despite the pandemic
and setting aside social media promotion, the number of organic visitors to the report
microsite grew by 24% in the first three months after launch this year, compared with last year.

• Rising Sustainability Star
• Team of the Year
• Energy and Carbon Leader
of the Year
• Sustainability Leader of the Year
• Business Leader of the Year
NEW FOR 2021!
• Business of the Year
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Transport/Fleet Management Initiative of the Year
Contents
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on the night...

WINNER: DPD – 25-25-25 vision

SPECIAL AWARDS
• Lifetime Achievement Award

PROJECTS AND INITIATIVES
• Building/Infrastructure Project
of the Year
• Consumer Engagement/Marketing
Campaign of the Year
• Employee Engagement and Behaviour
Change Initiative of the Year
• Energy Management Project
of the Year
• Net-Zero Carbon Strategy of the Year
NEW FOR 2021!
• Social Sustainability & Community
Development

DPD is re-engineering its operations to
reduce CO2 emissions, in an effort to
become the UK’s most sustainable parcel
carrier. The business is making rapid
progress towards a new 25-25-25 vision: to
deliver 100 million parcels a year on allelectric vehicles in 25 UK cities by 2025.
Parcel carrier DPD has a fleet of 8,000 commercial vehicles
and annual turnover of £1.4bn. It has doubled in size since
2013, with the team now comprising 18,500 people and major
customers include Asos, John Lewis, Next, Hello Fresh, EE and
Fortnum & Mason.

• Supply Chain Excellence
• Sustainability Reporting &
Communications
• Transport/Fleet Management Initiative
of the Year
• Waste an d Resource Management
Project of the Year
• Water Management

INNOVATION AND INDUSTRY
LEADERSHIP
• Product Innovation of the Year
• Plastic Reduction and Innovation
NEW FOR 2021!
• Circular Economy Innovation
of the Year
• Consultancy of the Year
• Green Recovery Initiative of the Year
NEW FOR 2021!

The organisation recognised that the scale of its nationwide
operations has a major impact on society and the
environment, and it is passionate about minimising emissions
and making its operations as sustainable as possible.
For the past 10 years, DPD has adopted a 1-2-3 strategy to
determine how it runs the business: 1) deliver the best service
money can buy, 2) use the best technology available, and 3)
recruit and retain the most customer-centric people. In 2019,
it adapted and expanded this 1-2-3 approach to include a
new fourth element: be the UK’s leader in sustainable delivery.
This is the first and only time that the corporate strategy has
been changed since 2011. This new sustainable development
element of its strategy represents a fundamental shift in DPD’s
business proposition while also interlocking with everything
else that is important to it and our customers.
DPD’s activities are aligned with the following UN SDGs: Goal
11: Make cities and human settlements inclusive, safe, resilient
and sustainable; Goal 12: Responsible Consumption and

Production; Goal 9: Industry, Innovation and Infrastructure; and
Goal 7: Affordable and Clean Energy.
At the end of 2019, DPD set a target to make 10% of its fleet
all-electric by December 2020. Despite the challenges of
the Covid-19 pandemic, the business achieved this goal five
months early, investing £20m in 800 EVs which are now on
fleet at 84 depots nationwide, up from 139 in January. The
projected annual CO2 saving of DPD’s 10% electric fleet is
5,000 tonnes (3,800 tonnes YTD), and it is on track to deliver
more than 10 million parcels with its green fleet by the end of
2020, up from just one million in 2019.
The business says it is going “as fast as it can” with fleet
electrification, but it faces numerous bureaucratic obstacles.
So, in a recent 1-2-1 meeting with prime minister Boris
Johnson, its chief executive asked the Governmentto
encourage manufacturers to make more EVs at more
affordable prices, to invest much more quickly in rolling out a
nationwide charging infrastructure and to remove red tape
so that unused city centre premises such as car parks can be
converted into all-electric micro-depots.
In the past 12 months, DPD has focused more energy than
ever on developing its own technology to help it make further
progress in two ways: by giving consumers the tools (for
example, the DPD App) to improve right first-time delivery
rates, and by optimising routes to increase parcels delivered
per mile.
Through the DPD App – downloaded by eight million people
in just 18 months – DPD gives home shoppers a one-hour
delivery window, so that they know when the driver is due
and can change the time and place of delivery if necessary.
The positive impact in 2019 of consumers rearranging

delivery to a time when they knew they would be at home
was a CO2 saving of 23,000 tonnes, the equivalent of
planting 91,000 trees, because an extra 22.4 million parcels
were delivered right first time, reducing distance travelled
by 15,048,771 miles and CO2 emissions by 4,238 tonnes. This
improved right first-time delivery success also meant 22.4
million fewer ‘sorry we missed you’ cards, which in the past
would have resulted in around 5 million people emitting
18,600 tonnes of CO2 by driving an average of 12 miles to
their local DPD depot to collect a parcel.
The organisation has also expanded its sustainability strategy
to include recycling, energy efficiency, responsible packaging,
investment in green charitable causes and circular economy
initiatives. Its total investment so far in sustainability initiatives
is £23.8m and its achievements to date include: reducing
its CO2 per parcel by 10.23% in the past three years (from
1.006 KgCO2 in March 2018 to 0.903 in March 2020), adding
661 EVs to its fleet since the start of 2020, designing its own
zero-emissions cargo bike, opening five all-electric urban
micro-depots, with four more in the pipeline, and donating
£140,000 from the sale of recycled materials to environmental
good causes.

• Investor of the Year
• Small Business of the Year
NEW FOR 2021!

THE CHANGEMAKERS
• Rising Sustainability Star
• Team of the Year

THE JUDGES SAID: “DPD’s 25-25-25 vision gave a very strong sense of both commitment, pace and energy
from a major and influential player which will decisively influence its market. What stood out was DPD’s
consideration of a whole-service model in a very thorough and integrated approach.”

• Energy and Carbon Leader
of the Year
• Sustainability Leader of the Year
• Business Leader of the Year
NEW FOR 2021!
• Business of the Year
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SPECIAL AWARDS

Transport/Fleet Management Initiative of the Year FINALISTS

• Lifetime Achievement Award

PROJECTS AND INITIATIVES
• Building/Infrastructure Project
of the Year
• Consumer Engagement/Marketing
Campaign of the Year
• Employee Engagement and Behaviour
Change Initiative of the Year

Costain – Plant and Vehicle Fleet Transition

• Energy Management Project
of the Year

Costain launched its Climate Change Action Plan in 2019.
The plan sets out a detailed 15-year plan to transition
to net-zero by 2035 at the very latest without resorting
to offsetting. An integral part of the strategy is Costain’s
plant and fleet transition plan. The Group’s plan is to
tackle not only its direct company car footprint but also
the challenging emissions in its car allowance and casual
mileage footprint, in addition to client and supply chain
footprints.

• Net-Zero Carbon Strategy of the Year
NEW FOR 2021!
• Social Sustainability & Community
Development
• Supply Chain Excellence
• Sustainability Reporting &
Communications

SMS ecofleet – ecofleet mindful delivery
After just a year in operation, ecofleet already owns a fleet
of 20 electric cargo bikes and has developed a pipeline
which will take it to 170 cargo bikes across the UK. It is
working closely with a manufacturer to design an innovative
passenger bike which will allow people to move around
London in an environmentally friendly way. ecofleet’s target
is to have a fleet of at least 300 passenger bikes operating
in London, to provide zero emissions last-mile deliveries. Its
plan is to scale this to other cities and towns across the UK.

• Transport/Fleet Management Initiative
of the Year
• Waste an d Resource Management
Project of the Year
• Water Management

INNOVATION AND INDUSTRY
LEADERSHIP

Mitie – Electric Vehicle Fleet Transition
Strategy

• Product Innovation of the Year
• Plastic Reduction and Innovation
NEW FOR 2021!

In 17 months, Mitie has grown its EV fleet to 790 vehicles,
and believes it now has the largest UK pure electric fleet. As
well as transitioning its own fleet, the business is also using
its expertise to offer this service to its clients, maximising its
impact across the UK. It has built a transition model on its
knowledge and experience, and the understanding that all
aspects – from people to vehicles to infrastructure – are
equally as important.

• Circular Economy Innovation
of the Year
• Consultancy of the Year
• Green Recovery Initiative of the Year
NEW FOR 2021!
• Investor of the Year
• Small Business of the Year
NEW FOR 2021!

THE CHANGEMAKERS

Zedify and Freddie’s Flowers – Zero
emission urban flower deliveries by cargo
bike
Zedify provides around 1,500 weekly zero emissions
deliveries for Freddie’s Flowers using e-cargo bikes.
Covering London, Edinburgh and Norwich, the service exists
to meet the flower company’s growing demand, at the
same time as creating more liveable cities with cleaner
air and less congested streets. Zedify’s delivery staff can
avoid traffic, park easily, and they are paid a Real Living
Wage. A scalable model, with plans for growth in 2021,
this partnership demonstrates that last mile deliveries
for national ecommerce retailers can operate with a
sustainable mobility strategy.

• Rising Sustainability Star
• Team of the Year
• Energy and Carbon Leader
of the Year
• Sustainability Leader of the Year
• Business Leader of the Year
NEW FOR 2021!
• Business of the Year
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Waste and Resource Management
Project of the Year

Category sponsored by

WINNER: Neighbourly

PROJECTS AND INITIATIVES
• Building/Infrastructure Project
of the Year
• Consumer Engagement/Marketing
Campaign of the Year
• Employee Engagement and Behaviour
Change Initiative of the Year
• Energy Management Project
of the Year
• Net-Zero Carbon Strategy of the Year
NEW FOR 2021!
• Social Sustainability & Community
Development
• Supply Chain Excellence
• Sustainability Reporting &
Communications
• Transport/Fleet Management Initiative
of the Year
• Waste an d Resource Management
Project of the Year
• Water Management

INNOVATION AND INDUSTRY
LEADERSHIP
• Product Innovation of the Year
• Plastic Reduction and Innovation
NEW FOR 2021!
• Circular Economy Innovation
of the Year
• Consultancy of the Year
• Green Recovery Initiative of the Year
NEW FOR 2021!

Neighbourly’s food surplus programme
helps businesses reduce food and product
waste by supporting thousands of small
local charities. The business’ in-house
redistribution platform has overseen the
donation of 460 tonnes of surplus products
and nearly 40 million meals worth of
surplus food.

causes registered and looking for support from businesses.
Its first client partner on this programme was M&S, which
was already connected to local communities through
Neighbourly’s Employee Volunteering programme. After an
initial trial, the company began the process of matching
all M&S stores with nearby community groups, which were
alerted through the Neighbourly platform when surplus
food was available for collection. The programme has since
evolved, rolling out to more than 500 M&S stores.

Developments over the past 12 months have been key to
Neighbourly’s most successful partnerships with companies
such as Aldi, Innocent and Penguin. Its surplus redistribution
programme has a unique double-benefit for businesses, offering
them a scalable solution to meet and exceed their sustainability
objectives whilst making a measurable social impact.

The programme has developed, with a number of
technological advancements, and Neighbourly now partners
with both Aldi and Lidl across their full store networks, as
well as with Innocent, Penguin and Danone.

Overall, the Neighbourly surplus programme has saved
a total of nearly 40 million meals from going to waste,
along with 460 tonnes of non-food products – from books
to clothing and more. The surplus programme alone has
allowed businesses to save a combined total of 60 kilotonnes of CO2 from these redistributed products.

Neighbourly partnered with Aldi in January 2019, beginning
with a proof of concept at selected stores, prior to full
rollout by August 2019. Through the platform, the business
sourced, vetted and linked multiple community organisations
with each store for scheduled weekday collections. It was
able to offer economies of scale on the process by having
an existing network of more than 11,000 (now 15,000) vetted
organisations. The result was a record-breaking five-month
roll out of the programme across all Aldi stores.

In November 2020, Aldi was expected to hit a landmark
10 million meals donated through the Neighbourly surplus
programme. In addition, the retailer has donated more than
140 tonnes of surplus products through the programme and
is now connected with around 2,300 local good causes
across the UK. Its impact is growing every day and there are
huge savings on waste disposal.

In the UK, 1 in 3 children are living in poverty and an
estimated 14 million people are suffering in impossible
situations – forced to choose between paying bills and
putting food on the table. At the same time, the UK wastes
9.5 million tonnes of food every year.
Neighbourly believes we should be respectful of the world’s
resources by diverting as much as possible to feed and
support people in need. In 2015, as part of its mission to help
businesses deliver meaningful and sustainable community
investment at scale, the organisation launched its food and
product surplus programme. This was targeted at businesses
which not only wanted to reduce their operational waste
but wanted to also support and connect with their local
communities. The Neighbourly platform was able to offer the
advantage of a network of thousands of small charities and

For Innocent, the goal was to connect up its Avonmouth
depot with community causes to re-distribute its surplus
juices and smoothies. In 2018, Innocent was redistributing just
40% of surplus. With the help of the Neighbourly programme
its goal was to hit 100% of surplus redistributed by 2021.
Neighbourly’s platform has allowed for stock allocation
to the charities for collection within 1-4 days (previously

9 days), with a streamlined ordering process which has
reduced administration time and cost and allowed for the
maximum amount of available stock to be redistributed,
with good shelf-life for the charities.
Through Neighbourly, these clients are able to track and
report on what donations have been made, allowing them to
demonstrate hitting positive sustainability targets over time.

Since partnering with Neighbourly on its surplus programme,
Innocent has donated 751 tonnes of stock, equivalent to
186,526 cases of products which have been redistributed
to organisations across the country. In the process, the
smoothie maker has saved 2711 Tonnes of CO2 and was
able to redistribute 99% of its surplus drinks in 2019, a
reduction in waste of 85% in just one year. Innocent is now
well on its way to achieving 100% of surplus redistributed
through the Neighbourly surplus programme in 2021.

• Investor of the Year
• Small Business of the Year
NEW FOR 2021!

THE CHANGEMAKERS
• Rising Sustainability Star
• Team of the Year
• Energy and Carbon Leader
of the Year

THE JUDGES SAID: “Never has it been more important to find innovative ways to redistribute surplus food
to those in need during Covid-19. Neighbourly’s Surplus Programme is a scalable and commercially viable
approach to making this happen. That Neighbourly has saved 40 million meals from going to waste through
this Programme is testament to the value of the approach.”

• Sustainability Leader of the Year
• Business Leader of the Year
NEW FOR 2021!
• Business of the Year
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Waste and Resource Management Project of the Year FINALISTS
Birmingham Airport & UKWSL
– Think Global, Act Local
The creation of waste is an inevitable
consequence of the operation of a busy
airport. Birmingham Airport understands it
must take action to address these challenges, so its ambition is to invert the waste hierarchy
in its business and beyond. Waste is generated by staff, on-site partners and passengers using
the airport. In 2016, the business recycled just 32% of the waste it generated. Since then, it has
been on a mission to reduce, reuse and recycle materials. In 2018, the airport recycled 40% of
its waste, and it claims its 2019 environmental performance has been its best ever.

• Consumer Engagement/Marketing
Campaign of the Year
• Employee Engagement and Behaviour
Change Initiative of the Year
• Energy Management Project
of the Year
• Net-Zero Carbon Strategy of the Year
NEW FOR 2021!
• Social Sustainability & Community
Development

Cranswick – Where Zero Waste is Second Nature
Cranswick is already one of the most sustainable meat producers
in the UK, but it is the aim of the organisation to be the world’s most
sustainable meat business, and waste reduction is central to this
objective. The business’ Second Nature sustainability strategy has
helped it not only meet, but far exceed, its ambitious waste targets. Its work has resulted in a
61% reduction in edible food waste in fewer than three years. This represents the elimination
of around 4,216 tonnes of food waste, and waste now accounts for just 0.4% of total food
produced.

• Supply Chain Excellence

Diana Food’s no-waste strategy

• Sustainability Reporting &
Communications

Resource efficiency has traditionally been a key element of Diana
Food’s strategy. In 1952, Jean Guyomarc’h had the visionary idea
of revalorising other companies’ leftover foods (such as chicken
carcasses) into high-added-value food ingredients. Since then,
Diana Food has upcycled vegetables, fruits, and meat by-products. Thanks to this alternative
sourcing, natural resources with high added value are not thrown into the bin. Diana Food has
chosen to upgrade its virtuous upcycling practices, creating a profitable, environmentally and
socially friendly ecosystem to upstream its own side streams in a variety of ways.

• Transport/Fleet Management Initiative
of the Year
• Waste an d Resource Management
Project of the Year
• Water Management

INNOVATION AND INDUSTRY
LEADERSHIP

Havering Council and Keep
Britain Tidy – Two Bag
Challenge

• Product Innovation of the Year
• Plastic Reduction and Innovation
NEW FOR 2021!
• Circular Economy Innovation
of the Year
• Consultancy of the Year
• Green Recovery Initiative of the Year
NEW FOR 2021!
• Investor of the Year

In February 2020, Havering Council and
Keep Britain Tidy trialled the Two Bag
Challenge, asking approximately 3,000 households in some of the borough’s highest-wasting
areas, to reduce their general waste to no more than two sacks per week. Delivery of the pilot
– including communications, guidance for residents, and waste-focused events in the local
area – was informed by behavioural insights gathered from research with residents in the
target areas, as well as wider behavioural science theory. During the four-week challenge, the
number of households presenting more than two sacks of general waste per week reduced
by 41%.

• Small Business of the Year
NEW FOR 2021!

Johnsons Laundry & Hydrasyst
– NanoPulse Ceramic Filtration
for Commercial Laundry
Effluent

THE CHANGEMAKERS
• Rising Sustainability Star
• Team of the Year
• Energy and Carbon Leader
of the Year

Johnsons Laundry has significantly reduced
water, energy and detergent consumption over several years, across all of its 35 sites, by
investment in modern machinery and processes. This has been an incremental process.
However, the business’ collaboration with Hydrasyst offers the prospect of a quantum leap in

this strategy, through the development and implementation of an advanced filtration system
using hollow fibre ceramic membrane technology with graphene oxide coating. This achieves
substantial reductions in water and gas consumption, as well as delivering a reduction in
effluent volume, carbon footprint and detergent consumption.

NatWest Group in Partnership
with ISS Facility Services –
Zero Waste to Landfill
In partnership with ISS Facility Services,
NatWest group has achieved the largest
ever UK zero-waste-to-landfill certification awarded by the Carbon Trust. The project, which
aimed to ensure that customers waste was 100% diverted from landfill, was managed by
the ISS Facility Services and the NatWest Group environment team, and supported by the
ISS head of compliance and supply chain team. This certification was achieved thanks to
collaboration, diligence and application of technology to accurately investigate and evidence
disposal routes at around 1,020 sites across the UK.

Nomura in Partnership with ISS
– Covid-19 an accelerator of
positive change
Nomura has a systematic framework
which abides by ISO 14001 EMS, ensuring
emergency-preparedness and a life-cycle perspective. Building on this, and an ambitious
resource efficiency plan, within two weeks a sustainable work-from-home delivery was
implemented by the facilities management team, rapidly moving the working population
of 1 Angel Lane, EMEA head office, to home working, including relocating 582 chairs from
redundant stock to provide compliance with DSE standards at minimal environmental expense.

Sterlite Technologies – Zero Waste to Landfill
Sterlite Technologies’ various waste management initiatives have
not just helped conserve scarce resources and promoted efficiency,
but also drastically reduced waste generated. This has resulted
in the diversion of around 66,000 metric tonnes of waste away
from landfill, helped recycle and reuse more than 200,000 cubed metres of water and
reduce carbon emissions by more than 2,100 tonnes. All of this has helped STL become the
world’s first integrated optic fibre and cable manufacturer to receive zero-waste-to-landfill
certification for its manufacturing locations in India from Intertek. By 2030, STL aims to ensure
all its manufacturing locations globally are zero-waste-to-landfill certified.

Ulker Biskuvi San. ve Tic. A.S. “Zero Loss” Journey
Since Ulker Biskuvi accelerated its sustainability efforts in 2014 and
developed its ‘This Is Our World’ strategy, the business has striven
for sustainability to be embraced by the employees and all of its
operations. Thus, it trains its employees to increase the awareness
around waste, builds partnerships with different institutions to increase its recycling rate,
develops new processes to reduce waste and resource use, and sets targets to regularly
monitor performance. For its 2024 goals, Ulker Biskuvi aims to send zero-waste-to-landfill
through 100% recycling, and reduce returned packaging waste by 50%.

• Sustainability Leader of the Year
• Business Leader of the Year
NEW FOR 2021!
• Business of the Year
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WINNER: Barchester Healthcare and Demeter Water Solutions

SPECIAL AWARDS
• Lifetime Achievement Award

PROJECTS AND INITIATIVES
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of the Year
• Consumer Engagement/Marketing
Campaign of the Year
• Employee Engagement and Behaviour
Change Initiative of the Year
• Energy Management Project
of the Year
• Net-Zero Carbon Strategy of the Year
NEW FOR 2021!
• Social Sustainability & Community
Development
• Supply Chain Excellence
• Sustainability Reporting &
Communications
• Transport/Fleet Management Initiative
of the Year
• Waste an d Resource Management
Project of the Year
• Water Management

INNOVATION AND INDUSTRY
LEADERSHIP
• Product Innovation of the Year
• Plastic Reduction and Innovation
NEW FOR 2021!
• Circular Economy Innovation
of the Year
• Consultancy of the Year
• Green Recovery Initiative of the Year
NEW FOR 2021!
• Investor of the Year

After developing a water reduction scheme
from a pilot scheme to a fully collaborative
water management and monitoring
programme, Barchester Healthcare’s water
costs have been reduced by £385k per year.
These savings of 19% of total usage are
sustained year-on-year through Demeter’s
ongoing daily monitoring, advice and alert
service.
By blending innovative technology and collaborative working
across teams in both companies, water consumption across
Barchester care homes has been reduced by the equivalent
of one Olympic-sized swimming pool every week.
Barchester Healthcare operates 240 care homes throughout
the UK and Demeter is a value-driven water use reduction
specialist. Water usage in Barchester care homes is classified
into three types: operational (bathing, cooking, cleaning), and
unnecessary use: from faulty appliances/pipework, and due
to human behaviour.
To identify unnecessary usage, Demeter installed 137
dataloggers across the Barchester estate. Data displayed
through Demeter’s bespoke software utilities manager
supports daily profile checking and alerts, fast generation
of one-week reports and regular updates of portfolio
performance.
Demeter has delivered sustained water savings by
proactively maintaining reduced consumption profiles across
the sites it monitors. Water saved is measured by comparing
usage in week one following datalogger installation (14235
m3) with current usage (11493 m3), an overall sustained

reduction of 19% by volume and annual cost reduction of
around £385,000.
Initially, four sites were selected as a pilot in 2013. The project
was rolled out on a prioritised basis using the benchmark of
m3 water used per resident per year. In 2016, there were 17
of 60 monitored homes with a benchmark of more than 90.
Today, the portfolio-wide target is 70.
Services delivered by Demeter to Barchester have gradually
expanded. Billing validation is used to flag high usage, a
check list is drawn up for maintenance managers to identify
and rectify problems themselves, site surveys are undertaken
to find root causes used to build awareness of staff, and
videos are created to show varying flows running from a tap.
Barchester Healthcare’s purpose is to deliver consistent, high
quality, market-leading services for those it cares for, of which
effective water (and energy) management is a strategic and
operational component. Water consumption constitutes 22% of
total utility spend, equal to gas. Reducing costs supports further
investment in care services, while demonstrating commitment
to addressing climate change and water conservation.
Demeter was established to save water for its customers,
and working with Barchester has developed the scalability of
its methodology.
Water management is a whole team effort throughout
Barchester and Demeter. Investment and strategy are
commissioned by Barchester energy manager Lachlan
Fulton, and approved at senior board level. Demeter leads
implementation, working directly with maintenance teams at
each care home supported by regional managers, reporting
back to Lachlan on strategic issues, and co-ordinating with
accounts for billing.

The key to sustained reductions is the link between the
collection, display and interpretation of data with effective
communication to the right people. In the past year,
Demeter has reviewed 50,000 graphs for Barchester, with
a notification rate of 2%. Maintenance managers react
to alerts because they find them useful and accurate.
Feedback of the profile showing the impact of repairs
instils confidence for timely action to future alerts. At
a strategic level, risk and water usage is reduced, and
investment in the service shows sustained reductions in
costs.
Since 2013, all four phases of water meter logging
have been delivered on time, to plan and on budget.
The programme for Phase Four was extended to
accommodate for complexities introduced by the new
water market arrangements. Sustained savings of water
are enabled by the design of technology so people
understand what action will lead to reductions.
Taken over the past five years, the return on investment
in monitoring services and building surveys is 548%. The
annualised return on investment 45%.
Results have exceeded expectations at every phase of the
programme. The equivalent of an Olympic sized swimming
pool of water is saved every week compared with preproject water use. But because monitoring is consistent,
these savings are sustained year on year. 142,584 m3 water
saved annually, equivalent to 150,000 kg of CO2.
The success of this programme has created a positive
feedback loop which helps facilitate Barchester’s
energy team in building a case for further investment in
sustainability projects. Care home managers increasingly
contact Demeter directly to resolve problems together.

• Small Business of the Year
NEW FOR 2021!

THE CHANGEMAKERS
• Rising Sustainability Star
• Team of the Year
• Energy and Carbon Leader
of the Year

THE JUDGES SAID: “The methodology presented in this entry was really impressive, as was the application
of sustainability principles to the care sector. Barchester’s levels of employee engagement also stood out, as
demonstrated through the great results achieved so far.”
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AB Sugar – Innovate Irrigation Challenge

Ulker Biskuvi San. ve Tic. A.S.

The agriculture sector accounts for 69% of annual water withdrawals globally
and its availability is diminishing. In response, AB Sugar launched the Innovate
Irrigation Challenge – a virtual hackathon inviting entrants from around the
world to submit their ideas to help solve the issue of water loss caused by
irrigation. More than 90 entries were received across 14 countries. The winning
idea, from a pair of graduates in Uganda, demonstrated significant real-world
impact and has since been trialled through a pilot in Malawi. The initial proof
of concept estimates that the design will save a significant amount of water
annually.

Ulker Biskuvi’s sustainability strategy – This Is Our World – encompasses
effective water management with the aim of preserving water resources.
The main purpose of the strategy is to maintain natural resources for future
generations and for the sustainability of production. Since water constitutes
one of the main inputs into the agricultural sector, ineffective use of water
poses a risk in terms of the continuity of production based on agriculture.
By 2024, Ulker Biskuvi aims to reduce water consumption by 30% per unit of
production.

The Coca-Cola Foundation and The Rivers Trust

WATR

The Coca-Cola Foundation awarded a grant to The Rivers Trust, whose local
Trust – Thames21 – worked with Enfield Council and the Friends of Broomfield
Park in North London to establish a new urban wetland to help improve the
water quality of Pymmes Brook, a tributary of the Lower Lea –one of the
most polluted rivers in the UK. This nature-based solution to an urban water
challenge is helping Coca-Cola meet its water replenishment targets, as well
as generating several important ecosystem services, such as water quality
improvements, flood-risk reduction, habitat creation and well-being benefits
for the local community.

Founded in 2019, WATR is an environmental technology company based in
Norwich with a focus on improving water quality across the globe through
innovation. Its pioneering team – made up of creative technologists,
designers and developers – has created a unique multi-probe smart water
monitor which has many cross-sector use cases and is set to drive positive
environmental and humanitarian change world-wide.
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Polestar has set out to be the “guiding star”
in the automotive industry, accelerating
the shift to green mobility through pure,
progressive, performance. Polestar 2 is the
business’ new all-electric posterchild and
the first car produced in larger numbers.
Polestar is also driven by its transparency
purpose. Earlier this year, it conducted
a Life-Cycle Assessment of the Polestar
2 which shows the car’s full carbon
footprint from cradle to grave. Making the
assessment helped the business focus its
sustainability efforts moving forwards as it
designs towards zero.
Polestar 2 wants to inspire others through its capability
of delivering large-scale environmental improvements in
various aspects and levels, for instance by its traceability on
cobalt and its extensive use of sustainable interior materials.
Polestar is also driven by its transparency purpose and in
2020, it conducted a Life-Cycle Assessment of the Polestar
2 which shows the car’s full carbon footprint from cradle
to grave. Carrying out the assessment helped the business
focus its sustainability efforts as it moves towards net-zero
In an industry first, the business published the full report
along with its methodology, showing exactly how and what
it measured. Polestar has invited other car makers to follow
it in sharing findings and methodology with customers.
Polestar aims to “design towards zero”. This is applied to
anything from the extraction of raw materials, to responsible
manufacturing and designing the greenest car factory in
China. The facility was conceived with the goal of achieving

Gold status in the globally-recognised LEED ratings
(Leadership in Energy and Environmental Design). The LEED
rating prescribes a holistic approach, which challenged
the team to work exclusively with suppliers subscribing
to an environmentally responsible approach. The factory
applies LEAN manufacturing and aligns its work around
the Global Sustainability Goals. Polestar also chose its
partners carefully, leading to outstanding collaborations with
companies such as Google.
A particularly innovative aspect of Polestar 2 is that, for the
first time, an innovative blockchain solution is used to trace
cobalt to either the mine or the recycling plant. In Polestar
2, both recycled and virgin cobalt is used. The mining sites
are inspected for sustainable practices and human rights.
Through traceability, Polestar can ensure it is only cobalt
coming from inspected sources or recycling plant that is
ending up in the cars. 100% of the cobalt in Polestar 2 is
traceable. Building on the success of the blockchain for
cobalt, Polestar plans to continue to develop the traceability
regarding risk minerals and materials.
Polestar 2 is optimised for snow, rain, blistering heat, arctic
cold, and every road surface imaginable. By connecting to
the tech people use every day, Polestar 2 fits seamlessly
into their lives. It is the first electric car to have a “brain”
exclusively powered by Google and feature an infotainment
system powered by Android.
In addition, it uses digital ID to connect to all accounts and
devices. Polestar 2 also presents innovative safety measures.
It has eight airbags including, the inner-side airbag to
protect front passengers from hitting their heads together.
Polestar 2 requires no installation, and no key. It has over
the air updates which allow new software and apps to be
downloaded to the car. The Android automotive system
embedded into Polestar 2 also provides customers with

Google Maps for navigation, the natural voice recognition
of Google Assistant and the apps of the Google Play Store.
This provides a solid and adaptable digital environment for
apps and vehicle functions to coexist.
The car also signals to its owner when it needs service. They
are then contacted by a service centre, which picks up the
car and drops it off at a convenient time once serviced.
Polestar can tap into its parent Volvo’s worldwide network
of dealers and service centres.
The car has significant financial benefits for its users. For
example, subsidies and bonuses are available for users of
battery electric vehicles (BEV) and, in many countries, lowemission vehicles, such as Polestar 2, are either exempt or qualify
for the minimum tax rate. These cars represent a step-change in
fleet operations by reduced service costs, low running costs due
to charging instead of fuel, mileage cost reduction and fewer
moving parts. Depreciation is also reduced as the resale value of
EVs is stronger than conventional vehicles.
Since launch, Polestar 2 has grown to become a big player
in the EV scene – despite the challenges posed by the
pandemic. Today there are about 4,600 Polestar 2 vehicles
on the road in 10 markets.

THE JUDGES SAID: “Polestar represents a hugely impressive approach to innovation that sees traceability to
improve social outcomes as well as reduce environmental impacts. This is an aspirational product made in a
state-of-the-art factory with true innovation embedded at its core.”
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Compass Group

Makersite

Vodafone UK/Vodafone UK Foundation

Compass Group’s ‘Carbon Foodprint’ tool is a performancebased tracking tool, used in its USA business to create
customisable strategies to improve its energy, water and
waste performance at individual client sites. The tool
calculates the site carbon emissions through surveys and
purchasing data backed by life-cycle assessments. By
gathering a baseline of emissions, offsets and reductions,
then capturing food supply emissions via purchasing data,
Carbon Foodprint can analyse the data and highlight
opportunities for efficient reductions to significantly reduce
carbon emissions.

Makersite’s cloud-based platform uses artificial
intelligence and graph technology to build digital twins
of manufactured products. This allows engineers to
understand and improve their designs from the perspective
of their regulatory compliance, environmental impact,
supply risk, and cost of production, simultaneously.
Makersite claims that, through the platform, companies can
get results up to 100 times faster than traditional methods,
while making their products better.

DreamLab is an app created by the Vodafone Foundation
which uses the processing power of smartphones to
accelerate cancer and Covid-19 scientific research. It has
been downloaded more than 180,000 times in the UK and
globally has exceed a million downloads. DreamLab creates
a virtual supercomputer which analyses complex data to
identify drugs and food molecules that have cancer or
coronavirus beating properties. Thousands of smartphones
collectively undertake calculations which would take a
desktop PC hundreds of years longer to complete. In the UK,
the business works with Imperial College London, which has
resulted in a published scientific paper and e-cookbook.
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Tarkett
Genius Watter
Genius Watter engineered a 100% solar-powered water
desalination system to provide clean, potable and
affordable water in remote areas of the world. The main
components are a water pumping system, an innovative
desalination unit with reverse osmosis technology, a solar
photovoltaic (PV) system and a PLC control board. The
solar PV system supplies 100% of the energy needed to
pump, desalinate, purify and distribute potable water
wherever needed, while the PLC control board ensures that
all components operate automatically according to the
different solar irradiation levels, without any battery needed.

Tarkett’s ‘iQ Natural Next Generation’ is the world’s first
bio-attributed homogenous PVC floorcovering. The fossil
feedstock used to produce traditional PVC has been
replaced with biomass from Nordic forests, and also a biobased plasticiser made from castor oil. The floorcovering is
fully recyclable. Tarkett has developed an industrial washing
process in which residues of adhesives and concrete on old
vinyl floors can be removed and the old floor is recycled
into raw material for new floors. Thanks to these unique
attributes, the CO2 emissions from iQ Natural are 60%
lower during its whole life cycle, compared with traditional
homogenous vinyl floors.
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Trouw Nutrition: A Nutreco company

Kaluza
Kaluza’s data-enabled platform will transform how energy
demand and supply is managed to empower customers in
driving decarbonisation. Its technology enables suppliers’
customers to gain real-time insights into their energy
and carbon usage and costs, creating personalised and
meaningful engagement. Every year swathes of energy firms
fold, unable to cope with shrinking profit margins, changing
regulations and growing volumes of data. Research shows
that residential flexibility can save the UK £6.9bn. Kaluza
claims the two million smart heaters and 11 million EVs in
the UK by 2030 could generate 25TWh of flexible charging
capacity if connected to its platform.

Revalet is Trouw Nutrition’s revolutionary solution to enable
food companies to preserve the nutritional value of
processing by-products so that they can be used to create
nutritious feed for livestock. Through its extensive global
network, Trouw Nutrition also actively links food companies
to feed processors and farmers. Revalet is a powerful blend
of buffered and non-buffered organic acids, which can be
applied in the production process. Buffering organic acids
has several benefits, including reduced corrosiveness, a
safer-to-handle product, and decreasing volatility, extending
the efficacy of the product.
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The hybrid composition that makes
toothpaste tubes squeezable – a mixture of
laminated plastic and aluminium – also makes
it impracticable to recycle. However, Colgate
has created a new recyclable tube, which is
made from high-density polyethylene (HDPE)
the “number two” plastic used to make milk
jugs and other plastic bottles, and is already
widely recycled. Colgate engineers figured
out how to combine different grades and
thicknesses of HDPE laminate into a tube
which meets recycling standards, protects
the product, and holds up to the demands of
high-speed production, all while remaining
comfortably squeezable.
In 2014, Colgate issued its first formal public packaging
sustainability goals, which included a commitment for all
packaging to be recyclable by 2020 for three of its four
categories – pet nutrition, home care, and personal care, and
to develop breakthrough innovation in its fourth category
– oral care. The daunting challenge was to develop a truly
recyclable toothpaste tube, which did not exist.
Most of today’s toothpaste tubes are made from sheets of
plastic laminate – usually a combination of different plastics
– often sandwiched around a thin layer of aluminium. The
mix of materials makes it impossible to recycle through
conventional methods, even with a significant portion of
polyethylene.
HDPE had been thought to be too rigid to make a
squeezable tube. However, Colgate chose this stream

because it is already widely recycled. The company’s
engineers figured out how to combine different grades
and thicknesses of HDPE laminate into a tube which meets
bottle recycling standards, protects the product, and holds
up to the demands of high-speed production, all while
remaining comfortably squeezable.

Since its 2014 commitment and 2020 goals, Colgate has
updated and expanded to incorporate recyclability for all
packaging including toothpaste tubes by 2025. This means
the business has started to extensively transform its own
manufacturing base, as well as sharing to other companies
the method of tube recyclability.

This led to the introduction of a first-of-its-kind recyclable
toothpaste tube release in 2019, and a commitment to
convert its entire portfolio by 2025. To make tubes recyclable
at scale, Colgate targeted the existing in-practice HDPE
coloured bottle recycling stream. The core challenge was
to achieve the familiar easy squeeze of a toothpaste tube
while using the same plastic of bottles, which it successfully
achieved after intense development.

In addition to sharing details of its technology, including
information subject to Colgate patent applications filed in
the US and globally, Colgate has engaged with packaging
and recycling stakeholders – including end consumers
– to build awareness and acceptance of the ready-torecycle tube. And Colgate engineers are already sharing
the company’s plans at key packaging forums and other
industry meetings.

The recyclable tubes are now rolling out across global
markets. Plus, Colgate has already shared this technology
with more than 15 other companies to help speed industry’s
transformation.

In November 2019, Colgate delivered to retailers the first
tube recognised by the Association of Plastic Recyclers
(APR) – antiplaque and whitening toothpaste under the
company’s Tom’s of Maine brand. Through 2025, the
company will complete necessary modifications to tubemaking equipment at more than a dozen of its facilities
around the world to convert its entire portfolio.

The organisation has also partnered with The Association of
Plastics Recyclers and RecyClass to approve its pioneering
tube for recycling in existing HDPE plastic bottle recycling
streams. It is working with The Recycling Partnership’s
Pathway to Circularity to further acceptance of these tubes
by more municipalities and recyclers.
Colgate is also deeply involved with plastics-reform
networks like the Consumer Goods Forum Plastics Waste
Coalition of Action, Re:Source Plastic and US Plastics
Pact, which bring together private companies, NGOs,
governments and recyclers to expedite recycling best
practices. And with Closed Loop Partners, the business
is investing to scale sustainable products, services and
infrastructure.

Now, Colgate wants to make tubes a part of the circular
economy by keeping this plastic productive and eliminating
waste. This advancement can make a significant difference
in the marketplace today as the business tests new
packaging materials, product formats and refillable models
to reduce its use of plastic.
The business wants all toothpaste tubes – and eventually
all kinds of tubes – to meet the same third-party recycling
standards that it has achieved. It believes companies
can align on these common standards for tubes and still
compete with what is inside them.

• Small Business of the Year
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THE JUDGES SAID: “This innovative solution makes the packaging fit the system rather than the other way
round. To see this sustainability leadership from the market-leader should lead to a total change in the fate of
20 billion toothpaste tubes a year. Colgate’s approach also shows the way for other, less complex packaging
demands to evolve.”
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ABP

Clariter

Pura

ABP has implemented a sustainably designed packaging
solution for its steaks, which uses a composite tray made
of card and plastic – reducing plastic by 80% whilst
maintaining shelf life and quality. A card blank is formed into
a tray by the addition of a thin plastic film, providing the
same barrier properties as the plastic tray it replaces, and
can be packed on existing production lines keeping the need
for capital spends to a minimum. Once opened, the plastic
and card can be separated and recycled with only 8g of
plastic going into general waste, compared with 37g before.

Clariter is a global clean-tech company which has created
a revolutionary process to transform plastic waste into
high-value, pure industrial products such as oils, waxes, and
solvents. These are then used as ingredients for more than
1,000 different consumer and end products, for example car
wax and shoe polish. The process reduces the demand for
fossil fuels, thereby driving a sustainable economy and a
clean industry.

Pura baby wipes are 100% plastic-free, 100% biodegradable
and 100% compostable, made from sustainable plant
fibres. Each wipe contains 99% water and organic aloe
vera and no perfume, alcohol, or chlorine. The wipes are
available in flushable, with the Fine to Flush accreditation,
and non-flushable options. They are suitable for sensitive
and eczema-prone skin, certified vegan and are accredited
by the British Skin Foundation, Allergy UK, the FSC and the
Soil Association. For maximum affordability, Pura wipes are
sold direct-to-consumer at a price point that is lower than
leading eco-friendly brands.
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Ecobooth
AB InBev – Graphic Packaging
International
Budweiser Brewing Group UK&I’s beers are now plastic-ring
free, partly thanks to KeelClip – cartonboard packaging
with an innovative ‘keel’ design which strengthens the top
panel of the beer pack. It works on all can diameters and
heights, and enables direct palletisation without additional
packaging. Sourced sustainably, it is recyclable, replacing
shrink film and plastic rings, and offers can top coverage for
hygiene control. Minimising cartonboard yet maximising shelf
appeal, KeelClip offers Budweiser Brewing Group, part of
AB InBev, precise can orientation, high-quality graphics and
hidden barcodes to eliminate dual can inventory.

• Circular Economy Innovation
of the Year
• Green Recovery Initiative of the Year
NEW FOR 2021!
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Walgreens Boots Alliance

• Small Business of the Year
NEW FOR 2021!

In a high-street first, Walgreens Boots Alliance challenged
itself to become the first mass global gift retailer to
eliminate single-use plastic secondary packaging from its
own brand Christmas gifting range, and inspired others to
do the same. The business also collaborated with BBC Earth
to launch more sustainable bathroom gifts, and its efforts
are mass scalable.

THE CHANGEMAKERS
• Team of the Year

REELbrands – Fish-Powered Packaging
A partnership of companies, brought together by
REELbrands, has enabled Three Oceans in Hull to become
the first fish company in the world to power the production
of its packaging using food waste. 100% of its fish waste
is supplied locally to CorrBoard Bioenergy, to power its
corrugated board facility. REELbrands removes the plastic
from the primary packaging and uses its new Cygnus
REELboard to create a pop-up leakproof carton, which is
water resistant, plastic-free and recyclable. Heathpak then
manufactures, converts, and prints the primary packaging.

Heineken UK

• Consultancy of the Year

• Rising Sustainability Star

Ecobooth transforms waste into engaging and impactful
events and experiences, allowing brands to effectively
communicate their sustainability strategy. The business
creates, commissions, and utilises technology to build
experiences from waste material, including thermal and
pressure pressing and 3D printing of plastic. Partnering with
NGOs it removes problem waste from the oceans and,
through the use of innovative technology, create beneficial
circular materials from former pollutants.

Plastic packaging represents just 3% of Heineken UK’s overall
packaging. However, tackling plastics throughout its entire
supply chain has been a key focus for the business as part
of its broader sustainable packaging strategy. Heineken
UK is the first market to launch and roll out its innovative
Green Grip cardboard toppers. The solution is expected to
eliminate secondary plastic packaging from its entire beer
and cider portfolio, saving around 500 tonnes of plastic
every year. The intention is for other Heineken operating
companies in other markets to adopt this solution too.

• Energy and Carbon Leader
of the Year

Smile Plastics
Smile Plastics is a micro-factory blueprint creating premium
100% recycled and 100% recyclable plastic panelling
products for the architectural market. In 2020, the business
began phase one of its plans: to up-scale its pioneering
manufacturing technology from 2x1m panel production to
consistently produce the highest quality 3x1.2m recycled
plastic panel product using the lowest energy possible. One
product in its range is Ocean Plastic Panels, which are made
from 100% recycled and 100% recyclable plastic. The panels
successfully redirect a polymer type that was not being
recycled by industry from landfill into a long-life product for
the architectural market.
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AeroFarms is the world leader in indoor
vertical farming, leading the way to address
our global food crisis by building, owning,
and operating cutting-edge indoor vertical
farms in the US and all over the world.
A certified B-Corp with a commitment to sustainable
practices, AeroFarms is on a mission to disrupt traditional
supply chains by building farms on major distribution routes
and near population centres, significantly reducing carbon
emissions incurred from leafy greens trucking and distribution.
The business’ environmentally controlled indoor farms can
grow food all year round, independent of climate and weather
events, with 390x the productivity of field farms per square
foot. This means they do not have to worry about frost or crop
protection and can grow just about any crop by replicating
their ideal environment in its aeroponic vertical farms.
Food security and climate resiliency are strongly connected
and, by growing indoors, AeroFarms is able to ensure fresh
food production independent of climate or weather events
and much more judicious use of precious resources like water.
In fact, compared with field farming, AeroFarms grows
with 95% less water and on 1% of the land mass required to
achieve equivalent yields. It also uses 40% less fertiliser and
zero pesticides, herbicides and fungicides compared with
field farming.
Instead of soil or disposable hydroponic growth media, it
uses a cloth made out of recycled water bottles which are
taken out of the waste stream and reused over and over in
AeroFarms’ operations, resulting in zero waste.
Instead of 76% food waste, which is typical along the leafy
greens supply chain, AeroFarms has 0%. It builds its farms

close to its customers, growing and distributing its greens
hyper-locally, resulting in minimal waste. The business also
partners with innovative food companies to develop novel
products from its excess production and second cuts, such as
soups and sauces, to eliminate any waste at the farm.
AeroFarms also looks at climate resiliency from an energy
standpoint and has invested in natural gas turbines to be able
to generate its own clean energy independent of the grid.
To date, AeroFarms has grown more than 800 varieties of
plants, demonstrating the potential to diversify the food
supply in a major way at a local and regional level.
The business’ largest project so far is the build-out of the
largest indoor vertical farm in the world, as well as its global
HQ, on the site of an abandoned steel mill in Newark’s historic
ironbound district. By revitalising this warehouse, the business
was able to breathe new life into an abandoned space, bring
120 jobs to the community, and provide year-round access to
local, fresh, safe, and nutritious produce to a food desert.
AeroFarms designs its operations and business to embody
circular and cradle-to-cradle thinking. Its aeroponic growing
towers are a closed-loop system, recycling and using
less water and nutrients while misting the roots of plants
with targeted nutrients and water, as well as optimally
oxygenating the roots. Because of this, the business can grow
plants faster and more efficiently than in the field, with zero
pesticides. After testing over 100 types of growth media for
its plants, AeroFarms has developed a reusable cloth medium
made of 100% recycled materials for seeding, germinating,
growing, and harvesting.

In the US, most of our fresh leafy greens supply comes from
California or Arizona and must be transported over thousands
of miles every day to reach its destination, emitting harmful
carbon emissions and leading up to over 75% food waste
along the supply chain.
AeroFarms’ mission and activities are aligned with the UN
Sustainable Development Goals, particularly Goal #2 – to
achieve zero hunger by 2030.
The company continues to scale to fulfil its mission to
provide access to safe, nutritious food to communities
around the world all year round. It has recently announced
two major initiatives to help it achieve its global mission: the
world’s largest indoor vertical R&D farm in Abu Dhabi, and a
partnership with the World Economic Forum and Jersey City
on the nation’s first municipal vertical farming program.
The Covid-19 Pandemic has uncovered how vital it is to
establish effective, resilient local and regional food supply
chains with an emphasis on circular, clean technology.
This pandemic has highlighted the importance of not only
continuing but accelerating the buildout of this R&D facility
and continuing to bring sustainable, circular innovations like
AeroFarms to communities and regions locally and globally.

Over the past 40 years, the planet has lost 30% of its arable
land. 70% of our fresh water goes to agriculture, and 70% of
our freshwater contamination comes from agriculture, leading
to dead zones and dramatically harming natural ecosystems.

THE JUDGES SAID: “AeroFarms is taking a truly pioneering approach to farming. As a global leader in vertical
farming, the organisation has embedded circular thinking into all aspects of the business, growing safe, fresh,
nutritious food using 95% less water with zero pesticides, herbicides and fungicides all year round.”

• Sustainability Leader of the Year
• Business Leader of the Year
NEW FOR 2021!
• Business of the Year
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3stepIT

EverGrain by AB InBev

3StepIT’s business model enables organisations to access the latest technology in a
sustainable way because, at the end of the lifecycle, the devices are returned to the business
to be refurbished and sold to a second user. This cuts the CO2 emissions by displacing the
need to manufacture new devices. In 2019, 3StepIT introduced a repair programme, reusing
parts from unrepairable devices. The scale, innovations and sophisticated stock control of
the project made it economically viable so, in 2020, the programme was rolled out across
3StepIT’s European network.

EverGrain, backed by AB-InBev, is on a mission to save the proteins and fibres of 1.4 million
tonnes of barley grains, which had their starch removed and sent to the brewing process.
EverGrain takes these nutritious components and transforms them into ingredients to improve
food and beverages for a healthier world. In this way, the business is transforming what used
to be a low-value by-product into a high-quality solution in a scalable and transparent way.

• Employee Engagement and Behaviour
Change Initiative of the Year
• Energy Management Project
of the Year
• Net-Zero Carbon Strategy of the Year
NEW FOR 2021!
• Social Sustainability & Community
Development
• Supply Chain Excellence
• Sustainability Reporting &
Communications
• Transport/Fleet Management Initiative
of the Year
• Waste an d Resource Management
Project of the Year

Loop
Bakkafrost
Salmon producer Bakkafrost began operating its DKK 100 million FÖRKA biogas plant in 2020.
Each year, the plant has the capacity to process 50,000 tonnes of waste from Bakkafrost
operations and dairy farmers in the Faroe Islands, providing enough renewable heat for
2% and electricity for 9% of homes in the capital. It will save around 11,000 tonnes of CO2
emissions annually and produce 40-45,000 tonnes of a more bioavailable liquid fertiliser –
reducing risk of farming pollution in the Faroese fjords. The project is the first of its kind in the
Faroes and second for the aquaculture sector globally.

Loop is the first-ever global platform to partner with brands and retailers to shift consumer
purchases from disposable to durable. The platform enables consumers to responsibly
consume a variety of commonly-used products in customised, brand-specific durable
packaging which is delivered in a specially-designed reusable shipping tote. Already in the
pilot phase in both Paris and the US (since May 2019), Loop launched in the UK in July 2020
and, in 2021, is scheduled to launch in Canada, Tokyo and Australia.

• Water Management

INNOVATION AND INDUSTRY
LEADERSHIP
• Product Innovation of the Year

Napapijri Circular Series in collaboration with Given

• Plastic Reduction and Innovation
NEW FOR 2021!

Napapijri’s journey into circularity started when it launched the Infinity Anorak, and now spans
a whole collection. Its mono-material composition allows for an easier recycling process, while
the digital take-back programme makes the innovation truly circular. The development of the
jacket required intense collaboration with suppliers over three years, leading the business to
create components which simply did not exist on the market. These components are now
widely available for all to use, as part of Napapijri’s efforts to drive the circular fashion agenda
forwards.

• Circular Economy Innovation
of the Year
• Consultancy of the Year
• Green Recovery Initiative of the Year
NEW FOR 2021!
• Investor of the Year
• Small Business of the Year
NEW FOR 2021!

Circular&Co. in collaboration with Starbucks
Circular&Co. and former Dyson product designer Dan Dicker, in collaboration with Starbucks,
have combined world-class expertise and resources to produce a reusable and fully
recyclable coffee cup made from approximately six used paper cups, to be sold in Starbucks
stores across the UK. The ‘Starbucks Circular Cup’ innovation turns single-use cups into highgrade reusable cups which are designed for 10 years of use, and then recycled again into
another life. By reimagining the use of paper cups, Circular&Co. and Starbucks have brought a
more sustainable reusable cup to market, helping significantly reduce waste.

THE CHANGEMAKERS
• Rising Sustainability Star
• Team of the Year
• Energy and Carbon Leader
of the Year
• Sustainability Leader of the Year
• Business Leader of the Year
NEW FOR 2021!
• Business of the Year
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Forster Communications works with
businesses, charities, foundations, and
investors to tackle social and environmental
challenges and create change. From a rapid
pandemic response with NHS Charities
Together and Neighbourly, to changing the
face of retail with Selfridges, Danone and
Patagonia, to inspiring individual action
with Energy Savings Trust and Eden Project
Communities, the business’ impact is growing
in partnership with its clients. A UK B Corp,
Forster actively contributes and shares best
practice with others to accelerate progress.
By thinking like a partner, the consultancy builds long-term
relationships with individuals and organisations, which results
in more than 90% of its work coming from repeat business and
word-of-mouth.
Forster employs people who want a climate secure, sustainable,
and just world which respects both people and planet. The
business is a founding UK B Corp and is ISO14001 certified. Over
the past five years, Forster has won nine B Corp Best for the
World awards and was named edie’s Consultancy of the Year
in 2019.
By March 2022, Forster says it will only buy from suppliers who
have made a net-zero commitment. The business is in discussion
with suppliers and gathering data about where they are on their
net-zero journey. And, by April 2023, the business will only work
with clients who have made a public commitment to reduce
their climate impacts. This is already true for most business
clients – but not charities. Forster’s ‘Method to Mission’ report
was written to encourage action in the charity sector.

Working at the heart of Covid-19 response, the business is
balancing emergency needs with desire to build back better,
including by offering full support for NHS Charities Together,
pivoting services to help RVS run NHS Volunteer Responders,
helping Neighbourly, Danone and Penguin to support hyperlocal charities, and pro-bono support for Helpforce and
CharityComms’ #NeverMoreNeeded campaign.
The business encouraged Penguin Random House to speak out
about the lack of racial diversity in the UK curriculum, securing
over 200 pieces of media coverage and starting the journey for
change.
In addition to this, working with Neighbourly and its national
partners including Marks and Spencer, Aldi, Lidl and Danone,
Forster helped raise awareness of emergency pandemic
support available and increased partner involvement, ultimately
enabling its UK network of local causes to help more than four
million vulnerable people.
The Community Action Response initiative Forster developed
for Eden Project Communities at the start of the pandemic has
been taken up across the country, supporting mutual aid and
attracting cross-sector partnership.

The impact is clear. The business has achieved a 79% drop in
waste produced (50% p/p) and 43% reduction in energy use
since moving office. What’s more, 37% of colleagues cycled
to work last year (up from 26%) and 92% took up the business’
offer of £100 cycling kit to help them avoid public transport over
the coming winter, and 80% of colleagues use 100% renewable
energy at home.
Now, Forster is working with progressive businesses to challenge
and change structural racism, including seeking how it can
improve diversity in its own organisation.
Forster’s personal development programme includes one-toone behaviour coaching and individuals logged 28 hours per
person over the past year. The business says it has responded to
Covid-19 by “living its values”, from pro-bono support to sharing
information and advice, and always looking after its team. With
the second lockdown, it launched Better by Miles. This initiative
combines Forster’s goals of colleague wellbeing and community
support and actively shares it across its networks to help others
overcome the challenge of the pandemic.

The business is turning its Climate Positive Plan ambitions into
action by: Building carbon footprint criteria into our office
move – from energy efficiency of the building to buying
recycled furniture, incentivising sustainable travel, paying 50p
to employees and clients who cycle/walk to the office, and
actively encouraging virtual meetings (both pre-pandemic),
becoming a dairy and meat free office, working with colleagues
to cut carbon emissions at home, and twinning its toilets. It is
also running clothes swapping events with other tenants in its
building, helping its landlord switch waste suppliers so 0% waste
(from the whole building) is sent to landfill, going paper-free, and
sharing its plan with others so they can take action faster.

• Small Business of the Year
NEW FOR 2021!

THE CHANGEMAKERS
• Rising Sustainability Star
• Team of the Year
• Energy and Carbon Leader
of the Year

THE JUDGES SAID: “Forster has shown true leadership in the field of both communications and environmental
sustainability. The organisation has been a B-Corp organisation for many years and the team has established
their Climate Positive Plan which covers not only their own operations, but also those of their suppliers and
indeed their customers.”

• Sustainability Leader of the Year
• Business Leader of the Year
NEW FOR 2021!
• Business of the Year
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AECOM
AECOM claims to be the first
US-based company in its sector to
have its climate targets validated
by SBTi. In the UK, it is certified
carbon-neutral and co-founded Pledge to Net Zero – the
first industry commitment in the UK requiring sciencebased targets from its signatories to tackle greenhouse gas
emissions within their organisations. AECOM has invested in
digital environmental assessment and virtual consultation
and has helped numerous businesses with their energy
transitions. It partnered with Shell for its first hydrogen
fuelling stations, supported Network Rail to decarbonise, and
guided the biggest UK CCUS facility at Net Zero Teesside.

Considerate Group
Considerate Group is a specialist
sustainability consultancy driving
responsible business management
within the hospitality sector. It
delivers tailor-made solutions to implement operational
changes which accelerate the adoption of sustainability.
The business has developed two main sides: strategic
sustainability consulting and innovative technological
solutions focused on energy efficiency, for which it has won
two consecutive government grants. The company began
as a two-woman enterprise in 2012 and has grown to a
team of 12. This year it was certified as a B Corp, further
enhancing its status as leaders in sustainability.

Metabolic
Metabolic was founded to tackle
some of the most urgent and
critical sustainability challenges
facing society. Core to its mission
is an urge to push the boundaries of conventional consulting
and turn ideas, concepts, and reports into real, functioning
models. The consultancy has so far helped more than 180
corporate and non-profit organisations and across 65 cities,
regions, and government ministries put sustainability and
circular economy strategies into action, globally. Skilled in
systems transformation methodologies and science-based
approaches, the Metabolic team works inclusively across
industry and the public sector to drive meaningful systemic
change.

• Energy Management Project
of the Year
• Net-Zero Carbon Strategy of the Year
NEW FOR 2021!
• Social Sustainability & Community
Development
• Supply Chain Excellence
• Sustainability Reporting &
Communications
• Transport/Fleet Management Initiative
of the Year
• Waste an d Resource Management
Project of the Year
• Water Management

Anthesis Group
Anthesis is the sustainability
activator, here to deliver
sustainable performance across
corporates, cities, communities,
and citizens. Ranked as one of the UK’s fastest growing
private companies, Anthesis is also recognised as the largest
dedicated group of sustainability experts in the world with
its 500 experts. Even during the Covid-19 pandemic, Anthesis
has welcomed more than 30 new organisations to its client
base of more than 800. Supporting more than 25% of the
FTSE100 and 65 of the Fortune 500 with their sustainability
challenges, Anthesis will be integral to moving the dial in the
decisive decade.

Energise
Energise supports companies
with their energy and carbon
management, but it is not here to
simply tick boxes. Its mission is to
be the catalyst for 1% of the UK to go net-zero by 2025, and
it takes a systemic approach to all its services and products.
As a mission-driven company, it is crucial for Energise that
its impact goes well beyond its client base and into its
communities, schools, and nature. Ultimately, the business
sees its role as leaving the world a better place for future
generations.

INNOVATION AND INDUSTRY
LEADERSHIP

• Circular Economy Innovation
of the Year
• Consultancy of the Year
• Green Recovery Initiative of the Year
NEW FOR 2021!
• Investor of the Year
• Small Business of the Year
NEW FOR 2021!

Re_Set’s four pillars are
sustainability, innovation, digital
and cultural transformation. It is
one of the few accredited B Corp
consultancies, and has been a member of ‘1% for the Planet’
since it launched in 2017. The business’ co-founder serves
as UK chair for the ‘1%’ steering committee. The business
also owns Springwise – a global innovation intelligence
platform dedicated to sustainable, positive change. It works
to embed sustainability and innovation in clients’ business
models and to demonstrate that this approach is both more
resilient and a competitive advantage.

JRP Solutions

• Product Innovation of the Year
• Plastic Reduction and Innovation
NEW FOR 2021!

Re_Set

Carbon Intelligence
Carbon Intelligence believes that
business is the solution to a zerocarbon world, so it has driven
its clients to show leadership by
setting the most ambitious science-based targets to align
with 1.5C in their operations and supply chains. In 2020,
the consultancy supported the first signed-off targets for
a global law firm, a rail network, a commercial district, a
European restaurant and an aerospace and defence firm, as
well as the most ambitious commitment in construction and
one of the first net-zero targets that does not rely on offsets.

JRP Solutions specialises in
providing services which
deliver environmental, cost, and
operational benefits across
the whole asset base in all types of organisations. The
organisation believes passionately in using its expertise in
energy, sustainability, and facilities optimisation to make
a real contribution to its clients’ organisational objectives
and to reduce its impact on the world. The business shows
its clients them how they can be better, and willingly and
publicly shares its expertise to encourage, support and
inform the wider world about issues and best practice.

UKWSL
As a consultancy which can tap
into the entire UK infrastructure of
waste management facilities, UK
Waste Solutions is able to optimise
and add value to the services it delivers. Not owning bins,
trucks or facilities provides the business with the flexibility
to source the highest quality and best-fit service provider
for its customers. It is very conscious that a lot of innovation
happens in the smaller regional businesses, and it is focused
on bringing the best of this to its customers.

THE CHANGEMAKERS
• Rising Sustainability Star
• Team of the Year
• Energy and Carbon Leader
of the Year
• Sustainability Leader of the Year
• Business Leader of the Year
NEW FOR 2021!
• Business of the Year
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WINNER: Nottingham City Council – Tackling Fuel Poverty
to facilitate a green Covid-19 recovery
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NEW FOR 2021!
• Investor of the Year

Nottingham City Council’s energy services
division has implemented a suite of measures
to support its most vulnerable citizens through
the Covid-19 pandemic. This includes a
customer services function which has ensured
the safety and security of the Council’s
customers, as well as a range of projects
which tackle fuel poverty across the city and
facilitate a green recovery as the City works
to become the UK’s first carbon-neutral city
by 2028.
NCC’s Energy Services are leading the response to reducing
fuel poverty in Nottingham, with reduction in rates from
18.4% in 2012 to 13.9% in 2018. However, there are still 18,666
households in fuel poverty. As citizens are spending more time
at home adhering to Covid-19 guidance, energy consumption
is inevitably rising and putting more people at risk of financial
difficulties and health concerns associated with inadequately
heated homes.
NCC recognised that action was required to support citizens
when the first lockdown was announced in March 2020.
The Council’s customer services function implemented new
business continuity practices to ensure that a high level of
customer services could be maintained. For example, where
heat network customers were identified as self isolating, a
card with pre-loaded credit was sent to them to ensure they
did not get cut off, priority service customers received periodic
welfare calls, and any customers facing financial hardship
were provided with credit to last them for two months.
Additionally, the Warm Homes Hub was launched, bringing £1m
of support to the city, delivered alongside Age UK, Nottingham

Energy Partnership and Eon. This works alongside NCC’s
leading innovation programme which delivers deep retrofit to
net-zero carbon standards through low-carbon technology
and advanced off-site manufacture, which is being rolled out
to 335 homes and continues with the implementation of a
range of Covid-safe measures.
NCC is working towards the UK’s first carbon-neutral city, and
has prioritised actions from the plan which support a green
recovery from the Covid-19 crisis. The Warm Homes Hub will
install first time central heating systems to 100 properties,
moving away from the dirtiest forms of fossil fuel heating, and
will provide a package of support, including energy saving
advice, benefit checks, tariff switching and an emergency
fund for those who lack adequate heating, to 1,000 vulnerable
households. This will help address the three strands outlined
in NCC’s 2018 fuel poverty strategy: reducing energy bills,
improving energy efficiency, and maximising household
income. So far, the project has saved an average of £1,176 per
household.
As part of the Council’s domestic retrofit programme, it has
installed 40,000 energy efficiency measures to homes in the
city, including insulation, new windows and doors. Its deep
retrofit innovation projects trial the Energiesprong model as a
way to reach net-zero carbon standards.
Importantly, tenants benefit from reduced and fixed energy
bills, as well as a guaranteed comfort standard, which provides
a minimum temperature, volume of hot water and electrical
appliance load. It was calculated that the homes should
have been paying £1,800 a year for their energy usage, but it
was found that only £600 was paid on average, resulting in
under-heated, cold and draughty homes which put vulnerable
tenants at risk of poor health. Now that the pilot is complete,
the tenants pay £500 a year for all their energy needs.

As a result of these interventions, Nottingham’s most vulnerable
citizens are being protected from the impacts of Covid-19 and
further hardship that they may have suffered. It was the Council’s
hope that no resident would have to face the choice between
food and an adequately heated home in the winter, and it will
continue to work with its partners to tackle fuel poverty in the
city through its support schemes and physical works.
Nottingham Council expects its green recovery projects to
continue to support its objectives of tackling fuel poverty and
achieving a carbon-neutral city by 2028, and has accelerated its
efforts to achieve these goals. These objectives are measured
and monitored through NCC’s fuel poverty action plan and
carbon-neutral action plan, which will ensure that work
continues post Covid-19.
As a result of the successful implementation of its green recovery
projects, Nottingham is preparing a next phase of interventions,
including extending its Warm Homes Hub first time central heating
system workstream which is overprescribed, and bidding for
central government funding to extend its domestic deep retrofit
projects to more homes and different housing archetypes, as well
as making an offering to privately owned properties.

The Council’s deep retrofit innovation projects trialled
the Energiesprong model as a way to reach net-zero
carbon standards

• Small Business of the Year
NEW FOR 2021!

THE CHANGEMAKERS
• Rising Sustainability Star
• Team of the Year
• Energy and Carbon Leader
of the Year

THE JUDGES SAID: “Nottingham City Council have offered a genuinely different approach, that gets to the
nub of a systemic issue. Poor and vulnerable citizens are disproportionately impacted by Covid-19. Nottingham
City Council have targeted this critically important issue with a suite of innovative measures that tackle fuel
poverty and facilitate decarbonisation for the City.”

• Sustainability Leader of the Year
• Business Leader of the Year
NEW FOR 2021!
• Business of the Year
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AB InBev

REELbrands – Fish-powered packaging

Covid-19 did not change AB InBev’s purpose, but it did
change the business’ operations. Since the outbreak hit,
AB InBev produced three million bottles of hand sanitiser,
using its alcohol, for frontline services across more than
20 countries. Where drinking water became scarce,
the business switched brewery lines to canned water. It
mobilised its trucks to deliver food and medical supplies to
hard-to-reach areas and converted brand billboard space
to public health messages. The business also worked with
government and partners, to build six healthcare facilities in
five countries.

A partnership of three companies – Three Oceans,
CorrBoard UK and Heathpak – was brought together
by REELbrands to drive effective circular change. The
partnership has enabled Three Oceans to become the first
fish company to power its secondary packaging using food
waste. 100% of the business’ fish waste is supplied locally to
CorrBoard to power its corrugated board facility. REELbrands
then removes the plastic from the primary packaging.
REELbrands’ new Cygnus REELboard is then used to create
a pop-up leakproof carton, which is water resistant, plasticfree and recyclable. Heathpak then manufactures, converts,
and prints the primary packaging.

Vodafone UK – The Great British Tech
Appeal
The Covid-19 pandemic has highlighted that at least one million
people in the UK are digitally excluded and face huge barriers
in accessing education and support services. At the same
time, 40 million unused electronic gadgets, including phones
and tablets are in UK homes creating a big e-waste problem.
Vodafone UK launched the GB Tech Appeal – a reactive
campaign to collect and redistribute used devices (along with
six months free unlimited data) to digitally excluded people
UK-wide with the help of three charity partners – Barnardo’s,
SafeLives and British Red Cross.

• Net-Zero Carbon Strategy of the Year
NEW FOR 2021!
• Social Sustainability & Community
Development
• Supply Chain Excellence
• Sustainability Reporting &
Communications
• Transport/Fleet Management Initiative
of the Year
• Waste an d Resource Management
Project of the Year
• Water Management

INNOVATION AND INDUSTRY
LEADERSHIP

Delphis Eco – Tops Off Initiative
Launched in March 2020, Delphis Eco’s ‘Tops Off’ initiative
aims to address the increasing waste of single-use bottle
closures, including trigger sprays, pumps and tops, while
there is shortage. China and Northern Italy are the two
main manufacturers of plastic bottle closures for cleaning
and personal care products. As a result of Covid-19, there is
a global shortage of these items, causing issues in getting
anti-bacterial hand soap and sanitisers to those who need
them the most. So far, the business has recovered around
2,500 of these items, and have developed a reuse platform.

• Product Innovation of the Year
• Plastic Reduction and Innovation
NEW FOR 2021!

REELbrands – Plastic-free PPE

WeWork – WeWork for Good

The world’s first disposable, plastic-free, protective face
shield, is collaboratively produced by REELbrands, A Plastic
Planet and Tams Packaging. By offering a sustainable
alternative to plastic PPE, the business is helping combat
the environmental impact of Covid-related plastic pollution.
Designed to meet the urgent demand of new safety
regulations, the shield fits all, with inbuilt mist prevention,
vision and communication are clear, making it suitable for
public use and sectors including hospitality and retail. The
wood pulp cellulose film and cardboard headband are
home compostable. Specific disposal units can also be used
in collaboration with Terracycle to handle waste.

The WeWork for Good initiative used the business’ global
physical platform to support organisations that are on the
frontlines of the Covid-19 response. Around $3.6m worth
of space was donated through the programme, allowing
charities worldwide to better support the community during
this critical time and work towards multiple Sustainable
Development Goals. The global scale and impact of the
initiative demonstrated and consolidated the value of
other current space donation programmes that WeWork is
carrying out in the UK and beyond.

• Circular Economy Innovation
of the Year
• Consultancy of the Year
• Green Recovery Initiative of the Year
NEW FOR 2021!

Goldsmiths, University of London –
Goldsmiths Green New Deal

• Investor of the Year

Goldsmiths, University of London has launched an
ambitious plan to drive the College’s response to the
climate crisis and deliver a green recovery from Covid-19
for its local community in Lewisham. Ambitious targets
for decarbonisation cover Goldsmiths’ scope 1, 2 and
3 emissions – but the plan also commits to significant
reductions in single-use plastics, increases in recycling and
improving biodiversity on its South East London campus.
Planned work to harness the College’s academic research
and curriculum will help to embed sustainability over the
long-term.

• Small Business of the Year
NEW FOR 2021!

THE CHANGEMAKERS
• Rising Sustainability Star
• Team of the Year
• Energy and Carbon Leader
of the Year
• Sustainability Leader of the Year
• Business Leader of the Year
NEW FOR 2021!
• Business of the Year
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Sonnedix Power Holdings
In 2019, Sonnedix joined the ClimateForce Arctic expedition,
to observe first-hand the impact of climate change and
to accelerate our sustainability practices. This inspired
the creation of the new sustainability strategy, and the
social sustainability initiative within it, aiming to allow for
even greater social and community impact and to create
alignment with the broader social sustainability agenda
through the Sustainable Development Goals. In 2020, more
than 50 socio-economic development activities have
impacted almost 11,000 learners, around 6,000 community
members and provided 300,000 meals.
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of the Year
• Net-Zero Carbon Strategy of the Year
NEW FOR 2021!
• Social Sustainability & Community
Development

Cyan Finance’s mission is to accelerate the
green transition and direct capital into
solving real world problems. The business’
ESG strategy was not developed after it was
established. Instead it was built to serve
this strategy and create a more sustainable
world. Cyan says its ESG strategy is the
foundation of all that it does. The business
delivers financial capital from its own
balance sheet as well as intellectual capital
in the form of corporate finance and capital
markets expertise.

• Supply Chain Excellence
• Sustainability Reporting &
Communications
• Transport/Fleet Management Initiative
of the Year
• Waste an d Resource Management
Project of the Year
• Water Management

INNOVATION AND INDUSTRY
LEADERSHIP
• Product Innovation of the Year
• Plastic Reduction and Innovation
NEW FOR 2021!
• Circular Economy Innovation
of the Year
• Consultancy of the Year
• Green Recovery Initiative of the Year
NEW FOR 2021!

Cyan’s investment process starts with an ESG/sustainability
assessment and only if investments pass this, does the
business commence the financial assessment. The assessment
includes looking at whether the investment will have a
positive or neutral impact on the environment, whether
there are potentially negative side effects on other areas of
sustainability, and whether the business could envisage the
company being assessed to partake in a 2050 world.
Cyan has a 100% perfect investment track record. This means
its entire portfolio is an example of successful ESG investment.
The business believes that ESG will evolve and much of
the discussion will drop away to be replaced by a more
straightforward view that organisations concerned about ESG
are better run.
Cyan clients genuinely appreciate the authenticity of the team
as it translates to working long and hard to identify and deliver
financing solutions for their business. Clients almost universally

talk about how “different” and “passionate” the Cyan team is.
While this team of 10 is larger than the ESG investment teams
of many investors, Cyan is still a small business and its culture
enables it to punch above its weight.
When it comes to scaling sustainable investment, Cyan’s
support for green SMEs is critical. Through the provision of both
financial and intellectual capital Cyan supports its clients to
grow, which enables these businesses to deploy their solutions
at scale, effectively addressing the climate emergency and
helping additional capital to flow into this sector.
Members of the Cyan team regularly speak at events and
are featured in content dedicated to sustainable investment
initiatives. For example, recently the business was quoted
in the Guardian, highlighting the importance of green jobs
in helping the UK meet its net-zero targets. It has also been
featured in the International Financial and Law Review, StartUp Magazine and in the Institute of Chartered Accountants in
England and Wales (ICAEW) newsletter, to name a few.
A significant change to its business and a transformative
sustainable investment initiative that Cyan has undertaken
in the past 12 months is its support for green and sustainable
companies through the Coronavirus pandemic. In August
this year, Cyan became the first specialist lender to green,
sustainable businesses to be accredited under the UK
government’s Coronavirus business interruption loan scheme
(CBILS). For eligible borrowers the first 12 months of fees and
interest are paid by the UK Government helping companies to
access much needed funds.

been adversely affected as a result of the Covid-19 outbreak.
This provision of funds is helping to spearhead the green
recovery, enabling the UK to build back better.
Environmental and social sustainability is embedded in
the culture and purpose of the business, and it is building
its organisation in a way that reflects that. When the
team passionately shares that belief system and culture,
environmental and social mindfulness is ever present and
is instinctively reflected in its approach to travel choices,
procurement and resource efficiency.
There are numerous examples of instances in which the
business is leading by example. It doesn’t buy new equipment,
so as not to contribute to e-waste – phones, laptops,
monitors are all second hand. It is also as paperless as it is
possible to be and does not have a printer in its business,
instead opting to borrow a printer in its shared office when
hard copies of documents are absolutely necessary. Cyan
has also lobbied its shared office to introduce changes such
as separation of food waste and introduction of recycling, as
well as encouraging more sustainable products to be used,
and it has even gone so far as to negotiate with its local café
to provide a discount to those using their own containers.
Cyan has multiple partnerships with universities, quasigovernmental organisations, sustainable business
organisations and even a crowdfunding platform. The
business believes in the efficacy of a partnership approach
and continues to look for opportunities to collaboration.

As the British Business Bank’s delivery partner, Cyan is helping
to support green and sustainable companies which have

• Investor of the Year
• Small Business of the Year
NEW FOR 2021!

THE CHANGEMAKERS
• Rising Sustainability Star
• Team of the Year
• Energy and Carbon Leader
of the Year

THE JUDGES SAID: “Cyan Finance stands out for having ESG embedded in every aspect of its overall mission.
The organisation’s stringent ESG assessment criteria, and the additionality its investments achieve, show real
leadership in this space. Cyan reduced their own internal carbon footprint and have driven wider, systemic
change through collaborations – making the organisation a deserved winner.”

• Sustainability Leader of the Year
• Business Leader of the Year
NEW FOR 2021!
• Business of the Year
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SPECIAL AWARDS
• Lifetime Achievement Award

PROJECTS AND INITIATIVES
• Building/Infrastructure Project
of the Year

Green Angel Syndicate

• Consumer Engagement/Marketing
Campaign of the Year

Green Angel Syndicate’s philosophy is that the pressing need to address issues to do with
climate change is creating major commercial opportunities for innovative young companies. The
companies which succeed in addressing these opportunities will be the ones which help address
the huge problem of climate change so financial success goes hand in hand with positive impact.
In three years, the business has attracted 200 high net worth individual members, invested £8.4m
in 24 companies and launched its first Climate Change Fund in November 2020.

• Employee Engagement and Behaviour
Change Initiative of the Year
• Energy Management Project
of the Year
• Net-Zero Carbon Strategy of the Year
NEW FOR 2021!
• Social Sustainability & Community
Development
• Supply Chain Excellence
• Sustainability Reporting &
Communications
• Transport/Fleet Management Initiative
of the Year

Thrive Renewables
Thrive Renewables has a community of more than 6000 investors, with which it has been building
and operating renewable energy projects in the UK since 1994. In 2020, the business invested in the
development of the UK’s first geothermal power plant, a pioneering solar rail company, and new
hydro capacity. It also supports community development through its Community Energy Funding
Bridge. Thrive recently gained planning consent to extend the life of its oldest windfarm, so it can
continue generating for another 12 years.

• Waste an d Resource Management
Project of the Year
• Water Management

INNOVATION AND INDUSTRY
LEADERSHIP
• Product Innovation of the Year
• Plastic Reduction and Innovation
NEW FOR 2021!
• Circular Economy Innovation
of the Year
• Consultancy of the Year
• Green Recovery Initiative of the Year
NEW FOR 2021!

WHEB Asset Management

• Investor of the Year

Founded in 2009, WHEB is entirely focused on investing in positive impact businesses, with a
mission to “advance sustainability and create prosperity through positive impact investing”. It
was the first to develop an ‘impact calculator’, and the first again to have it peer reviewed. The
business recently created and published a new framework for analysing and communicating
impact in listed companies. Its long-term commitment and leadership have enabled its strategy to
outperform since 2012, in which time it has grown from £25m to more than £700m in 2020.

• Small Business of the Year
NEW FOR 2021!

THE CHANGEMAKERS
• Rising Sustainability Star
• Team of the Year
• Energy and Carbon Leader
of the Year
• Sustainability Leader of the Year
• Business Leader of the Year
NEW FOR 2021!
• Business of the Year
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WINNER: Crystal Doors

SPECIAL AWARDS
• Lifetime Achievement Award

PROJECTS AND INITIATIVES
• Building/Infrastructure Project
of the Year
• Consumer Engagement/Marketing
Campaign of the Year
• Employee Engagement and Behaviour
Change Initiative of the Year
• Energy Management Project
of the Year
• Net-Zero Carbon Strategy of the Year
NEW FOR 2021!
• Social Sustainability & Community
Development

This year Crystal Doors reached a crucial
turning point in its mission to become the
UK’s leading small manufacturer for climate
action. With five years’ action and £1.5m
investment under its belt, the business is
on track to become fully carbon-neutral by
2022. From 2021, its carbon footprint will
be 75% lower than 2015, achieved entirely
through in-house action. The organisation
claims it is proof that small businesses with
limited resources can truly lead the way in
their industry.

• Supply Chain Excellence
• Sustainability Reporting &
Communications
• Transport/Fleet Management Initiative
of the Year
• Waste an d Resource Management
Project of the Year
• Water Management

INNOVATION AND INDUSTRY
LEADERSHIP
• Product Innovation of the Year
• Plastic Reduction and Innovation
NEW FOR 2021!
• Circular Economy Innovation
of the Year
• Consultancy of the Year
• Green Recovery Initiative of the Year
NEW FOR 2021!
• Investor of the Year

In 2020, the business declared a climate emergency and
pushed forward its carbon-neutral target from 2030 to 2022,
making it one of the UK’s most ambitious manufacturers. The
organisation’s goal is to prove that another way of doing
business is possible during the economic recovery.

Crystal Doors has been very vocal in championing the
opportunities of a green recovery for small businesses
during the pandemic. It has been showcased as a leading
example of best practice at countless virtual events via the
likes of its local Chamber of Commerce, Business Growth
Hub and The Manufacturer’s Sustainable Manufacturing
Summit, resulting in managing director Richard Hagan
donating a significant portion of his time to advising other
businesses.
Hagan is the driving force behind Crystal Doors’
sustainability strategy and implementation. His commitment
to sustainability is already well documented in the business’
region and, in a recent interview, Greater Manchester Mayor
Andy Burnham said other businesses should “follow Richard’s
lead” on decarbonisation.

Crystal Doors has five years’ experience of taking radical
action to reduce emissions and has documented its entire
journey online for other small businesses to follow. In 2020,
the business completed the final phase of a rooftop solar
installation, achieving a total capacity of 246kW. It now
generates 3x more energy than it consumes. It has also reevaluated the performance of its building and has achieved
an A+EPC rating (up from D), becoming one of just 500
commercial buildings in the UK to be carbon positive.

The company’s progress is tracked against strategic
objectives, which include: net-zero carbon (all scopes)
(on-track); offset employee carbon footprints (achieved);
train employees in carbon literacy (achieved); 100% wood
waste renewable heating (achieved); 100% LED lighting
(achieved); maximise rooftop solar capacity (achieved); A+
EPC rating (achieved); 100% renewable electricity (on-track);
zero waste-to-landfill (achieved); 100% cardboard/plastic
recycled (achieved), introduce carbon-neutral or circular
products (on-track). Performance is monitored through KPIs
such as half-hourly electricity consumption, solar generation,
fleet diesel consumption, wood waste tonnage and
recycling rate.

Around 60% of the organisation’s staff now use active or
shared travel modes to commute and the business has made
significant progress in switching to sustainable materials,
becoming the first UK company to trial a door vinyl made
from recycled bottles this year.

Thanks to radical energy efficiency and clean energy
commitments, the business’ scope 1 and 2 carbon footprint
will be ~70 tonnes from 2021 – 75% lower than 2015.
Electricity consumption is 75% lower than it would have
been had the company made no improvements. Heating

is 100% renewable and self-supplied from industrial wood
waste. The organisation also generates 3x more solar
energy than it imports.
Staff are carbon literate and incentivised to reduce their
own carbon footprints through Crystal Doors’ offsetting
scheme – in which employees are paid £26/tonne below
the UK average they can demonstrate annually.
In the kitchen, bedroom and bathroom sector, Crystal Doors
is well-known for environmental leadership. What’s more,
the business’ cashflow neutral investment model means
that customers have seen no price increases over the past
five years, allowing it to become more competitive while
minimising environmental impact.
Crystal Doors is enjoying its most successful period of
growth to date. This year it is experiencing record profits
despite Covid-19, having stayed open as a key supplier
to the NHS. Electricity consumption has increased, but
its energy efficiency measures over the past five years,
combined with solar generation, minimises its impact and
maximises profit. For example, its first-of-its-kind smart
dust extractor has been running 24/7 during the pandemic,
constantly optimising fan speeds – cutting energy
consumption by 68% against baseline.
Beyond applying the finishing touches to its own operational
improvements, 2020 has been the year Crystal Doors really
stepped up efforts to encourage sustainability in its industry
and community.
It also announced a radical goal to no longer work with
suppliers or customers who fail to demonstrate any
sustainability progress by 2022, and it is developing an
online platform to collect information in 2021.

• Small Business of the Year
NEW FOR 2021!

THE CHANGEMAKERS
• Rising Sustainability Star
• Team of the Year
• Energy and Carbon Leader
of the Year

THE JUDGES SAID: “Crystal Doors is a shining example of what’s possible for all SMEs, through a well thoughtthrough and fully integrated sustainability plan. The business achieved an impressive reduction in CO2 this year
after making a climate emergency declaration and setting a bold target to become carbon-neutral by 2022. A
very deserved winner in what was one of the strongest categories of this year’s awards!”

• Sustainability Leader of the Year
• Business Leader of the Year
NEW FOR 2021!
• Business of the Year
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Cyan Finance

Pura

UpCircle Beauty

PROJECTS AND INITIATIVES

Cyan Finance believes that money, resources, and human
ingenuity can solve the problems of climate change
and environmental degradation. It was established as a
sustainable bank, solely focused on providing green, social,
and future capital to authentically sustainable businesses.
Over the past 12 months, Cyan has continued to realise its
mission of accelerating the green transition and directing
capital into solving real world problems. It delivers both
financial capital from its own balance sheet and intellectual
capital in the form of corporate finance and capital markets
expertise.

In the UK, 90% of wipes contain plastic and can last as
long as 100 years in landfill. In June 2020, Pura launched
100% plastic-free, 100% compostable and biodegradable
baby wipes with impressive e-commerce results. In the
first month, it received more than 250,000 website visits
and 45,000 orders. From the total 89,726 wipes cases
manufactured, Pura estimates this represents a saving of
81.38 tonnes of plastic.

UpCircle’s first batch of soaps alone saved five tonnes of
chai spices from being thrown away. It has also collected
and transformed 275 tonnes of used coffee grounds, based
on its current growth rates this will rise to 1,000 tonnes in the
next five years. The business now repurposes 10 ingredients
from across the globe, with a plan to increase this. In 2019,
it launched its products into 2,000 retail stores across the
UK and USA and, in 2020, it grew from a team of three to a
team of eight and launched seven new products.

Smile Plastics

World Wise Foods

Smile Plastics’ mission to reimagine plastic waste for the
circular economy has redeployed more than 700 tonnes of
raw material into exquisite 100% recycled and recyclable
products for the built environment, saving around 137,000
kilogrammes of CO2 from entering the ecosystem. Even in
these adverse times, the business has significantly invested,
raising its ambitions, and multiplying its efforts. In 2020, it
installed its brand new supersized pioneering manufacturing
technology, doubling its production capacity and increasing
its energy efficiency.

World Wise Foods supplies retail customers in 10 countries
around 91 million units a year of ambient food products from
its global suppliers. The business is family-owned, and its 43
employees drive its success. Sustainably sourced fish makes
up 60% of the business, and its success drives resources to
fisheries to benefit coastal communities and protect oceans
for the next generation. World Wise Foods has challenging
sustainability targets and is delivering results. It also strives
to work collaboratively with others to deliver change.

Spruce

WUKA

Spruce offers a circular model for household cleaning
products to lower single-use plastic waste, carbon footprint
and reliance on toxic chemicals. Supermarket shelves are
lined with cleaning bottles which promise to keep customers
safe, but come in single-use plastic bottles, filled with 90%
water, and containing highly toxic chemicals. Spruce has
switched to a circular model which is aesthetically pleasing
and gives back to the community with its social mission.

Every year 200,000 tonnes of pads and tampons end up
landfill. WUKA provides a comfortable and sustainable
solution for people with periods. In two years, the business
stopped eight million pads and tampons from ending up
in landfill, with each pair of WUKA pants stopping 100
tampons from going to waste. This year, it was the first
brand of its kind to be found in the femcare aisle in 214
Sainsbury stores. Currently the business is campaigning
to remove VAT from period pants to make them more
accessible and affordable.

• Building/Infrastructure Project
of the Year
• Consumer Engagement/Marketing
Campaign of the Year
• Employee Engagement and Behaviour
Change Initiative of the Year
• Energy Management Project
of the Year
• Net-Zero Carbon Strategy of the Year
NEW FOR 2021!
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Development
• Supply Chain Excellence
• Sustainability Reporting &
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of the Year
• Waste an d Resource Management
Project of the Year
• Water Management

INNOVATION AND INDUSTRY
LEADERSHIP
• Product Innovation of the Year
• Plastic Reduction and Innovation
NEW FOR 2021!

PALLITE
PALLITE is an ambitious, international designer and
manufacturer of paper honeycomb board products. Its
bold innovations and agile approach are transforming the
packaging and logistics industries and allowing it to pivot to
meet customer demands efficiently. By manufacturing FSCcertified products which are made from over 75% recycled
materials and which are 100% recyclable, PALLITE allows its
customers to make sustainable choices while still achieving
efficiency, productivity, and bottom-line cost improvements
within the supply chain.

• Circular Economy Innovation
of the Year
• Consultancy of the Year
• Green Recovery Initiative of the Year
NEW FOR 2021!
• Investor of the Year
• Small Business of the Year
NEW FOR 2021!

THE CHANGEMAKERS
• Rising Sustainability Star
• Team of the Year
• Energy and Carbon Leader
of the Year
• Sustainability Leader of the Year
• Business Leader of the Year
NEW FOR 2021!
• Business of the Year

Presca Sportswear
Since 2014, Presca Sportswear has been leading the way
in creating a more sustainable sportswear industry. Now,
the business is making another fundamental change, as
it launches its first fully circular garments (recycled and
recyclable). It has entered a partnership with Teesside
University and Poseidon Plastics to develop an innovative
recycling technology to break down end of life clothing into
its constituent building blocks and rebuild it into brand new
clothing. Its ambition is for all new garments to be designed
for circularity by 2022.
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WINNER: Jonathan Ayton, Willmott Dixon
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• Water Management
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• Circular Economy Innovation
of the Year
• Consultancy of the Year
• Green Recovery Initiative of the Year
NEW FOR 2021!
• Investor of the Year

In 2019, Jonathan Ayton (Jono) led Willmott
Dixon (WD) to achieve Level 2 of the CarbonTrust-Supply-Chain-Standard after identifying
potential energy cost savings of up to £200k
for the business’ high-impact supply chain
partners.
Jono joined Willmott Dixon’s group sustainability team as an intern
in 2015. His first project was to present a business case for two
charge-points to be installed at our head office to a managing
director. Consequently, he was promoted to a permanent role.
Now sustainable development manager, Jono leads on
several exciting projects including working with the Carbon
Trust to reduce supply-chain carbon emissions, co-leading the
Sustainable Transport Group and introducing new incentives for
electric vehicles and charge points, and carrying out audits of the
WD Sustainable Procurement Policy monitoring adherence and
identifying areas for improvement.
WD’s first sustainability strategy (2013-2020) concentrated on
reducing its own carbon footprint. However, the vast majority of
emissions associated with its projects come from the supplychain.
Jono played a key role in WD’s pioneering work with the Carbon
Trust to achieve its Supply-Chain-Standard – a standard it helped
to created. This involved a hot-spotting exercise, enabling WD
to understand which are the biggest emitters in its supply chain.
However, it had no data on supply chain emissions, so Jono
analysed its annual spend, assigning carbon factors to identify
hotspots.
He found that WD’s scope 1 and 2 carbon represented just 1% of
total emissions associated with its projects; the other 99% came
from its supply chain.

Subsequently, he project managed achieving level-2 of the
Carbon-Trust-Supply-Chain-Standard, which involved supporting
three partners, influencing senior leaders in their businesses to
record, monitor and reduce their carbon footprint and improve
their business efficiency.
This was a complex task which involved manipulating large
volumes of unstructured data. Jono baselined the supply chain
companies’ carbon footprints and created a series of short,
medium and long-term interventions, to reduce emissions each
with payback periods. This resulted in around 30% savings in
their carbon emissions and energy spend. For groundworkers
McDermott’s, he identified £200,000 worth of savings – justifying
the extra work – and his reporting procedures and interventions
helped them achieve ISO50001.
Jono identified that WD needed a data-driven approach
to accurately predict waste types, volumes and costs on
construction projects in order to achieve its 2020 waste target. He
created the organisation’s flagship waste prediction tool, which is
mandatory for every construction project to complete.
Jono spent six months building the tool, which uses four years’
worth of historic waste data from more than 300 WD projects.
The tool predicts the amount and types of waste for new projects
based on past performance of projects with similar criteria.
It has been invaluable for helping WD teams set and monitor
their projects’ waste budgets and challenging conventional
construction site practice.
Jono shared the tool with sustainability directors and
environmental managers to help drive behaviour change. The tool
has supported improved waste prediction, lowered waste costs
and improved waste performance, helping the business reduce
its construction waste intensity by 56% since 2012, leading to a
reduction in absolute construction waste of 5,000m3.

Jono’s aspirations are to ensure WD becomes zero-carbon
without offsetting by 2030 and pave the way for its supply chain
to become net-zero by 2040. He has become WD’s sustainable
transport expert, and is continuing to shape company policy in this
area working closely with senior leaders. He was instrumental in
developing WD’s approach to sustainable, low-carbon transport
as part of the 2030 Sustainability Strategy.
He modelled various business scenarios and gathered information
from outside the business to plot WD’s route to zero-carbon. He
presented the business case to the holdings board, which agreed
to a 100% electric fleet by 2030 and to reduce company mileage
by 65% by end 2021.
Jono also identified a series of interventions to enable the
business to achieve these targets, including electric vehicle leasing,
salary sacrifice schemes, green bonuses, charge points, promoting
agile and home working, and penalising high-polluting-vehicles.
These interventions require significant funding, investment and
cooperation across the business. To tackle this, Jono set up the
Sustainable Transport Working Group, which he invited WD’s chief
finance officer to chair and senior representatives from human
resources and communications teams to drive change. The
changes are being rolled out across the company from 2021.
In a relatively short period, Jono has gone from Intern to technical
expert and trusted advisor. He has a strong technical grounding in
sustainability and a very human approach to his work. Both are
important qualities in a leader which has enabled him to drive a
lot of change at an early stage in his career.

• Small Business of the Year
NEW FOR 2021!

THE CHANGEMAKERS
• Rising Sustainability Star
• Team of the Year
• Energy and Carbon Leader
of the Year

THE JUDGES SAID: “Jonathan has demonstrated great initiative throughout his career progression from intern
to sustainable development manager. He has already made a significant impact in the business, driving change
across a range of activities at a relatively early stage in his career. He also has strong ambitions for the future,
making him a great role model for other professionals.”

• Sustainability Leader of the Year
• Business Leader of the Year
NEW FOR 2021!
• Business of the Year
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Agnes Altmets,
GC Business Growth Hub

Kathryn Ebrey,
Arcus FM

Eleanor King,
AECOM

Sam Preston,
Nottingham City Council

Agnes Altmets provides sustainability
insight to the resource efficiency and
the low-carbon sector teams, to ensure
the best support is given to the Greater
Manchester SMEs. She leads the work
with the hub’s online resource efficiency
toolkit, which captures and reports the
environmental and economic savings
made by businesses improving their
resource efficiency. She also project
managed a bespoke piece of research
to understand the opportunities and
barriers of green technologies in social
housing. Agnes combines her passion
for sustainability, data expertise and
sociological perspective to go beyond the
insight of carbon emissions, analysing the
wider impact of the business.

Kathryn Ebrey is the environment and
sustainability manager for the Arcus FM
group business. Reporting into the HSQE
director and managing a team of two
colleagues, she leads the environment
and sustainability agenda for the business.
Kathryn has been integral to bringing
environment and sustainability to the
forefront of business leaders’ agenda, and
of increasing colleague awareness. She
has led numerous projects and initiatives
which have had a profound and positive
effect on the sustainability of Arcus,
including development of all environmental
compliance policies and processes.

Eleanor King is already significantly
advancing the sustainability agenda in
the UK. Committed to driving change and
delivering results, her expert guidance
enables organisations to achieve tangible
environmental and social improvements
through life-cycle assessments and supply
chain risk analysis. However, it is Eleanor’s
transformative work at an industry level
which is particularly impressive. She played
a key role in developing the sustainability
strategies for the Environment Agency and
recently supported Network Rail, working
with business leaders and government to
set the pace of change for sustainability
and decarbonisation on of railways over
the next 30 years.

As climate communications innovator with
a wealth of international experience and
achievements throughout his early career,
Sam Preston is in an increasingly strong
position to become a future sustainability
leader. He is currently leading engagement
with the council’s carbon-neutral 2028
goal, for which he organised a 28-day
Challenge, connecting more than 30 local
organisations with citizens to deliver daily
behaviour change messaging. Despite
the Covid-19 crisis, the campaign has
reached more people than ever before,
and Sam says he is determined to continue
mainstreaming sustainability in Nottingham
and beyond.

Crista Buznea,
Ecologi

Jacqueline Hochreiter,
AB InBev

Ankita Patel, Harrods

Faye Tester, SGN

Crista Buznea is Ecologi’s head of social
and community. She has spent her career
working in the marketing, tourism, and
sustainability industries for brands such as
TUI and Heathrow. In 2020 Crista aided
the deployment of an NHS reusable mask
trial. She also previously created awardwinning content positioning sustainability
as a key marketing message for TUI,
reaching 4.5 million holidaymakers. At
Heathrow she developed he business’
campaign to tackle climate change. Crista
has delivered sustainable travel education
programmes which have engaged 60,000
pupils and, since 2018, she has educated
more than 1,000 students through university
sustainability visiting lectures.

At just 28 years old, Jacqueline Hochreiter is
a passionate, business-centric professional
currently leading sustainability for AB InBev
Europe. She is on a mission to embed
sustainability across a business which
spans Russia, Ukraine, Europe and the
UK, and the Middle East. She has been
instrumental in achieving some major
milestones for the business, including
cutting carbon emissions by 19% against
a 2017 baseline, and increasing recycled
content to more than 50% in AB InBev’s
primary packaging through supplier
partnerships.

Ankita Patel has always been a champion
of sustainability, and working in a number
of companies such as Hammerson,
ASOS and Harrods has allowed her to
advance both her career and ability to
drive sustainable change within the retail
sector. In 2019, she was selected as one
of edie’s 30 under 30 rising sustainability
professionals. She has also achieved an
ICRS Fellow level membership and is a
spokesperson for Harrods in Walpole’s
sustainability working groups. Since joining
Harrods, Ankita has been instrumental
in the development, launch and
implementation of the new sustainability
and community strategy.

Faye Tester has been working for SGN for
11 years and, in this time, she achieved a
1st class BSc Hons degree in environmental
management with the Open University. This
focus and ambition on further education
whilst working full-time allowed Faye to
progress from a cleaner, through various
roles, to her current position of environment
manager covering Scotland and Northern
Ireland. She is now studying towards her
MSc and continues to strive for excellence
in day-to-day environmental management,
as well as pushing the business forwards
with its wider sustainability goals.

• Waste an d Resource Management
Project of the Year
• Water Management

INNOVATION AND INDUSTRY
LEADERSHIP
• Product Innovation of the Year
• Plastic Reduction and Innovation
NEW FOR 2021!
• Circular Economy Innovation
of the Year
• Consultancy of the Year
• Green Recovery Initiative of the Year
NEW FOR 2021!
• Investor of the Year
• Small Business of the Year
NEW FOR 2021!

THE CHANGEMAKERS
• Rising Sustainability Star
• Team of the Year
• Energy and Carbon Leader
of the Year
• Sustainability Leader of the Year
• Business Leader of the Year
NEW FOR 2021!
• Business of the Year
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SUSTAINABLE PARTNERSHIPS

Now is the time to be extraordinary
By Liam Greenall, of facilities services provider phs Group
Over the past year, organisations have faced the most unprecedented of challenges. COVID-19 has rocked the world in ways we would never have predicted.
Supply chains have been disrupted, consumer demand has fallen off a cliff and many businesses have been forced to shut down. While we’ve been experiencing
colossal change, it’s important we take a moment to celebrate the successes we have achieved among the most arduous backdrops.
edie’s Sustainability Leaders Awards gives us the opportunity to do just that; recognising accomplishments of those who have pioneered and advanced
sustainability. The need to reduce our impact on the planet has not diminished and the benefits of doing so are not just a ‘nice to do’. And of course the potential
for sustainability measures to deliver cost savings cannot be understated.
Take water management. phs has helped customers save millions of litres of water and slashed their water bills. Between business closures, home working and
reduced footfall, washroom usage has declined – but associated water bills have not. The main culprit is urinals which flush every 15-30 minutes around the clock.
phs’ intelligent flush controls use infrared technology to ensure urinals only flush when needed. At normal occupancy levels, this can save £800 and 300,000 litres
of water a year. But at reduced occupancy levels, the scope for savings is even greater, making financial and environmental sense. Other simple initiatives will save
70% of washroom water usage and deliver a fast return on investment; more important now than ever.
If your number one concern remains running your organisation safely, you’ll want to consider air cleaning. As evidence grows over the airborne risk of COVID-19
transmission, more organisations are using phs’ AERAMAX air purifiers to clean air. These physically remove impurities; tackling indoor air pollution, reducing
allergens and proven to remove germs and viruses including flu, colds, norovirus, TB, measles, mumps, whooping cough and chicken pox. Crucially, these change
the air within a room a minimum of three to five times per hour – up to once every 12 minutes. This is ground breaking and helps organisations demonstrate how
they’re creating cleaner, safer environments for their staff, customers and visitors. Therefore, air purifiers not only helps solve an immediate problem but will
create cleaner environments, leading to long-term health benefits and boosting wellbeing.
The pandemic has ground too many businesses to a halt. But sustainability and wellbeing measures can make all the difference to our planet, to business bottom
line and in the safe reopening of our economy. If you want to stand out as an organisation, now is the time to be extraordinary.

For further information please contact us on :
United Kingdom : 029 2080 9098 | productinfo@phs.co.uk | www.phs.co.uk
Republic of Ireland : 01 643 4680 | productinfo@phswashrooms.ie | www.phswashrooms.ie
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WINNER: Virgin Media

SPECIAL AWARDS
• Lifetime Achievement Award

PROJECTS AND INITIATIVES
• Building/Infrastructure Project
of the Year
• Consumer Engagement/Marketing
Campaign of the Year
• Employee Engagement and Behaviour
Change Initiative of the Year
• Energy Management Project
of the Year
• Net-Zero Carbon Strategy of the Year
NEW FOR 2021!
• Social Sustainability & Community
Development
• Supply Chain Excellence
• Sustainability Reporting &
Communications
• Transport/Fleet Management Initiative
of the Year
• Waste an d Resource Management
Project of the Year
• Water Management

INNOVATION AND INDUSTRY
LEADERSHIP
• Product Innovation of the Year
• Plastic Reduction and Innovation
NEW FOR 2021!
• Circular Economy Innovation
of the Year
• Consultancy of the Year
• Green Recovery Initiative of the Year
NEW FOR 2021!

Virgin Media’s sustainability team is a small
but mighty team of four: Katie Buchanan,
Head of Sustainability, Robert McCann,
Senior Sustainability Manager, Phoebe
Whittome, Sustainability Manager, and
Shani Dhanda, #WorkWithMe Ambassador.
The team recently completed its five-year (2015-2020)
strategy – delivering significant, positive social and
environmental impact. In that time, the business has achieved
a 42% reduction in its carbon footprint and has started
sourcing 100% renewable electricity.
It has also transformed the lives of one million disabled
people and created opportunities for more than 125,000
small businesses to grow. Covid-19 hit just as the team had
kicked off a new strategy development process, but by
working collaboratively it managed to deliver a materiality
assessment to inform its 2021+ sustainability strategy.
While each member of the team has their own areas of
responsibility, they are flexible and multi-skilled such that
they are able to support each other with big initiatives and
can quickly adapt to meet business demands. The team codeveloped its strategy and work with drive and impeccable
focus to deliver it.
From achieving a 42% reduction in Virgin Media’s carbon
footprint and sourcing 100% renewable electricity, to
transforming the lives of one million disabled people and
creating opportunities for over 125,000 small businesses to
grow, the team is proud of the impact it has had and the
change it has driven in Virgin Media over the past five years.

Covid-19 hit just as the team had kicked off a new strategy
development process. It pulled together and worked
collaboratively to deliver an in-depth materiality assessment
to inform the new 2021+ sustainability strategy. It delivered all
workshops virtually and set up an activation squad to test its
ideas as it developed its new strategy with the areas of the
business which would be involved in delivering it post-launch,
and kept its executive committee heavily involved throughout
the process. In addition, the team completed a carbon
modelling process to inform the development of its new
environmental plan and targets.
At the same time, it completed Virgin Media’s 2019 annual
reporting process of data collection and assurance and
prepared its annual sustainability report.
The team also supported the business with the huge influx of
requests for support and connectivity. Members coordinated
the provision of devices to NHS hospitals and trusts and
became the centrifuge for all proposed donation initiatives
while juggling their existing programmes and commitments.
In addition, the team was able to quickly reorganise the
remote access technology available to the advisors of the
Support to Work service – the digital employment services
for disabled jobseekers the business set up in partnership
with Scope – to ensure disabled jobseekers could continue to
access flexible, tailored employment support at a time when
the job market has been very challenging. Demand increased
by almost 20% at the peak of lockdown and the team was
able to meet this.
As a small team, the sustainability team can only be
successful and achieve transformation in Virgin Media by

inspiring others and enabling teams across the business to be
accountable and responsible for sustainability. As part of its 2018
sustainability report launch, the team produced a Squad Selector
tool to help employees understand the role they play in ‘the team’
to contribute to each of the goals in the business’ strategy.
Since the team set its 5 in 5 strategy in 2015, it has maintained
a laser focus on the five big goals. This does not mean it hasn’t
adapted. For example, the focus of the transforming lives goal
was originally on how digital technology could transform the lives
of disabled people, but after the original projects finished, the
team shifted its focus to the big issue of disability employment,
where it has had a far bigger impact.
The team completed its five-year sustainability strategy at the
end of 2019 with very clear evidence for delivering on its vision but
also supporting company growth. Key achievements delivered
through collective work include: a reduction in Virgin Media’s
carbon footprint (scope 1 and 2) of 42% against its 2014 baseline,
and an energy cost avoidance of £13.8m thanks to investment in
energy efficiency.
The team has also created a product scorecard to improve the
sustainability performance of every new customer products.
This helped the company to launch its Virgin TV V6 box and
Hub 3 router which, between them, have saved enough energy
to power more than 41,000 UK homes and saved hundreds of
tonnes in virgin material.
Additionally, the team has supported 541,549 disabled people
with the skills and confidence to get into and stay in work (this is
now over one million as of October 2020), donated more than 7.3
million in strategic community investment over the past five years,
and supported 127,036 small businesses to grow through digital.

• Investor of the Year
• Small Business of the Year
NEW FOR 2021!

THE CHANGEMAKERS
• Rising Sustainability Star
• Team of the Year
• Energy and Carbon Leader
of the Year

THE JUDGES SAID: “This ’small-but-mighty’ team have complementary skills, and offer great support for each
other. The team have pivoted with great agility to retain that much-needed ‘team’ ethos in a Covid world. They
have created a structured, focused plan, put it at the heart of the business, and engaged colleagues in all that
they do – making them thoroughly deserving of this award.”

• Sustainability Leader of the Year
• Business Leader of the Year
NEW FOR 2021!
• Business of the Year
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Cundall Sustainability Team

NatWest Group

Sonnedix Power Holdings

Driven by the built environment’s overwhelming responsibility
to reduce its emissions and help achieve the UK’s ambitious
2050 sustainability goals, Cundall’s sustainability team is a
quiet achiever in the race to net-zero. Focused on creating
sustainable solutions for its clients, the sustainability team
ensures Cundall practices what it preaches by implementing
sustainable practice in its own homes, throughout its business,
and collaborating with industry and government bodies and
initiatives to drive the agenda to a more sustainable future.

The NatWest Climate Purpose team champions the bank’s
climate strategy to become a leading bank in the UK and
ROI, to address the climate challenge, and to go above and
beyond that of any other UK bank. Since announcing the
strategy in February 2020, the team has worked continuously
with colleagues from across NatWest and with external third
parties to improve climate knowledge and awareness. Over
the last nine months the team has made great progress
towards the targets and continue to do so at pace.

Sonnedix’s ESG team, despite its incredibly small size with
two team members working across seven regions, works
tirelessly and efficiently to ensure that the business’ impact
extends further than simply providing clean energy, to leave a
lasting legacy in the communities and environments in which
it operates. Thanks to the team, Covid-19 has not prevented
ESG goals from being delivered in 2020. Throughout this
period, Sonnedix has launched its education portal – the SX
Sustainability Academy – implemented resource efficiency
targets, established a carbon footprint baseline, and delivered
seminars and training to raise awareness.

• Supply Chain Excellence

ISS (BEIS Account)

Network Rail And AECOM

• Sustainability Reporting &
Communications

Since its formation in May 2019, the team has quickly gained
the confidence of a range of partner organisations within
the Department for Business, Energy and Industrial Strategy.
The team has guided the client and developed several key
policies and action plans regarding waste, water, and energy
efficiency, as well as wider sustainability issues such as green
travel and biodiversity. It is currently completing a detailed
net-zero strategy for BEIS, in line with government targets.
The team has forged excellent working relationships with
each other and is committed to continually developing the
knowledge of its members.

Despite the Covid-19 pandemic, a joint Network Rail and
AECOM team created a sustainability strategy which
represents a step-change in approach for Network Rail and
built consensus with more than 300 stakeholders to join up the
rail industry. The strategy covers a wide range of issues such
as energy and decarbonisation, climate change adaptation,
circular economy, biodiversity, noise, air quality and water.
The team brought external stakeholders into the development
process, including those which had previously been critical of
Network Rail’s approach. This enabled the project to keep the
momentum going during the challenging delivery period.

London School of Economics (LSE)

OVO

The London School of Economics (LSE) sustainability team set
its aim to drive change and empower people to become a
more sustainable business. The team positively delivered on
its promise in 2020. Made up of six passionate sustainability
professionals, the team’s motto is collaboration, be it with
each other or engaging with its large and complex set
of stakeholders. Months of hard work culminated in the
October launch of a new ambitious sustainability strategic
plan for LSE, in a bid to tackle the climate crisis and embed
sustainable practices across the school – from education and
research, to investment and leadership.

OVO’s sustainability team was created in 2018, and in just
two years has developed and embedded an ambitious new
sustainability strategy and kick-started a journey which is
transforming OVO into a sustainable business leader. OVO’s
three-women sustainability team has made significant
progress in transforming both the business’ operations and
relationship with members, and motivating members to
understand their impact on climate change and take action.
During the pandemic, and with the majority of OVO’s people
working from home, the sustainability team managed to
successfully deliver an internal engagement campaign – Plan
Zero Week – which was 100% online.

• Lifetime Achievement Award

PROJECTS AND INITIATIVES
• Building/Infrastructure Project
of the Year
• Consumer Engagement/Marketing
Campaign of the Year
• Employee Engagement and Behaviour
Change Initiative of the Year
• Energy Management Project
of the Year
• Net-Zero Carbon Strategy of the Year
NEW FOR 2021!
• Social Sustainability & Community
Development

• Transport/Fleet Management Initiative
of the Year
• Waste an d Resource Management
Project of the Year
• Water Management

INNOVATION AND INDUSTRY
LEADERSHIP
• Product Innovation of the Year

Ulker Biskuvi
Ulker Biskuvi’s sustainability platform is made up of employees
from 10 different departments across the business. This team
is responsible for overseeing the business’ sustainability
strategy, targets, performance, and communication. Being
responsible for many duties with a complex structure, the
platform sets an example for best practice in management.
Thanks to the outstanding performance of the team, Ulker
Biskuvi outperformed some of its 2024 goals and showed
great improvement in related fields. The success of the
platform also inspired Ulker Biskuvi’s parent company to
establish a similarly structured team.

• Plastic Reduction and Innovation
NEW FOR 2021!
• Circular Economy Innovation
of the Year
• Consultancy of the Year
• Green Recovery Initiative of the Year
NEW FOR 2021!
• Investor of the Year
• Small Business of the Year
NEW FOR 2021!

THE CHANGEMAKERS
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• Team of the Year
• Energy and Carbon Leader
of the Year
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• Business Leader of the Year
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• Business of the Year
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WINNER: Lara Young, group carbon manager, Costain

SPECIAL AWARDS
• Lifetime Achievement Award

PROJECTS AND INITIATIVES
• Building/Infrastructure Project
of the Year
• Consumer Engagement/Marketing
Campaign of the Year
• Employee Engagement and Behaviour
Change Initiative of the Year
• Energy Management Project
of the Year
• Net-Zero Carbon Strategy of the Year
NEW FOR 2021!
• Social Sustainability & Community
Development
• Supply Chain Excellence
• Sustainability Reporting &
Communications
• Transport/Fleet Management Initiative
of the Year
• Waste an d Resource Management
Project of the Year
• Water Management

INNOVATION AND INDUSTRY
LEADERSHIP
• Product Innovation of the Year
• Plastic Reduction and Innovation
NEW FOR 2021!
• Circular Economy Innovation
of the Year
• Consultancy of the Year
• Green Recovery Initiative of the Year
NEW FOR 2021!
• Investor of the Year

Lara Young’s drive to embed the business case
for sustainability and carbon management
in all stages of construction has led her to
challenge Costain’s existing business models
and processes. She is the instigator and
driving force behind establishing and now
implementing the business’ recently launched
Climate Change Action Plan which sets out
a detailed 15-year plan to transition to a netzero organisation by 2035 at the very latest.
Her ambition to challenge the norms is truly
transforming the industry and empowering
all to take ownership of the part they need
to play in addressing the global challenge of
climate change.
Lara is aiming to change not just the way Costain builds things
but also the mindset and behaviours behind this, to ensure what
the business build incorporates climate change mitigation, future
population demands and zero or low-carbon materials.
Lara’s drive to embed the business case for sustainability and
carbon management in all stages of construction has led her to
challenge Costain’s existing business models and processes. She
is the instigator and driving force behind establishing and now
implementing the business’ recently launched Climate Change
Action Plan, which sets out a detailed 15-year plan to transition
to a net-zero organisation by 2035 at the very latest.
Lara has ensured Costain takes an industry-shaping stance of
tackling not only the group’s direct footprint, but addressing the
most challenging scope 3 emissions in its client and supply chain
footprints. Driving a truly whole life cycle business approach,
she has set ambitious targets to eliminate the industry footprint

including through reducing plant and machinery emissions
by 100% by 2035 and launching a 20% idling reduction target
for every Costain project in 2020 and delivering low-carbon
options to every client by 2023, with a specific focus on reducing
embodied emissions from concrete, steel and aggregate.
She also plans to establish a zero-emission car fleet of only
hydrogen and fully electric vehicles for both car allowance and
company car fleets by 2030. This commitment was galvanised
by Costain recently joining the intentionally recognised EV100
group. And she wants to eliminate the group’s energy footprint in
its permanent and temporary accommodation.
Lara’s close and ongoing collaboration has ensured the plan
has been a huge success since its launch, with all stakeholders
taking ownership and championing this across the business and
industry.
Even through the challenging environment Covid-19 has created,
Lara has harnessed this new way of working to demonstrate
to all Costain’s ability to adapt, and how this can be applied to
achieving net-zero.
She has challenged and supported every discipline and team
to review and rethink their current models and processes. She
has and continues to work closely with design, engineering,
procurement, and commercial teams in addition to supply chain
partners and clients to drive solutions which deliver sustainable
added value that benefit the entire value chain.
To support this, she created and is now implementing a groupwide education programme to ensure carbon management
is relatable and accessible to all. This targeted programme
has already seen the successful delivery of an introductory
eLearning module on carbon reduction and PAS2080 to over
1100 individuals. Lara has also delivered training to 100 senior
leaders as part of Leading Carbon in Costain training and is

currently engaging the design community on their vital role in
meeting net-zero.
Over the years, Lara has grown her role from a reporting
focused role to one which is establishing and leading group
strategy to address climate change and position the business as
a recognised net-zero leader.
Throughout this time, she has demonstrated her ability to
constructively challenge whilst providing and leading tangible
proactive solutions. As an example, the establishment of a
group-wide plant idling reduction plan launched in 2020.
Working in close collaboration with all major plant and
machinery suppliers, Lara coordinated a contractual crossindustry plant data agreement and standard to ensure every
Costain project would benefit from a consistent and coherent
data set and collection process. The plan is built on delivering
a sustainable business model for all, providing both carbon
emission and cost reductions for all stakeholders.
This initiative has successfully equipped every project to meet its
20% idling reduction target for 2020 as this data insight pinpoints
the relevant emission hotspots and areas for driver behaviour
change. This successful supply chain collaboration plan has led
to idling reductions and fuels efficiency achievements of over
40% for some projects.
Lara is also working with global plant and machinery
manufacturers to help shape their research and development and
accelerate market availability or low and zero emission plant.
Her innovative and diverse thinking and strong relationship
building skills within Costain and across the industry has led her
to influence changes on an industry scale. For example, she is
a driving force in the recently launched Supply Chain School of
Sustainability’s Plant Standard.

• Small Business of the Year
NEW FOR 2021!

THE CHANGEMAKERS
• Rising Sustainability Star
• Team of the Year
• Energy and Carbon Leader
of the Year

THE JUDGES SAID: “The judges were blown away by Lara’s sheer determination in the hard-to-decarbonise
field of construction. She’s applied strong methodology in embedding new practices across the company’s
operations, impressively achieving results through the wider workforce. The result: improvement in energy use
and carbon emissions, as well as wider resource efficiency.”

• Sustainability Leader of the Year
• Business Leader of the Year
NEW FOR 2021!
• Business of the Year
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Energy and Carbon Leader of the Year FINALISTS

• Building/Infrastructure Project
of the Year
• Consumer Engagement/Marketing
Campaign of the Year
• Employee Engagement and Behaviour
Change Initiative of the Year
• Energy Management Project
of the Year

Kathryn Ebrey, environment and sustainability manager, Arcus FM
Reporting into the HSQE director and managing a team of two colleagues, Kathryn Ebrey leads
the environment and sustainability agenda Arcus FM. Kathryn has been integral to bringing
environment and sustainability to the forefront of business leaders’ agenda and colleague
awareness. She has led numerous projects and initiatives which have had a positive effect on
the sustainability of Arcus, including development of all environmental compliance policies and
processes in the beginning, through to scoping and implementing Arcus’ first carbon reduction
and net-zero strategy.

• Net-Zero Carbon Strategy of the Year
NEW FOR 2021!
• Social Sustainability & Community
Development
• Supply Chain Excellence
• Sustainability Reporting &
Communications
• Transport/Fleet Management Initiative
of the Year
• Waste an d Resource Management
Project of the Year
• Water Management

Faye Tester, environment manager, SGN

INNOVATION AND INDUSTRY
LEADERSHIP

Faye Tester has been working for SGN for 11 years and, in this time, she has completed a firstclass BSc Hons degree in Environmental Management with the Open University. This focus and
ambition to further her education whilst working full-time allowed Faye to progress from a
cleaner, through various roles to her current position of environment manager covering Scotland
and Northern Ireland. Faye is now studying towards her MSc, as she continues to strive for
excellence in day to day environmental management and pushing the business forwards in its
wider sustainability goals.

• Product Innovation of the Year
• Plastic Reduction and Innovation
NEW FOR 2021!
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• Green Recovery Initiative of the Year
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WINNER: Julia Barrett, Willmott Dixon
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of the Year
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NEW FOR 2021!
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• Small Business of the Year
NEW FOR 2021!

Julia Barrett has led Willmott Dixon’s
sustainability and social value work for
eight years, leading to three Queen’s
Awards for Enterprise – two for sustainable
development and one for improving social
mobility. Willmott Dixon has been netzero in operation since 2012, and Julia has
recently led the development and launch
of its 2030 sustainability strategy – Now
or Never – which includes bold targets and
ambitions.

Julia was clear that for it to be a success the development
journey was as important as the final strategy itself. For two
years her team engaged with staff, customers, supply-chainpartners, and surveyed 1227 students. She even brought
together competitors and peers to challenge the level of
ambition in the strategy.

Julia is a passionate advocate for sustainability in
construction and beyond. She frequently speaks on panels
alongside ministers to influence government policy and
highlight the importance of skills and the opportunities of a
low-carbon economy.

Now or Never was WD’s most-visited webpage during
launch, with 2766 hits and a total of 300,000 impressions
across its social media channels.

Julia joined Willmott Dixon in 2012 and made it the first
carbon-neutral contactor the same year.
She created Willmott Dixon’s first sustainable development
strategy, with associated targets to end 2020 which has
realised the following achievements since 2012: Been net-zero
or carbon-neutral enhanced the life-chances of 10,000 young
people, reduced waste intensity by 56%, and slashed carbon
emissions intensity by 61% since 2010.
These successes were instrumental in Willmott Dixon being
recognised with three Queen’s Awards for Enterprise, for
Sustainable Development (2019 and 2015), and for Social
Mobility (2018).
In September 2020, Willmott Dixon launched its sectorleading 2030 sustainable development strategy, Now or
Never.

Due to the coronavirus crisis, the planned conference launch
was rescheduled as a webinar transmitting to 1,670 people
(50% external). Its innovations include: Energy SynergyTM,
which is WD’s approach to closing the performance gap of
non-residential buildings, and a capital-cost-free solar-PV
offer for its non-residential customers.

During the summer, Julia presented at the Aldersgate Group’s
policy briefings and events promoting the importance
of building a sustainable and resilient economy postcoronavirus.
Julia’s role is to advise, support and facilitate – but she has
no jurisdiction over other parts of the business and therefore
cannot turn around sustainability performance on her own.
Her considerable achievements, therefore, have been secured
through her ability to inspire, influence and persuade others
– no mean feat when you realise that WD has around 130
buildings sites at any time, lasting for 6-36 months, meaning
that behaviour change must be embedded in people to
sustain improvement.
She has developed and empowered her team – 14
individuals with expertise across the sustainability spectrum
– into a respected and award-winning team (edie’s
Sustainability Team of 2020). This paid dividends when she

was out of the business for four months in 2015 following a
serious car accident, which meant that they were able to
continue to support the business with minimal long-term
impact.
She also developed a bespoke in-house data-collection
and reporting tool which allows everyone from the board
down to individual projects to receive monthly performance
reports. She established a nominated sustainable
development director role to support each of the regional
managing directors to engender local leadership and
responsibility for delivery supported by a team of
environmental and social sustainability managers.
Julia has been clear that the way to get buy in from the
business has been by building the cost-benefit case and
demonstrating the commercial benefits. Whether that is by
saving circa £22m in carbon and waste reductions, winning
projects, securing new customers, or attracting new recruits
and retaining existing staff.
Julia is a passionate advocate of sustainability, with a
personal style which is engaging and fearless. In an industry
renowned for its masculine, hard-nosed culture, she has
the emotional intelligence combined with the strength of
character to push boundaries and persuade people to
change not just their perspective, but their behaviour too.
Julia persuaded the WD board that its aim for the
business should be “to be the sector leader in sustainable
development”. In doing so, the board agreed that it was
important to look outside construction and beyond the UK
for best practice. As a result, the UN SDGs provided the
guiding framework for the Now or Never Strategy, and WD
has set the most ambitious science-based target in the
construction sector aligning to a 1.5C pathway (one of only
213 companies worldwide) and is aiming for zero emissions
in its operations by 2030 and in its supply chain by 2040.

THE CHANGEMAKERS
• Rising Sustainability Star
• Team of the Year
• Energy and Carbon Leader
of the Year

THE JUDGES SAID: “Julia has built up incredible levels of internal buy-in and engagement, most notably with
the boardroom to drive an ambitious sustainability strategy across all areas of the organisation.”

• Sustainability Leader of the Year
• Business Leader of the Year
NEW FOR 2021!
• Business of the Year
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SPECIAL AWARDS
• Lifetime Achievement Award

PROJECTS AND INITIATIVES
• Building/Infrastructure Project
of the Year
• Consumer Engagement/Marketing
Campaign of the Year
• Employee Engagement and Behaviour
Change Initiative of the Year

Katie Buchanan,
Virgin Media
Katie Buchanan has evolved Virgin
Media’s approach to sustainability into
something long term and strategic,
which is used as a lens to innovate
and create value. She streamlined
the business’ strategy from 23 sustainability targets to five
goals over a five-year period. The goals have now come to
an end, delivering tangible results for both the business and
society. Katie also pioneered the UK’s first fully digital report
and the world’s first 360 sustainability video. Katie is an
inspiring leader and change-maker.

• Energy Management Project
of the Year
• Net-Zero Carbon Strategy of the Year
NEW FOR 2021!
• Social Sustainability & Community
Development
• Supply Chain Excellence
• Sustainability Reporting &
Communications
• Transport/Fleet Management Initiative
of the Year
• Waste an d Resource Management
Project of the Year

Rowan Byrne,
Mott MacDonald
Rowan Byrne has been a Fellow
of the Royal Society of Biology
since 2014, and worked in the NGO
sector, as an academic with many
published papers to his name, and
in the private sector for more than 25 years. He has been
recognised through a variety of awards for his leadership
in sustainability. He has also been recognised within Mott
MacDonald, winning the 2017 Technical Excellence Award,
and Environmentalist of the Year in 2014 and 2017.
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Patrick Flynn,
Salesforce
Patrick Flynn has committed his time
and energy to create a healthier world
for everyone by leading with strong
ethical values and encouraging his
team and everyone in the community
to do the same. He leads a world class environmental
sustainability team at Salesforce. He has helped to drive
strategic alignment within the leadership team at Salesforce
and has helped transform the business into one which is
committed to advocating for consistent science-based
climate policies.

• Small Business of the Year
NEW FOR 2021!

Maeve Hall,
Unilever

THE CHANGEMAKERS

There is one person almost everyone
at Unilever knows when it comes to
the topic of water: Maeve Hall. This is
no small achievement for a relatively

• Rising Sustainability Star
• Team of the Year
• Energy and Carbon Leader
of the Year

young expert in a global company with more than 150,000
employees. Maeve has not only helped teams to achieve
47% reduction in the water used in Unilever’s operations, but
is the architect behind Unilever’s new water strategy and
commitments, related to manufacturing. This is an extremely
ambitious commitment, providing equitable access to water
and building resilience in water-stressed communities.

Mina Hasman, Skidmore
Owings & Merrill (SOM)
Mina Hasman has been pushing the
boundaries of sustainable innovation
in the construction industry for
more than a decade. At Skidmore
Owings & Merrill (SOM), she leads the
sustainability and wellbeing operations and strategy. Her
role has been pivotal in the establishment and delivery of
internal mechanisms, benchmarks, and processes, which
extend the international company’s sustainability values
from ideas to reality. Mina continuously inspires the next
generation of practitioners through active engagement,
mentorship, and collaboration with leading universities.

Sabrin Rahman,
HSBC Bank Middle East
Sabrin Rahman is a strong example of
the next generation of sustainability
leadership in an increasingly
globalised world. She is articulate,
persistent, and fiercely proud of her
background and beliefs, but acutely aware and empathetic
of local sensitivities. It is easy to have achieved sustainability
and ESG wins in markets where there is consumer and
regulatory pressure, quite the opposite in emerging markets
where it is at the nascent stage. Sabrin’s achievements
in the Middle East, North Africa and Turkey have been
accomplished by very few individuals, especially in a region
where perceptions of women are still changing.

manufacturers of environmentally friendly cleaning products.
Proudly holding two Royal Warrants, the first to achieve Defra
(EU Ecolabel) accreditation for largest, certified range and
becoming a BCorp, Mark makes sure sustainability is at the
heart of every decision he makes at Delphis Eco.

Pamela Stathaki,
The Marketing Store
Pamela Stathaki has been working in
sustainability for the past nine years
with experience in a variety of roles
and industries such as Dyson, EY, GSK
and now with The Marketing Store.
During her tenure at The Marketing Store, she has played an
instrumental role in building and leading the business’ global
sustainability strategy and engaging its stakeholders, staff
and clients with sustainability issues on a global scale. She is
passionate, proactive, determined, and tenacious.

Lara Young,
Costain Group
Lara Young’s work both inside
and outside Costain is shaping
the engineering industry. She is
spearheading the agenda for tangible
action to be taken now to tackle
climate change, meet net-zero and embed the business
case for sustainability within all stages of infrastructure. Lara
is working to ensure what the business designs and delivers
is different and incorporates climate change mitigation,
future population demands and zero or low-carbon
materials. Her ambition and passion to challenge the norms
are transforming the industry and empowering all to take
ownership of the part they need to play in addressing this
global challenge.

Mark Jankovich,
Delphis Eco
Mark Jankovich, Delphis Eco founder
and chief executive, has dedicated the
past decade of his life to combating
the global climate crisis by leading
innovation and thought leadership in
the sustainable cleaning industry. He started this journey in
2007, when sustainability wasn’t mainstream, and overcame
many challenges to build Delphis Eco to be the UK’s leading
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As well as being the driving force behind
sustainability at Bakkafrost, Regin Jacobsen
has been a key player in the transformation
of the aquaculture sector – working
collaboratively to improve sustainability
standards through international platforms,
making investments into innovative
technology to support the circular economy
and into asset upgrades which will enable
the company to double production whilst
halving carbon emissions. Taking over from
his father as chief executive in 1989, Regin
has since led the company to become listed
on the Oslo Bors. Bakkafrost was named
among the best performers in the 2019 and
2020 Coller FAIRR Protein Producer Index.
Regin put forward an ambitious goal to the board in 2013 to
become 100% ASC certified by 2020 and was the first GSI
(Global Salmon Initiative) producer to achieve this. He was also
the first in the Faroes to invest in a dedicated sustainability
resource and to publish a sustainability strategy and report
(in 2018). This resulted in Bakkafrost becoming one of the
best performers in the 2019 and 2020 Coller FAIRR Protein
Index – which ranks the world’s largest listed producers on
sustainability.
He has direct responsibility for sustainability and is actively
involved in shaping the agenda in the Faroes – home to 5% of
the world’s farmed salmon.
Regin is a visionary and innovative leader, investing DKK 100
million into the Faroe Islands first biogas plant, processing
waste from salmon and dairy farmers, providing enough

renewable heat for 2% and electricity for 9% of homes in the
capital. It will save CO2 and produce a bioavailable liquid
fertiliser for farmers – reducing pollution into fjords. He is also
ambitious, becoming one of the first salmon farming CEOs to
sign up to the GSI in 2013 – driving sustainability in the industry.
When the Covid-19 pandemic hit, Regin took fast action
to make all locations safe working environments and
investing DKK 2 million into a testing research programme in
collaboration with a leading Faroese medic. All employees in
the Faroes have been offered triweekly tests since April, with
no positive test results. The sustainability agenda remains a key
focus at all board meetings.
Regin is also an empowering leader, giving the management
team responsibility for incorporating sustainability into their
functions. For example, the director of farming service vessels
has worked with Regin on a multi-million investment into one
of world’s largest wellboats which will be hybrid. He also
inspired and financially supported the former sustainability
lead to set up an industry sustainability initiative to drive
change at a larger scale. Regin is using his influencing skills to
drive a vision of a more sustainable future forward.
In 2020, Regin became co-chair of the GSI and is using
his position to influence the integration of climate change
adaptation and mitigation into the objectives addressed by
the thirteen companies in the group. Also in 2020, he used his
Bakkafrost CEO position to influence Faroese politicians on the
regulatory challenges faced by businesses trying to transition
to low-carbon technologies. The energy policy is currently
under review.
He is capitalising on the value created through circular
economy solutions, for example the investment into a new
processing plant using offcuts from Bakkafrost salmon to be
sold as salmon oil, the investment into a biogas plant to save

waste management costs and create revenue from energy
production, and the savings from energy re-use solutions in all
new builds.
Furthermore, his objective to double in size while halving
carbon emissions demonstrates his understanding that
growth needs to be decoupled from environmental impact for
sustainable commercial success.
The most tangible demonstrations of Regin’s commitment are
the substantial capital investments into solutions to achieve
Bakkafrost’s sustainability strategy. These include DKK 100
million investment into biogas plant, DKK 400 million into hybrid
wellboat, and DKK 56 million into electrification of hatcheries.
Regin has led the business to get 100% ASC certification for
Bakkafrost salmon, rank top five in the 2019 and 2020 Coller
FAIRR Protein Producer Index for sustainability, begin operations
at award-winning biogas plant, attract impact investors
through advanced approach to sustainability, publish ambitious
absolute carbon reduction targets in line with climate science,
and participate in the Ocean Disclosure Project, providing
value chain transparency.
Regin’s qualities and approach to radical transparency have
made Bakkafrost stand out among investors and customers. In
2020, Regin was a key speaker at the North Atlantic Seafood
Forum in Norway, where he was invited to share Bakkafrost’s
recipe for commercial and sustainability success in front of 730
top executives from more than 300 companies.
He is financing the start-up of the Faroese Sustainable Business
Initiative, launching in 2021 with the aim of addressing climate
change through collaboration in the business sector. As part of
his membership of the Faroese Sustainable Business Initiative,
Regin will share his journey to inspire other Faroese companies
to advance their sustainability agenda.

THE JUDGES SAID: “Regin has worked tirelessly to transform a sector that really needed changing. He has
innovated and gone went well beyond just improving his own company; also entering the political debate to
drive long-lasting change through a number of wide-ranging activities. ”
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Ezgi Barcenas, AB InBev

Paul Cox, Reconomy

As the global vice president for sustainability at AB InBev,
Ezgi Barcenas drives action to enable the brewer’s corporate
purpose of ‘bringing people together for a better world’, despite
unprecedented pandemic challenges. During her AB InBev
tenure, Ezgi has created an ambitious sustainability strategy
and 2025 goals for the combined company following AB
InBev and SAB merger. She has also integrated sustainability
across operations in nearly 50 countries, launched the 100+
Sustainability Accelerator which champions disruptive
technology and innovation to solve the world’s shared
challenges, and led ESG and investor engagement since 2014.

Paul Cox’s story and skills are unique. A West Midlands councilestate boy, he began as a waste driver and knows the industry
inside out. He rose to lead Reconomy as chief executive
through entrepreneurial drive, tech savvy and a commitment
to sustainability. Paul’s vision and ambition for Reconomy is
to become the leading global provider of services to drive
the circular economy. Thanks to his commitment to this
vision, the company remains well on the way and achieved
an important milestone just recently in November 2020 with
its first acquisition in Europe – Noventiz Group, a packaging
compliance scheme in Germany.

Rt Hon Lord Barker of Battle, En+ Group

Jason Danciger, Hana Group

As Minister of State for Energy and Climate Change from 2010
to 2015, Greg Barker helped shape the environmental policy
of the UK. Now, as executive chairman of En+ Group, he is a
passionate advocate of sustainability in the metals sector.
Greg has refocused En+ Group to put sustainability at the heart
of its corporate strategy and is pushing industry institutions
to improve standards across the sector. By establishing En+
Group as a model in sustainability, he inspires greater ambition
among industry stakeholders to take the bold steps needed for
the global green recovery.

Jason Danciger has been championing sustainability
throughout his career. Under his leadership, Hana Group
changed all its packaging to RPET, which is made of recycled
materials and can be recycled again. During Covid Jason
has made sure the company puts people first, sending
management books about handling change and food parcels
to all teams in lockdown. He also ensured there was plenty
of virtual interaction, from Friday night zoom pub quizzes to
daily touchpoints, and coached the team on how to identify
individuals with stress and help reduce it.
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Kirsty Britz, Natwest Group
Kirsty Britz has repeatedly put herself at the centre of big,
systemically important businesses, to influence change.
She has campaigned from some of the world’s biggest
technology and telecommunications companies, and in two
of the biggest banks to embed sustainability into the heart.
She earned her environmental credentials at Nokia, followed
by immersion in social sustainability at Telefonica. She joined
the financial services sector post financial crisis. Firstly,
leading Citizenship at Barclays and now as the director of
sustainable banking at Natwest Group.
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Midcounties Co-op is one of the largest
consumer co-operatives in the UK, part of
the global co-operative movement of more
than three million Co-ops. With its 700,000
member-owners, Midcounties is championing
sustainable development across its operations.
During the Covid-19 pandemic, the business
launched its Community Energy Fund, which
provided much-needed support to community
energy groups to continue the development
of their renewable energy projects. It also
launched community restart funds for local
charities and foodbanks, providing more
than £100k to 100 community groups to help
communities re-build.
To champion sustainable development during the pandemic,
Midcounties has been involved in a range of best practice
sharing, including presenting at a UN event encouraging co-ops
around the world to further embed the principle of climate
action and support the UN SDGs. More recently the business’
chief executive presented on its approach to supporting
sustainable communities at the Association of Convenience
Stores conference.
Midcounties is the first Co-operative to employ a chief
values officer (CVO), reporting directly to the CEO to ensure
the business champions co-operative values and UN
SDGs. Reporting into the CVO, the CSR Manager drives the
sustainability actions day to day working with the business’
colleagues and members to minimise its environmental impact
and develop sustainable communities.

To drive this forward and further embed sustainability,
Midcounties has recently employed a chief operating officer for
utilities. She has extensive experience of working in renewable
energy, including Social Energy which brings renewable
generation and storage into the domestic market, giving
customers the power to store, earn and trade their energy.
This expertise will enable Midcounties to build its legacy of
community energy.
Feedback from members found that climate change, tackling
single use plastics, reducing waste, supporting renewable
energy, and reducing carbon emissions are key issues they
want Midcounties to focus on. In response to this, the business
launched its Community Power Tariff though its Co-op Energy
joint venture.
The JV works with 90 community energy groups across
the country to provide the UK’s only tariff 100% powered by
community-run green energy projects. The initiative helps drive
the green economy, while taking the pressure of the national
grid and reducing reliance on depleting fossil fuels. Currently, the
Community Power tariff generates enough energy to power
around 20,000 homes.
As well as taking great steps in providing renewable energy, in
the past 10 years Midcounties has increased its recycling rates
from 21% in 2010 to 99% currently, diverting 3,000 tonnes of
waste from landfill. To help the business achieve this, all of the
food waste from its food stores goes to anaerobic digestion,
producing enough renewable energy to power 40 homes a
year.
Over the past year, the business has reduced the total amount
of waste produced across its operations by 4%. This has
included delivering innovations to reduce food waste, such as

implementing dynamic food waste monitoring systems across
its food stores to help it better predict daily food waste and
amend its ordering accordingly. The business has also introduced
a ‘Too Good to Waste’ scheme in its food stores, which allows
qualifying products to be available for a period after the best
before date.
Midcounties has also driven a range of further innovations
to tackle single use plastics across its operations, and it is
reducing around two tonnes of plastic per year through its direct
operations. Working with other Co-op retailers, the business
has reduced over 1,000 tonnes of single use plastic across
own-brand products in food stores. As a specific example of
an innovation in this area, Midcounties has replaced single use
plastic carrier bags with compostable bags in all 220 of its food
stores, cutting out eight million plastic bags per year.
The business has continued to save energy in the workplace,
and, over the past year, it has reduced energy usage across its
operations by 3%, saving 1,000 tonnes of CO2.
To further engage its stakeholders, Midcounties launched an
innovative campaign called 1 Change, in which the business
engaged its members to make climate change pledges and
connected these pledge ideas to create collaborative projects
to drive forward sustainable communities.
Using around 1,000 1 Change pledges made by members,
Midcounties mobilised its 20 regional communities to take
action by connecting its members, colleagues and communities.
A notable project to come out of the campaign was the
creation of 1,000 eco bricks, which were used to build a turkey
shed, in collaboration with Midcounties’ community partner Fairy
Tale Farm in the Cotswolds. Midcounties is the first UK retailer to
offer this innovative solution through eco bricks.
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THE JUDGES SAID: “The Midcounties Co-operative encapsulates what it means to drive a green, just recovery from
Covid-19. From the Community Energy Fund it has operated throughout the pandemic, to the community restart funds
it has escalated to support foodbanks and charities – all whilst improving its own environmental performance and
championing a positive, collaborative approach to sustainable business. The organisation has put in an outstanding
effort across the board and is thoroughly deserving of our coveted title of Business of the Year for 2021.”
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Prevented Ocean Plastic
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AeroFarms

Mitie

PROJECTS AND INITIATIVES

AeroFarms is on a mission to grow the best plants possible
for the betterment of humanity. A world leader in indoor
vertical farming, the business is helping lead the fight against
the global food crisis by building, owning, and operating
cutting-edge indoor vertical farms in the US and all over the
world. The business is made up of a multidisciplinary team
of growers, scientists and technologists, who are setting a
new standard for totally protected agriculture from seed to
package, growing safe, nutritious, fresh food in a sustainable
and socially responsible way while championing circular
design and cutting-edge science.

Plan Zero is Mitie’s ambitious 2025 commitment to lead
the way, not just within its own industry, but across wider
UK businesses too. The scheme is transforming how the
organisation operates and enabling its customers to
make radical change, reducing carbon and cost. Mitie has
increased its focus on carbon throughout the challenges
of 2020 and will strive to be a leader in ensuring the UK
economy makes a green recovery.
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of the Year
• Consumer Engagement/Marketing
Campaign of the Year
• Employee Engagement and Behaviour
Change Initiative of the Year
• Energy Management Project
of the Year

Bantam Materials has taken a step in developing a new
material offering called Prevented Ocean Plastic (POP).
The programme behind the POP material is operated
and supplied by Bantam Materials – a REACH-registered
distributor of recycled bottle materials. POP is recycled
plastic collected from coastal areas at risk of ocean plastic
pollution. The programme’s mission is to prevent ocean plastic
pollution by collecting the material for recycling before it can
enter the ocean. POP also sets sustainable guidelines and
commitments for companies and businesses which want to
be part of it.
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Barry Callebaut
Barry Callebaut’s plan to make sustainable chocolate the
norm by 2025 – Forever Chocolate – has enabled the
business to continue to scale and innovate over the past 12
months. In fiscal year 2019/20, its extensive farm mapping
database has continued to expand to almost 182,000 full
data farmers, providing insights into the geographical
location, farm size, crops cultivated, and the household
composition and income of farmers and their farms. Further,
as part of its 2025 commitment to end deforestation, the
organisation has publicly disclosed its direct cocoa suppliers
in Côte d’Ivoire, Ghana and Cameroon, providing even
greater transparency and traceability.

Over the past year, OVO launched its ambitious sustainability
strategy – Plan Zero – and has grown to serve nearly five
million customers. The provision of clean, affordable energy
has remained a priority, but the business has also embraced
green new technologies to inspire customers to reduce their
carbon footprint. A combination of SSE Energy Services’ scale
and OVO’s technology capability has enabled millions more
customers to decarbonise their homes, at the same time
as experiencing lower costs. OVO’s Plan Zero commitments
mean it can bring millions more people on the journey
towards zero carbon living, whilst spearheading progress
towards tackling the climate crisis.
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The objective of Carbon Tracker’s research is to convince
investors, businesses, and political leaders to switch off capital
from the highest-cost, highest-carbon projects and lay out
a roadmap for a smooth energy transition. The organisation
has shifted the narrative on stranded assets, bringing it from
obscurity to the heart of the climate finance debate. Over the
past year, Carbon Tracker’s team of financial, energy, regulatory
and communications specialists has produced more than 20
reports, 30 blogs and three sets of company profiles.
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• Rising Sustainability Star
• Team of the Year
• Energy and Carbon Leader
of the Year

Superdry has a goal of becoming the most sustainable listed
global fashion brand by 2030. It has successfully undertaken a
brand reset during Covid-19 global pandemic to fully integrate
sustainability into the business. In 2020, the business set
amplified goals which support the SDGs, the global economy,
and a green recovery. The firm’s three-person, integrated
sustainability team exists to inspire and drive change
amongst all departments, to ensure sustainability is delivered
throughout the brand as business as usual.

Willmott Dixon

Polestar

• Green Recovery Initiative of the Year
NEW FOR 2021!

Superdry

Polestar is determined to improve the society we live in
by accelerating the change to a climate-neutral future. By
designing the greenest car factory in China, using blockchain
technology to trace cobalt to the source, announcing the
production of its commitment car, publishing the LCA for
Polestar 2 and pushing the automotive industry to embrace
transparency, supply chain ethics and materials traceability,
the business hopes to be the “guiding star” for climate
action that it set out to be. Amid the challenges posed by
the pandemic throughout 2020, Polestar still experienced an
extensive expansion.

In September 2020, Willmott Dixon launched its 2030
sustainable development strategy – Now or Never. The
business has been net-zero since 2012 and has a track record
of delivery. It is using its experience to benefit its customers,
their communities, its supply chain partners and to influence
government so it can deliver on its purpose beyond profit
to deliver brilliant buildings, transform lives, strengthen
communities and enhance the environment.
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